Formativas:

e Business Strategy: design, coordination and power
e Technological Competitiveness in Operations Y
e The Behavior of Consumers and Markets )

¢ Organization and Management Theory @

e Key Aspects of the Information Systems Field @

Eletivas:

e Cross-Sector Strategies for Inclusive Innovation @

e Ecossistemas de inovagao: perspectivas tedricas e novas aplicacdes
e Implications of Al-Based Innovations

e Marketing e Ecossistemas de Inovacéo

e Saberes contra-hegeménicos e outras formas de organizar

(1) em Inglés
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DEPARTAMENT..........: General Management and Human

Resources (ADM)

PROGRAM..........: Master and Doctorate Program in Business Administration (CMCD AE)
COURSE..............: Business Strategy: design, coordination and power

PROFESSOR .......: Jorge Carneiro / Marina Gama

SEMESTER/YEAR: : 1%t quarter / 2026

CLASS-HOURS............: 30 hours

DAYS/HOURS............. Wednesday, 9:00am thru 12:50pm

ROOM......ccevmmeennnnnnnest

COURSE DESCRIPTION

The students are expected to be able to become knowledgeable about the main theoretical
underpinnings of strategy and competitive advantage, starting from the analysis of its theoretical
origins and its foundations in Economics and Industrial Organization Theory. The course was
designed for stricto sensu students, with clear academic orientation, and is focused on building
critical reading skills and comparative analysis. For students unfamiliar with business strategy and
microeconomics, the reading of introductory texts, such as Barney and Hesterly (2011) and Besanko
et al. (2006), is recommended. Students are expected to be able to discuss in depth the assigned
texts, and critically analyze both the theoretical arguments and the empirical evidence they bring, in
order to develop a comprehensive understanding of the fundamentals of theory in business strategy
and to explore aspects worthy of future research.

LEARNING GOALS

The course learning goals are presented in the table below, showing how they contribute to
the learning goals related to the objectives of CMCDAE.

LEVEL OF CONTRIBUTION
High Medium Low None

(X X ] ( X Jeo [ Jolo) 0]0]0)

L . Level of
CMCDAE Objectives Course learning goals Contribution *
Qualitative research methods (e]e]0)
Quantitative research methods OO0

e Contemplate the main theoretical streams of
strategy research

Knowledge of research themes (Master) e Understand the scope and content of strategy

and theory (Doctorate) planning and strategy execution oeo
e Identify the multiple perspectives to business
performance measurement
Research Design and Development 000
Relevance (Master and Doctorate) and . .
innovation (Doctorate) in research Recognize gaps and trends in strategy research 000
Development of academic papers [ Jole}

A scociATION Av. 9 de Julho, 2029 - 01313-902
. A Caid S&o Paulo - SP - Brasil
EQUIS \‘f MBA https://eaesp.fgv.br/

nnnnnnnnnn ACCREDITED
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Other course learning goals.......

The full description of the CMCDAE objectives, and other related information, may be found at
https://rebrand.ly/cmae-eaesp (masters) e https:/rebrand.ly/cdae-eaesp (doctorate).

PREVIOUS KNOWLEDGE REQUIRED, IF APPLICABLE

CONTENT/METHODOLOGY

The planned activities for the course include: a) individual presentations of the key texts,
complemented by class discussion; and a suggestion of an empirical paper for each class topic to build
a bridge between the fundamentals and the actual empirical stage of the subject. b) writing of a
theoretical essay (which should not be just a summary of the texts, but rather a structured review of
the literature with suggestions for future research).

The theoretical essay must be between 8 and 15 pages in length and must adhere to the formatting
guidelines of AMR. The student must advance (at least) one hypothesis about how certain firms attain
(sustained) superior performance. Alternatively, students may choose to deliver a PowerPoint
presentation, as appropriate for an academic conference session; however, the presentation must strike
a good balance between clarity of logic and the length of text. Logical arguments must rest on the
following points: (a) theories discussed in class (mandatory) or (b) empirical observations of the

phenomenon. AMR editorials about what constitutes a theoretical contribution can be helpful.
STUDENT PERFORMANCE ASSESSMENT

Content and engaging pedagogical approach in the seminar presentations: 25%
Active in-class participation: ... 25%
THhEOretiCal €SSAY: .....eciviivieiriee e 50%

COURSE CONTENT

1.  Industrial Organization

a) industry structure analysis (five forces)

b)  macro-environment

c) value chain

d) transaction costs

e)  competitive strategy

f)  corporate strategy
Resource-based View
Implementation of strategy, micro-foundations of strategy, and strategy-as-practice
Artificial intelligence in strategic decision-making
Business Performance Measurement

arwn
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Dates Topics

Readings
e mandatory
o complementary

Theoretical streams of
strategy:

Industrial Organization
(10)

25 Feb
(Prof.
Jorge)

External environment: five forces, complementors, macro-environment
Brandenburger & Nalebuff (1995)
Barney & Hesterly (2011, cap.2)
Cummings & Doh (2000)

Day (1997)

Eggers & Kaplan (2013)

Hax & Wilde (2001, 2003)
Pickton & Wright (1998)

Porter (1980, cap. 1, 3 e 8)

Porter (2008)

Yoffie & Kwak (2006)

e ¢ OO OO ® O OO

Value chain

Barney & Hesterly (2011, cap.3)
Eisenmann et al. (2006)

Gereffi et al. (2005)

Gereffi (2023)

Normann & Ramirez (1993)
Pietrobelli et al. (2021)

Porter (1985, cap. 2)

Van Alstyne et a. (2016)

O © @€ O O e e O

Theoretical streams of
strategy:

Industrial Organization
(10)

04 Mar
(Prof.
Marina)

Transaction costs

o Coase (1937)

e Wiliamson (1979)
o Williamson (1981)

Strategy conceptualization

¢ Mintzberg (1987)

o Porter (1996)

o Ronda-Pupo & Guerras-Martin (2012)

Content and process of planning
Armstrong (1982)

Boyd and Reuning-Elliot (1998)
Hopkins and Hopkins (1997)
Jacometti & Bulgacov (2012)
Langley (1995)

Wolf & Floyd (2017)

®¢ OO O ® O

Theoretical streams of
strategy:

Industrial Organization
(10) (cont.)

11 Mar
(Proa.
Marina)

Competitive strategies

Chew (2000)

Kim & Mauborgne (1999a 1999b, 2005)
Kim & Mauborgne (2014, cap. 3,4 e 5)
Miller & Dess (1993).

Mintzberg (1988)

Porter (1985, cap.3,4e 7)

O ®© O OO e

Corporate strategies

Barney (1999)

Harrigan (1986)

Hitt et al. (1994)

Leiblein & Miller (2003)

Purkayastha et al. (2012)
Whittington et al. (2020, chapter 8)

O O ® OO e
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Dates

Topics

Readings

e}

mandatory
complementary

18 Mar
(Prof.
Marina)

Theoretical streams of
strategy:

The Resource-Based
View (RBV)

Foundations of RBV

OO0 O O0OO0OO0O0OO0O0OO0OO0OO0OC ® e 00 OO0 ® OO0

Alvarez & Busenitz (2001)
Barney (1986a, 1986b)
Barney (1991, 2001b)

Collis & Anand (2021)
Collis & Montgomery (2008)
Conner (1991)

Dierickx & Cool (1989)
Eisenhardt & Martin (2000)
Helfat et al. (2023)

Hill & Deeds (1996)
Hock-Doepgen et al. (2025)
Lippmann & Rumelt (1982)
Mahoney & Pandian (1992)
Peteraf (1993)

Reed & DeFillippi (1990)
Schulze & Brusoni (2022)
Stoelhorst (2023)

Teece et al. (1997)

Teece (2012)

Warner & Wéger (2019)
Wilden et al. (2016)

Mimetism vs. heterogeneity

O O ® OO0 OO e

DiMaggio & Powell (1983)
Hirsch & Lounsbury (1997)
Meyer & Rowan (1977)
Nelson (1991)

Peng et al. (2009)

Scott (2008)

Stinchcombe (1997)
Suchman (1995)

Criticisms to RBV

[¢]
°

Barney (2001a, 2018)
Kraaijenbrink et al. (2010)
Priem & Butler (2001a, 2001b)
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Dates

Topics

Readings
e mandatory
o complementary

25 Mar
(Prof.
Marina)

Gaps and trends in
strategy research (cont.)

Content

Acedo et al. (2006)

Agyres et al. (2019)
Durand et al. (2017)
Kenworthy & Verbeke (2015)
Mackay & Zundel (2017)
Mayer & Sparrowe (2013)
Panda & Gupta (2014)
Pitelis (2007)

O O ® OO ® OO

Endogeneity in strategy research
Chang etal. (2010)

Hamilton & Nickerson (2003)
Lindell & Whitney (2001)
Malhotra et al. (2006)
Podsakoff et al. (2003)

Reeb et al. (2012)

Rocha et al. (2019)

Shaver (1998)

O OO ® OO e O

Doing Impactful Strategic Management Research
Balogun et al. (2003)

Delbecq (2007)

Van de Ven & Johnson (2006)

Wickert et al. (2021)

e}

e o O

01 Apr

School break

08 Apr
(Prof.
Jorge)

Formulation and
implementation of
strategic planning

Content and process of execution (the “O” of VRIO
Amoo et al. (2019)

Bourgeois & Brodwin (1984)

De Oliveira et al. (2019)

Hrebiniak, L. G. (2006)

Lee & Puranam (2016)

Okumus (2003)

O O ® e OO

Strategy-as-practice

e Jarzabkowski et al. (2009)
o Kohtaméki et al. (2022)

o Seidl et al. (2024)

e Vaara & Whittington (2012)

Cognitive and strategic inertia

Barr et al. (2013)

Helfat (2022)

Mallette & Hopkins (2013)
Miller (2021)

Narayanan et al. (2011)
Powell et al. (2011)
Tripsas & Gavetti (2015)

O ®©¢ OO0 O ® O

Micro-foundations of strategy

o Baeretal. (2013)
e Felin & Foss (2005)
e Foss (2011)
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Readings
Dates Topics e mandatory
o complementary

Artificial intelligence in strategic decision-making
e Ahdadou etal. (2024)

o Cao etal. (2021)

o Camuffo et al. (2022)

Doshi et al. (2025)

Sturm et al. (2023)

Components of variance of organizational performance
Bowman & Helfat (2001)

Brito & de Vasconcelos (2005)

Brush & Bromiley (1997)

Claver et al. (2002)

Guo (2017)

Hamman et al. (2022)

Hawawini et al. (2003, 2004, 2005)
Mauri & Michaels (1998)

McGahan & Porter (1997, 1999, 2002)
McNamara (2005)

Roquebert et al. (1996)

Rumelt (1991)

Schmalensee (1985)

Sohl et al. (2020)

Vanneste (2017)

15 Apr Strategy and
7 (Prof. organizational
Jorge) performance

OO e ¢ ¢ O OO OOOOOOO

Organizational performance measurement
Bititci et al. (2012)

Carneiro et al. (2007)

Carneiro (2018)

Itner et al. (2003)

Kaplan & Norton (2005)

Miller et al. (2013)

Pun & White (2005)

Souder et al. (2023)

O ® O ¢ OO OO

22 Apr | Discussions about the
g | (Prof. Jorge | theoretical essays of

and Prof. | each student
Marina)
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DISCIPLINA / COURSE: Technological Competitiveness in Operations

departamento / DEPARTMENT: POI
CURSO / PROGRAM: CMCD AE

CARGA HORARIA / CLASS-HOURS: 30 horas ou [115 horas (selecionar)
PROFESSOR: Ely Paiva e Priscila Miguel
LINGUA / LANGUAGE: English

DESCRICAO DA DISCIPLINA / COURSE DESCRIPTION

The discipline explains how managerial and hard technologies affect a company's competitiveness. The
discussion includes key theories such as RBV and institutional theory. The focus shifts from the focal
companies to their suppliers and other players in the competitive ecosystem.

OBJETIVOS DA DISCIPLINA / LEARNING GOALS

Os objetivos de aprendizagem da disciplina estdo apresentados na tabela abaixo, demonstrando como 0s mesmos
contribuem para os objetivos do CMCDAE.

The course learning goals are presented in the table below, showing how they contribute to the learning goals related
to the objectives of CMCDAE.
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Elaboracéo de artigos /
Development of academic papers

QOutros obijetivos da disciplina / Other course learning goals.......

Av. 9 de Julho, 2029 - 01313-902
4 A A AIRN Séo Paqu-SI’:’ - Brasil
& AMBA
EQUIS <

ACCREDITED ACCREDITED https://eaesp.fgv.br/



https://eaesp.fgv.br/

N”FGV EAESP

A descricdo completa dos objetivos de aprendizagem do CMCDAE e outras informacdes podem ser encontradas
em https://rebrand.ly/cmae-eaesp (mestrado) e https://rebrand.ly/cdae-eaesp (doutorado).

The full description of the CMCDAE objectives, and other related information, may be found at

https://rebrand.ly/cmae-eaesp (masters) e https:/rebrand.ly/cdae-eaesp (doctorate).
CONHECIMENTO PREVIO, SE HOUVER / PREVIOUS KNOWLEDGE REQUIRED, IF APPLICABLE
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CONTEUDO/METODOLOGIA / CONTENT/METHODOLOGY

Seminars
Lecture classes

CRITERIO DE AVALIAGAO / ASSESSMENT
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Presentations 20%
Final Assigment 60%
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Peng, D.X.; Schroeder, R.G.; Shah, R., Linking routines to operations capabilities: a new perspective. Journal
of Operations Management, v.26, n.6, p.730-748, 2008.
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processes: Insights from Artificial-Intelligence-based systems in professional service operations.
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Sampson, Scott E., and Chase, Richard B. (2020), “Customer Contact in a Digital World,” Journal of Service
Management, Vol. 31, No. 6, pp. 1061-1069
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Minerbo, C., Kleinaltenkamp, M., & Brito, L. A. L. (2021). Unpacking value creation and capture in B2B
relationships. Industrial Marketing Management, 92, 163-177.

Chikan, A., Czaké, E., Kiss-Dobronyi, B., & Losonci, D. (2022). Firm competitiveness: A general model and a
manufacturing application. International Journal of Production Economics, 243, 108316.
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COURSE: The Behavior of Consumers and Markets DEPARTMENT: Marketing
PROGRAM: CMCD AE SEMESTER/YEAR: 1/2026
CLASS-HOURS: 30 hours

PROFESSORS: Delane Botelho, Felipe Zambaldi, Lucia Barros, Tania Veludo LANGUAGE: English
COURSE DESCRIPTION

The objective of the course is to promote understanding of the scholarly, research-based activity about the behavioral aspects of
marketing. The course will enable participants: 1) to comprehend the structure of the area of marketing with a focus on its behavioral
aspects, therefore approaching the behavior of consumers and markets in terms of scientific inquiry, and 2) to acknowledge conceptual
and methodological contributions of consumer and market behavior from diverse perspectives, including the perspective of marketing,
marketing models, psychology, culture, and society, and; 3) identify the main locus of research debate in specific areas (journals and
conferences).

LEARNING GOALS

The course learning goals are presented in the table below, showing how they contribute to the learning goals related to the
objectives of CMCDAE.

LEVEL OF CONTRIBUTION *
Upto 8

Forte / Intermediario Reduzido / Low Nenhum /
High / Medium None

000 (X J6) 00 000

Level of Contribution *
CMCDAE Objectives Course learning goals
Upto8
To approach specific and relevant gqualitative research
Qualitative . .
research methods methoc%s for scholarly research in the behavioral aspects of [ Jole)
marketing.
To approach specific and relevant quantitative research
Quantitative . .
research methods methoc%s for scholarly research in the behavioral aspects of 00
marketing.
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Knowledge of To comprehend the structure of the area of marketing,

research themes (Master) specifically in relation to the behavior of individual (Y X
and theory (Doctorate) consumers and markets, in terms of scientific inquiry.

Design and Development Research (e]e]0)

Relevance (Master and Doctorate) and To acknowledge conceptual contributions in the
innovation (Doctorate) in behavioral aspects of marketing and generate research [ X Yo
research ideas that are meaningful to the field.

To design a research project that can be developed into an

Development of academic papers B
academic paper.

[ JoJe;

The full description of the CMCDAE objectives and other related information may be found at
https://rebrand.ly/cmae-eaesp (masters) e https://rebrand.ly/cdae-eaesp (doctorate).

CONTENT/METHODOLOGY
The course covers the following topics:
a) Scientific Structure of the Marketing Discipline
b) Marketing Perspective: Buyer Behavior
¢) Marketing Models Perspective: Modeling the Behavior of Consumers
d) Marketing Models Perspective: Modeling the Behavior of Organizations & Markets
e) Psychological Perspective: Information Processing
f) Psychological Perspective: Behavioral Decision Theory
g) Cultural Perspective: Consumer Culture Theory (CCT)
h) Societal Perspective: Consumer Welfare

The course is totally centered on the student. The students should prepare proactively for all their classes. They should read the
recommended material (articles and book chapters) and seek additional bibliography that will help them to understand the theories and
methods presented in the reading material. Students are expected to be prepared to discuss the content of the recommended texts in
class. We shall address various research methodologies during the course. These will be presented as part of the discussion of the
conceptual themes addressed during the course.
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ASSESSMENT

25% - Student Participation (oral presentations, essays, etc.).
Students must participate constructively in class discussions. They are responsible for leading the discussion of the assigned reading.

25% - Research Ideas:

The course’s main long-term objective is to help you develop the skills to publish in the leading journals. Therefore, before each
session, you are required to write a potential research idea based on the readings. It should be written in up to 1 page (Arial 11 font or
similar, single-spaced). The best one(s) can be further developed in the Research Proposal. One of them might become the seeds of your
dissertation/thesis and/or a potential article.

50% - Research Proposal:

You will do a research proposal based on one of the topics covered in the course. We encourage you to read about 10 to 15 articles
as you prepare for it. The research proposal should be (a) written in English, (b) NO longer than 6 pages plus references, and must obey
the format of a leading journal (e.g., Journal of Consumer Research). The research proposal should follow the following structure:

1) INTRODUCTION:

In the first 2 paragraphs, state the gap in the literature and your research question. That is, “sell” your paper by stating your main
contribution relative to what is already available in the literature.

2) THEORETICAL BACKGROUND:

Provide a brief review of the literature where you show what has been done. You must read around 10 to 15 articles in the area to
get a sense of the subarea of interest. Then, restate the gap in the literature that you will attempt to fill.

3) RESEARCH QUESTION OR HYPOTHESES:

State the main research question or hypotheses.

4) METHOD:

Describe the method you will use to investigate the research question or to test the hypotheses. Since this is a research proposal,
you obviously do not need to gather any data.

5) CONCLUSION:

Briefly summarize your research proposal, identify the LIMITATIONS of your proposal, and highlight FUTURE RESEARCH avenues.
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SCHEDULE
Date Prof. Topic Reference
1. Hunt,S.D.(1976)
23 Scientific Structure of the Marketing 2. Maclnnis, D. J., & Folkes, V. S. (2010)
FEB Delane Discipline (CB — Modeling — Strategy & 3. Sheth, J. (2021)
Managerial — Interpretative & Critical, CCT) 4. Dholakia, N. (2012)
5. Burnap et al. (2023) (just zip through the paper)
1. Pham (2013)
5 2. Maclnnis & Folkes (2010)
MAR Delane Marketing Perspective: Buyer Behavior 3.  Maclnnis et al. (2020)
4. Malter et al. (2020)
5. Saab & Botelho (2020) (just zip through the paper)
1. Colicev et al. (2018)
9 Felipe Marketing Models Perspective: Modeling 2. De Haan etal. (2016)
MAR the Behavior of Consumers 3. Liberali and Ferecatu (2022)
4. Srinivasan et al. (2016)
1. Esteban-Bravo et al. (2017)
16 Felipe Marketing Models Perspective: Modeling 2. Fischer and Hanssens (2016)
MAR the Behavior of Organizations & Markets 3. Goldfarb et al. (2022)
4. Rutz and Watson (2019)
1. Wyer (2008)
23 Lucia Psychological Perspective: Information 2. Braun (1999)
MAR Processing 3. DuPlessis et al. (2024)
4. Von Schuckmann et al. (2018).
1. Simonson, I. (2008)
6 Lucia Psychological Perspective: Behavioral 2. Tversky & Kahneman (1981)
APR Decision Theory 3. Mead & Williams (2023)
4. Costa Filho et al. (2023)
1. Arnould and Thompson (2005)
2. Arnouldetal. (2021)
3. Belk(2014)
13 Tania Cultural Perspective: Consumer Culture 4. Belk and Sobh (2019)
APR Theory (CCT) 5. Hungara and Nobre (2021)
6. Rokka (2021)
7. For further reference: The Journal of Consumer Research list on CCT:
https://consumerresearcher.com/cct-in-jcr
iIZR Tania Societal Perspective: Consumer Welfare ; C\Zldkriia::;] 3:;'réz(()zté)3)
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3. For further reference: The Journal of Consumer Research list on TCR:

https://academic.oup.com/jcr/pages/research curations?login=true

ETHICS CODE
e Punctuality. e The honest undertaking of all activities.
e Due preparation for the lectures. e Mutual respect.
e The fulfillment of the tasks given within the deadlines.

CONTACT

We welcome students to discuss any aspect of the course. The appointment should be emailed to delane.botelho@fgv.br,
lucia.barros@fgv.br, felipe.zambaldi@fgv.br, or tania.veludo@fgv.br.
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MODULE: Organization and Management Theory
DEPARTMENT: ADM

PROGRAM: CMCD AE

SEMESTER AND YEAR: 2026/1

CLASS-HOURS: 30 hours

LECTURER: Dr. Amon Barros

LANGUAGE: English

DESCRIGAO DA DISCIPLINA / COURSE DESCRIPTION

This course engages major traditions in organization and management theory while cultivating the ability to
interrogate how those traditions emerged, what they illuminate, and where their limits lie. Through close readings and
comparative discussion, the course develops an integrated view of the field, connecting classic foundations with
contemporary debates and diverse perspectives. Students learn to read theory as tools to evaluate arguments and evidence,
to recognize schools of thought, and to position their own questions within ongoing scholarly conversations. By the end
of the term, participants will build on existing research with confidence, select and refine theoretical lenses that fit their
interests, and craft original contributions that advance management scholarship.

OBJETIVOS DA DISCIPLINA / LEARNING GOALS

Os objetivos de aprendizagem da disciplina estdo apresentados na tabela abaixo, demonstrando como 0os mesmos
contribuem para os objetivos do CMCDAE.

The course learning goals are presented in the table below, showing how they contribute to the learning goals related
to the objectives of CMCDAE.

Objetivos do CMCDAE Objetivos da disciplina Gra_tu d_e~
contribuicdo

azmlé?sve Research Students are expected to understand the main paradigms of qualitative research. ee0

Quantitative Research | Students are expected to understand the epistemological foundations of quantitative 00 o

methods research

Conhecimento do tema

(CMAE) / teoria (CDAE) de

pesquisa The Student will know about the development of management and organizations cee

Knowledge of theory, and to position their research within the field.

research themes (Master)

and theory (Doctorate)

Desenho e

Desen_volwmento . de The module will briefly comment on the main research practices in the field. @00

Pesquisa / Design and

Development Research

Relevancia (CMCD AE) e

inovacdo  (CDAE) em

pesquisa /

Relevance (Master and| The student will be able to spot and establish a research gap. ®00

Doctorate) and innovation

(Doctorate) in

research

Saep\)/grlgpment of academic The Student will gain more repertory to develop new research. 00

QOutros objetivos da disciplina: ---

Av. 9 de Julho, 2029 - 01313-902
4 A A AIRN Séo Paqu-SI’:’ - Brasil
& AMBA
EQUIS <

ACCREDITED ACCREDITED https://eaesp.fgv.br/
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A descricdo completa dos objetivos de aprendizagem do CMCDAE e outras informacdes podem ser encontradas
em https://rebrand.ly/cmae-eaesp (mestrado) e https://rebrand.ly/cdae-eaesp (doutorado).

The full description of the CMCDAE objectives, and other related information, may be found at

https://rebrand.ly/cmae-eaesp (masters) e https:/rebrand.ly/cdae-eaesp (doctorate).
CONHECIMENTO PREVIO, SE HOUVER / PREVIOUS KNOWLEDGE REQUIRED, IF APPLICABLE

N/a

CONTENT/METHODOLOGY

CONTENT/METHODOLOGY
v' Lectures
v'In-class debates
v/ Student participation in exploring the literature.
v' Mandatory pre-reading.

ASSESMENT

Paper proposal: 20%
Seminars: 20%
Final paper: 60%

BIBLIOGRAPHICAL REFERENCES

1. Aguilera, R. V., Aragon-Correa, J. A., & Marano, V. 2022. Rethinking Corporate Power to
Tackle Grand Societal Challenges: Lessons from Political Philosophy. Academy of
Management Review, 47(4): 637-645.

2. Alcadipani, R., Khan, F. R., Gantman, E., & Nkomo, S. (2012). Southern voices in
management and organization knowledge. Organization, 19(2), 131-143.

3. Alvarez, S. A, Zander, U., Barney, J. B., & Afuah, A. (2020). Developing a Theory of the
Firm for the 21st Century. Academy of Management Review, 45(4), 711-716.
https://doi.org/10.5465/amr.2020.0372

4. Anteby, M., Chan, C. K., & DiBenigno, J. (2016). Three Lenses on Occupations and
Professions in Organizations. Academy of Management Annals, 10(1): 183-244.

5. Anthony, C. (2021). When Knowledge Work and Analytical Technologies Collide: The
Practices and Consequences of Black Boxing Algorithmic Technologies. Administrative
Science Quarterly, 66(4), 1173-1212. https://doi.org/10.1177/00018392211016755

6. Augier, M., March, J. G., & Sullivan, B. N. (2005). Notes on the evolution of a research
community: Organization studies in Anglophone North America, 1945-2000. Organization
Science, 16(1), 85-95.

7. Banerjee, S. B. (2018). Transnational power and translocal governance: The politics of
corporate responsibility. Human Relations, 71(6), 796-821.
https://doi.org/10.1177/0018726717726586

8. Barley, S. R. (2010). Building an institutional field to corral a government: A case to set an
agenda for organization studies. Organization Studies, 31(6), 777-805.

9. Barley, S. R., & Kunda, G. (1992). Design and devotion: Surges of rational and normative
ideologies of control in managerial discourse. Administrative Science Quarterly, 37, 363-399.


https://rebrand.ly/cmae-eaesp
https://rebrand.ly/cdae-eaesp
https://rebrand.ly/cmae-eaesp
https://rebrand.ly/cdae-eaesp
https://www.linguee.com/english-portuguese/translation/if+applicable.html

W FGV EAESP

10. Barros, A., & Alcadipani, R. (2023). Decolonizing journals in management and organizations?
Epistemological colonial encounters and the double translation. Management Learning, 54(4),
576-586. https://doi.org/10.1177/13505076221083204

11. Bridgman, T., & Cummings, S. (2023). How Ideology Shapes What We Teach about Authority:
A Comparative Analysis of the Presentation of Milgram’s Experiments in Textbooks. Academy of
Management Learning & Education, 22(2), 293-311. https://doi.org/10.5465/amle.2020.0471

12. Burrell, G., & Morgan, G. (1979). Sociological paradigms and organisational analysis:
Elements of the sociology of corporate life. Heinemann.

13. Calés, M., & Smircich, L. (1999). Past postmodernism? Reflections and tentative directions.
Academy of Management Review, 24(4), 649-671.

14. Cameron, L. D. (2024). The Making of the “Good Bad” Job: How Algorithmic Management
Manufactures Consent Through Constant and Confined Choices. Administrative Science
Quarterly, 69(2), 458-514.

15. Clegg, S., Pina E Cunha, M., & Berti, M. (2022). Research Movements and Theorizing Dynamics
in Management and Organization Studies. Academy of Management Review, 47(3), 382—401.
https://doi.org/10.5465/amr.2018.0466

16. Cornelissen J, Hollerer MA, Seidl D. (2021). What theory is and can be: Forms of theorizing
in organizational scholarship. Organization Theory.

17. Cornelissen, J. P., Durand, R., Fiss, P. C., Lammers, J. C., & Vaara, E. (2015). Putting
Communication Front and Center in Institutional Theory and Analysis. Academy of
Management Review, 40(1), 10-27. https://doi.org/10.5465/amr.2014.0381

18. Courpasson, D., Clegg, F., & Clegg, S. (2012). Resisters at work: Generating productive
resistance  in  the  workplace.  Organization  Science,  23(3), 801-8109.
https://doi.org/10.1287/orsc.1110.0657

19. Cunliffe, A. L. (2022). Must | Grow a Pair of Balls to Theorize about Theory in Organization
and Management Studies? Organization Theory, 3(3).
https://doi.org/10.1177/26317877221109277

20. de Rond, M., Holeman, 1., & Howard-Grenville, J. (2019). Sensemaking from the Body: An
Enactive Ethnography of Rowing the Amazon. Academy of Management Journal, 62(6):
1961-1988.

21. DiMaggio, P. J., & Powell, W. W. (1983). The iron cage revisited: Institutional isomorphism
and collective rationality in organizational fields. American Sociological Review, 48(2), 147—
160.

22. Ferraro, F., Etzion, D., & Gehman, J. 2015. Tackling Grand Challenges Pragmatically: Robust
Action Revisited. Organization Studies, 36(3): 363-390.

23. Fleming, P., & Spicer, A. (2014). Power in management and organization science. The
Academy of Management Annals, 8(1), 237-298.

24. Fournier, V., & Grey, C. (2000). At the critical moment: Conditions and prospects for critical
management studies. Human Relations, 53(1), 7-32.

25. Giorgi, S., Lockwood, C., & Glynn, M. A. (2015). The many faces of culture: Making sense
of 30 years of research on culture in organization studies. Academy of Management Annals,
9(1), 1-54.

26. Hassard, J., & Wolfram Cox, J. (2013). Can sociological paradigms still inform organizational
analysis? A paradigm model for post-paradigm times. Organization Studies, 34(11).

27. Holt, R., & Wiedner, R. (2024). Flipping Sensemaking on its Head: From common sense to
sensus communis. Organization Studies, 45(9), 1253-1275.



https://doi.org/10.1177/13505076221083204
https://doi.org/10.5465/amle.2020.0471
https://doi.org/10.5465/amr.2018.0466
https://doi.org/10.1177/26317877221109277

28.

29.

30.

31.

32.

33.
34.

35.
36.

37.

38.

39.

40.

41.

42.

43.

44,

45.

46.

47.

N”FGV EAESP

Ibarra Colado, E. (2006). Organization studies and epistemic coloniality in Latin America:
Thinking otherness from the margins. Organization, 13(4).

Maitlis, S., & Christianson, M. (2014). Sensemaking in organizations: Taking stock and
moving forward. The Academy of Management Annals, 8(1), 57-125.

Meyer J. and Rowan, B. (1977). Institutionalized Organizations: Formal Structure as Myth
and Ceremony. American Journal of Sociology, 83: 340-63.

Meyer, R. E., & Boxenbaum, E. (2010). Exploring European-ness in organization research.
Organization Studies, 31(6), 737-755.

Minbaeva, D., Ledeneva, A., Muratbekova-Touron, M., & Horak, S. (2023). Explaining the
Persistence of Informal Institutions: The Role of Informal Networks. Academy of Management
Review, 48(3), 556-574. https://doi.org/10.5465/amr.2020.0224

Morgan, G. (2006). Images of organization (Updated ed.). Sage.

Murray, A., Rhymer, J., & Sirmon, D. G. (2021). Humans and Technology: Forms of
Conjoined Agency in Organizations. Academy of Management Review, 46(3), 552-571.
https://doi.org/10.5465/amr.2019.0186

Perrow, C. (1991). A society of organizations. Theory and Society, 20, 725-762.

Rahman, H. A., Karunakaran, A., & Cameron, L. D. (2024). Taming Platform Power: Taking
Accountability into Account in the Management of Platforms. Academy of Management Annals,
18(1), 251-294. https://doi.org/10.5465/annals.2022.0090

Ravasi, D., Rindova, V., & Stigliani, I. (2019). The Stuff of Legend: History, Memory, and
the Temporality of Organizational Identity Construction. Academy of Management Journal,
62(5): 1523-1555.

Roberson, Q., Avery, D. R., & Leigh, A. (2024). How Woke Was the Symposium on Woke
Organizations? An Insider Perspective. Academy of Management Perspectives, 38(2), 260—
266. https://doi.org/10.5465/amp.2023.0459

Salles-Djelic, M.-L., & Etchanchu, H. (2017). Contextualizing corporate political
responsibilities: Neoliberal CSR in historical perspective. Journal of Business Ethics, 142(4),
641-661.

Schein, E. H. (1983). The role of the founder in creating organizational culture. Organizational
Dynamics, 12(1), 13-28.

Scherer, A. G., Palazzo, G., & Matten, D. (2014). The business firm as a political actor: A new
theory of the firm for a globalized world. Business & Society, 53(2), 143-156.

Suddaby, R., Bitektine, A., & Haack, R. (2017). Legitimacy. Academy of Management Annals,
11(1), 451-478.

To, C., Sherf, E. N., & Kouchaki, M. (2024). How Much Inequity Do You See? Structural
Power, Perceptions of Gender and Racial Inequity, and Support for Diversity Initiatives.
Academy of Management Journal, 67(1), 126-149. https://doi.org/10.5465/amj.2022.0253
Toubiana, M., & Ruebottom, T. (2022). Stigma Hierarchies: The Internal Dynamics of
Stigmatization in the Sex Work Occupation. Administrative Science Quarterly,

Vaara, E., & Whittle, A. (2022). Common Sense, New Sense or Non-Sense? A Critical
Discursive Perspective on Power in Collective Sensemaking. Journal of Management Studies,
59(3), 755-781. https://doi.org/10.1111/joms.12783

Vanneste, B. S., & Puranam, P. (2024). Artificial Intelligence, Trust, and Perceptions of
Agency. Academy of Management Review, amr.2022.0041.
https://doi.org/10.5465/amr.2022.0041

Wanderley, S., & Barros, A. (2018). Decoloniality, geopolitics of knowledge and historic turn:
Towards a Latin American agenda. Management & Organizational History, 1-19.



https://doi.org/10.5465/amr.2020.0224
https://doi.org/10.5465/annals.2022.0090
https://doi.org/10.5465/amp.2023.0459
https://doi.org/10.5465/amj.2022.0253
https://doi.org/10.5465/amr.2022.0041

N”FGV EAESP

48. Weick, K. E. (1993). The Collapse of Sensemaking in Organizations: The Mann Gulch
Disaster. Administrative Science Quarterly, 38(4), 628-652.

49. Willmott, H. (2025). Management Theory: Jungle, Myth, or Hoax? Academy of Management
Review, amr.2023.0098. https://doi.org/10.5465/amr.2023.0098

AULA-A-AULA (PROVISORIO) / COURSE SCHEDULE (TENTATIVE)

We begin by asking what organizational theory is and where it is headed, clarifying what
constitutes a theoretical contribution and how different forms of theorizing transfer across
domains. We then map the field’s paradigms to show how assumptions about ontology,
epistemology, and human nature shape the questions scholars ask and the explanations they
accept. Building on that foundation, we examine institutions and legitimacy to understand how
organizational fields form, practices diffuse, and authority is constructed and challenged. We
turn to sensemaking, culture, and identity to explore how actors create meaning and how
narratives, symbols, and experience stabilize or shift. A subsequent focus on power, politics,
and corporate responsibility treats firms as governance actors and highlights competing logics,
and ideologies of control. We expand the lens through decolonial, Southern, and alternative
epistemologies that interrogate geopolitics of knowledge and reimagine what counts as
relevant theory. Attention then moves inside organizations to work, occupations, and
resistance, tracing how people reproduce and contest structures in everyday practice. We close
with time and temporality, considering history, memory, and futures as constitutive of
organizations.

MINI CV DO PROFESSOR

I am an Associate Professor of Management and Organization Studies at FGV EAESP and a CNPq Researcher
(PQ2). My research focuses on management and organizational history, as well as the intersection of business
and politics. | was chair of the AoM CMS division (2019-2023), and | am currently Editor in Chief at Management
and Organizational History and Associate Editor at Management Learning.
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COURSE: Key Aspects of the Information Systems Field
DEPARTMENT: TDS

PROGRAM: CMCD AE

SEMESTER AND YEAR: 1 - 2026

CLASS-HOURS: X 30 hours ou [J15 horas
PROFESSOR: Eduardo H. DIniz

LANGUAGE: English

COURSE DESCRIPTION

This course provides doctoral students with a comprehensive overview of the Information Systems (IS)
field, tracing its intellectual foundations, core theoretical perspectives, and evolving research frontiers. It
examines how IS bridges technology, organizations, and society, addressing topics such as digital
transformation, data governance, design science, sociotechnical systems, and the role of IS scholarship in
shaping digital futures. Students will engage critically with landmarks and current debates of the field to
understand how knowledge is produced and legitimized in IS research. Through discussions, readings, and
reflective assignments, the course aims to help Master and PhD students position their own research within
the broader IS landscape and contribute meaningfully to its ongoing development.

By the end of the course, participants will emerge with a comprehensive understanding of the opportunities
and challenges associated with cutting edge research in the IS field, as well as how to prepare publishable
papers for relevant journals.

LEARNING GOALS

The course learning goals are presented in the table below, showing how they contribute to the learning
goals related to the objectives of CMCDAE.

GRAU DE CONTR\BU\CAO / LEVEL OF CONTRIBUTION ©
Limitadoa8/Upto 8

Forte / Intermedidrio Reduzido / Low Nenhum /
High / Medium None

(X X ( X Jeo 00 0]0]0)

Level of

CMCDAE Objectives Course learning goals Contribution *

Students will be exposed to papers presenting robust
Qualitative research methods employment of qualitative methods, although discussion on o000
methods will not be the focus

Students will be exposed to papers presenting robust
Quantitative research methods employment of quantitative methods, although discussion o000
on methods will not be the focus

Students will identificate relevant problems within key IS
domains and the formulation of research proposals (X X J
consistent with the current stage of the international IS field.

Knowledge of research themes (Master)
and theory (Doctorate)

Students will be assisted to develop their own research

based on the topics discussed in the course €00

Design and Development Research

Students will develop skills to critically engage with key
issues in the IS field and to design a research proposal with [ X Jo)
potential for international scholarly contribution.

Relevance (Master and Doctorate) and
innovation (Doctorate) in research

students will be evaluated by their ability to propose a a
Development of academic papers research topic and choose a journal based on topics of the 000
course

Av. 9 de Julho, 2029 - 01313-902
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Qutros objetivos da disciplina / Other course learning goals.......

The full description of the CMCDAE objectives, and other related information, may be found at

https://rebrand.ly/cmae-eaesp (masters) e https://rebrand.ly/cdae-eaesp (doctorate).
PREVIOUS KNOWLEDGE REQUIRED, IF APPLICABLE
Not aplicable

CONTENT/METHODOLOGY

The course will employ interactive and participatory approach to learning. Teaching methods will
combine seminars based on critical readings of seminal and contemporary works in Information Systems,
fostering deep engagement with theoretical and methodological debates in the field. Student-led
discussions will encourage analytical thinking, collaborative learning, and the ability to synthesize diverse
perspectives. Together, these activities aim to cultivate critical reflection, scholarly rigor, and active
participation in the international IS research community.

Core Topics:
1. Origins and Evolution of the IS Field
Reference disciplines and boundary issues
Identity and legitimacy debates
2. Theoretical Foundations and Paradigms
Positivist, interpretive, and critical approaches
Design Science Research and socio-technical perspectives
3. Research Domains in IS
Strategy, innovation, and digital transformation
IS and individuals, in organizations, society and public administration
Platforms, ecosystems, and digital infrastructures
4. Methodological Traditions
Quantitative, qualitative, and mixed methods in IS
Design Science Research and Action Research
5. Current and Emerging Issues
Al, data governance, digital ethics, and sustainability
Globalization and contextualization of IS research
6. Positioning a Research Proposal
Identifying relevant problems
Building theoretical contribution and methodological coherence
Aligning with international publication standards

ASSESSMENT

Students work will be assessed through three different criteria:
final project: 50% (mid term delivery 15%)
seminars: 30%
participation: 20%


https://rebrand.ly/cmae-eaesp
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Final project will be a research paper proposed by students with focus on future publication in relevant
journals. A pre-proposal for each project will be expected as mid term assignment as a way for the
professors to contribute to the student’s final project.

All students will have to present two seminars along the course based on papers related to the topic of the
course.

Individual participation will be evaluated based on class discussions on papers with mandatory reading.
BIBLIOGRAPHICAL REFERENCES

« Agerfalk, P. J., Conboy, K., & Myers, M. D. (2020). Information systems in the age of
pandemics: COVID-19 and beyond. European Journal of Information Systems, 1-5.

e Avgerou, C. (2008). Information systems in developing countries: a critical research
review. Journal of Information Technology, 23(3), 133-146.

e Benbasat, I., & Zmud, R. W. (2003). The identity crisis within the IS discipline: Defining
and communicating the discipline’s core properties. MIS Quarterly, 27(2), 183-194.

o Burton-Jones, A., Butler, B. S., Scott, S., & Xu, S. X. (2021). Next-generation information
systems theorizing: A call to action. Management Information Systems Quarterly, 45(1),
301-314.

o Burton-Jones, A., P. Gray, and A. Majchrzak, Producing Significant Research. MIS
Quarterly, 2023. 47(1): p. i-xv.

e Diniz, E. H., Sanches, B. H., Pozzebon, M., & Luvizan, S. (2024). Do black Fintechs
matter? The long and winding road to develop inclusive algorithms for social justice. MIS
Quarterly, 48(4), 1721-1744.

e Gregor, S. (2006). The nature of theory in information systems. MIS Quarterly, 30(3), 611
642.

e Hevner, A. R, et al. (2004). Design Science in Information Systems Research. MIS
Quarterly, 28(1), 75-105.

o Lagna, A., & Ravishankar, M. N. (2022). Making the world a better place with fintech
research. Information Systems Journal, 32(1), 61-102.

o Lyytinen, K., & King, J. (2004). Nothing at the center? Academic legitimacy in the IS
field. Journal of the Association for Information Systems, 5(6), 220—246.

e Majchrzak, A., Markus, M. L., & Wareham, J. (2016). Designing for digital transformation:
Lessons for information systems research from the study of ICT and societal challenges. MIS
Quarterly, 40(2), 267-277.

e Orlikowski, W. J., & lacono, C. S. (2001). Desperately seeking the “IT” in IT
research. Information Systems Research, 12(2), 121-134.

e Osei-Bryson, K. M., Brown, I., & Meso, P. (2022). Advancing the Development of
Contextually Relevant ICT4D Theories-From Explanation to Design. European Journal of
Information Systems, 31(1), 1-6.

e Pozzebon, M., Rodriguez, C., & Petrini, M. (2014). Dialogical principles for qualitative
inquiry: A nonfoundational path. International Journal of Qualitative Methods, 13(1), 293-
317.

e Rai, A., Avoiding Type Il Errors: Formulating IS research problems that matter. MIS
Quarterly, 2017. 41(2): p. iii-vii.

e Ram, S., & Goes, P. (2021). Focusing on Programmatic High Impact Information Systems
Research, Not Theory, to Address Grand Challenges. MIS Quarterly, 45(1), 479-483.



W FGV EAESP

e Vessey, l., Ramesh, V., & Glass, R. L. (2002). Research in information systems: An
empirical study of diversity in the discipline and its journals. Journal of Management
Information Systems, 19(2), 129-174.

COURSE SCHEDULE (OPTIONAL)
TBA

PROFESSOR MINI CV (OPTIONAL)

Eduardo H. Diniz is Professor at the Business School of Sdo Paulo at
Fundacdo Getulio Vargas (EAESP-FGV) since 1999, being Head of the
Department of Technology and Data Science (TDS) from 2018 to 2021.He
was editor-in-chief of RAE, Revista de Administracdo de Empresas,
GVexecutivo and GVcasos, from January 2009 to December
2015.Graduated in Electrical Engineering, with emphasis on electronics, at
| the Séo Carlos School of Engineering USP (1983), Master in Business
Administration from Fundacéo Getulio Vargas - SP (1994) and Ph.D. in
Business Administration from Fundacdo Getulio Vargas - SP (2000).
Visiting Scholar at the University of California, Berkeley (1996-98), HEC Montréal (2007), Erasmus
University (2016-17) and University of Glasgow (2022-23). He is Bellagio Fellow, with the Rockefeller
Foundation in 2014, and researcher at the Center for Microfinance and Financial Inclusion at FGV,
GVcemif since 2007. He was coordinator of the ADI, Information Systems academic division, at the
National Association of Graduate Studies and Research in Administration (Anpad) from 2005 to In 2020
was awarded as "Outstanding Contributor” of this academic division. His research interests include
technology applications and impacts on banks, government and society, and has published numerous
academic papers on financial inclusion at international conferences (ICIS, EGOS, Academy of
Management, AMCIS, etc.) and MISQuarterly, Journal of Global Information Management , Public
Administration, Innovations MIT, Information Technology and International Development, Information
Development and Electronic Commerce Research and Applications, The European Financial Review. His
research was funded by international agencies such as the National Science Foundation (NSF), the
International Development Research Center (IDRC), the World Bank, the Bill and Melinda Gates
Foundation and the Rockefeller Foundation. He is often invited to participate as a guest in international
events organized by the World Bank, central banks and bank federations in Brazil, and other countries.

OTHER INFORMATION (OPTIONAL)
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DISCIPLINA / COURSE: Cross-Sector Strategies for Inclusive Innovation
DEPARTAMENTO / DEPARTMENT: ADM

CURSO / PROGRAM: CMCD AE

SEMESTRE E ANO / SEMESTER AND YEAR: 1 - 2026

CARGA HORARIA / CLASS-HOURS: X 30 horas ou (115 horas
PROFESSOR: Fernando Deodato Domingos

LINGUA / LANGUAGE: English

DESCRIGAO DA DISCIPLINA / COURSE DESCRIPTION

This course is aimed at understanding the dynamics of impact-oriented strategies, or, in other words, strategies in the public
interest. Simply put, how initiatives can tackle societal grand challenges, enhancing social welfare, while also aligning these social
goals with their own financial needs. These initiatives include but are not limited to cross-sector collaborations, such as public-
private partnerships and social outcome contracts aligned to SDGs. Business as usual, like for-profits, might also promote impact-
oriented projects while they also increase their performance — often measured by traditional financial indicators. By the end of the
course, students will be able to design impact-oriented initiatives at different settings (e.g., for-profit, public sector) and areas (e.g.,
health, education), including the basics of evaluation protocols. There are no specific prerequisites for the course.

OBJETIVOS DA DISCIPLINA / LEARNING GOALS

Os objetivos de aprendizagem da disciplina estdo apresentados na tabela abaixo, demonstrando como 0s mesmos
contribuem para os objetivos do CMCDAE.

The course learning goals are presented in the table below, showing how they contribute to the learning goals related
to the objectives of CMCDAE.

GRAU DE CONTR\BU\CAO / LEVEL OF CONTRIBUTION g
Limitadoa8 /Upto 8

Forte / Intermediario Reduzido / Low Nenhum /
High / Medium None

(X X [ X Jo) 00 0]0]0)

Grau de
Objetivos do CMCDAE / Objetivos da disciplina/ contribuigédo /
CMCDAE Objectives Course learning goals Level of

Contribution *

Métodos qualitativos de pesquisa /

Qualitative 000
research methods

Métodos quantitativos de pesquisa /

Quantitative (e]e]0)
research methods

Conhecimento do tema (CMAE) / teoria (CDAE)
de pesquisa

Knowledge of (X X J
research themes (Master)
and theory (Doctorate)

Desenho e Desenvolvimento de Pesquisa /

Design and Development Research ee0

Relevancia (CMCD AE) e inovagdo (CDAE) em
pesquisa /

Relevance (Master and Doctorate) and 000
innovation (Doctorate) in
research

Elaboracéo de artigos /

Development of academic papers oo

QOutros objetivos da disciplina / Other course learning goals.......

Av. 9 de Julho, 2029 - 01313-902
4 7B A SSOCIATION :
adPs A ; Sao Paulo- SP - Brasi
EQUIS \‘f MBA https://eaesp.fgv.br/

ACCREDITED ACCREDITED
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A descricdo completa dos objetivos de aprendizagem do CMCDAE e outras informacdes podem ser encontradas
em https://rebrand.ly/cmae-eaesp (mestrado) e https://rebrand.ly/cdae-eaesp (doutorado).

The full description of the CMCDAE objectives, and other related information, may be found at

https://rebrand.ly/cmae-eaesp (masters) e https:/rebrand.ly/cdae-eaesp (doctorate).
CONHECIMENTO PREVIO, SE HOUVER / PREVIOUS KNOWLEDGE REQUIRED, IF APPLICABLE

NA

CONTEUDO/METODOLOGIA / CONTENT/METHODOLOGY

The course will be based on interactive discussions of selected academic articles combined with the production of
practitioner-oriented writing. Each session will center on one or more readings from the recommended literature, which
students will present and analyze. Presentations should summarize the main theoretical contributions, highlight their
relevance for practice, and raise questions for class debate. The professor will act as moderator, encouraging critical
engagement and linking the readings to managerial dilemmas and the public interest.

Throughout the course, students will take turns presenting assigned articles, and all participants are expected to prepare
in advance in order to contribute meaningfully to discussion. The classroom dynamic emphasizes active participation, the
ability to distill theoretical insights, and the skill of translating academic contributions into practical implications for
managers and policymakers.

As the final assignment, students will submit an article in the style of the Harvard Business Review or GV Executivo.
The purpose of this exercise is to translate a dense academic article into a format accessible to practitioners, with a strong
emphasis on practical managerial implications and the promotion of the public interest. By the end of the course, students
will have practiced the critical skill of bridging academic research with organizational and policy practice.

The recommended readings provide the foundation for these discussions. They include influential works on capitalism
and public value, innovation for inclusive growth, value creation and appropriation in public and nonprofit organizations,
the role of capable governments in privatization, the design of public—private collaborations, the promises and pitfalls of
social impact bonds, and current approaches to social impact measurement. Together, these texts will equip students to
engage thoughtfully with the challenges of creating and implementing strategies that address social needs while remaining
attentive to the broader public interest.

CRITERIO DE AVALIAGAO / ASSESSMENT

Grades Composition Weigth of
each
criterion

Draft a “Harvard Business Review/GVExecutivo”-
Grade 1 like paper to be presented and submitted to the 50%
professor based on a paper of yours.

Paper discussions and presentations (specific classes
will have papers presented by students).

Grade 2 30%

Individual Participation (active engagement during

Grade 3
all classes)

20%

BIBLIOGRAFIA (BASICA E COMPLEMENTAR) / BIBLIOGRAPHICAL REFERENCES

a. Chapter 7: “Protecting what has made us rich and free: Markets, politics, and the future of the capitalist system” in
“Henderson, R. (2020). Reimagining capitalism in a world on fire. New York, NY: Public Affairs.”

b. George, G., McGahan, A. M., & Prabhu, J. (2012). Innovation for inclusive growth: Towards a theoretical framework
and a research agenda. Journal of management studies, 49(4), 661-683.

c. Cabral, S., Mahoney, J. T., McGahan, A. M., & Potoski, M. (2019). Value creation and value appropriation in public
and nonprofit organizations. Strategic Management Journal, 40(4), 465-475.

d. Chapter 4: “Privatization Needs Capable Governments”, in “Lazzarini, S. G. (2022). The Right Privatization: Why
Private Firms in Public Initiatives Need Capable Governments. Cambridge University Press.”

e. George, G., Fewer, T. J., Lazzarini, S., McGahan, A. M., & Puranam, P. (2023). Partnering for grand challenges: a
review of organizational design considerations in public—private collaborations. Journal of Management,
01492063221148992.
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f.  Fraser, A., Tan, S., Lagarde, M., & Mays, N. (2018). Narratives of promise, narratives of caution: A review of the
literature on Social Impact Bonds. Social policy & administration, 52(1), 4-28.

g. Kivleniece, I., & Quelin, B. V. (2012). Creating and capturing value in public-private ties: A private actor's
perspective. Academy of management review, 37(2), 272-299.

h. Nardi, L., Lazzarini, S. G., & Cabral, S. (2022). 25. Impact measurement tools and social value creation: a strategic
perspective. Handbook on the Business of Sustainability: The Organization, Implementation, and Practice of
Sustainable Growth, 459.

i. Rawhouser, H., Cummings, M., & Newbert, S. L. (2019). Social impact measurement: Current approaches and future
directions for social entrepreneurship research. Entrepreneurship theory and practice, 43(1), 82-115.

COMPLEMENTARY READING

Henderson, R. (2020). Reimagining capitalism in a world on fire. New York, NY: Public Affairs.

Lazzarini, S. G. (2022). The Right Privatization: Why Private Firms in Public Initiatives Need Capable Governments.
Cambridge University Press.

AULA-A-AULA (OPCIONAL) / COURSE SCHEDULE (OPTIONL)

To be announced.

MINI CV DO PROFESSOR (OPCIONAL) / PROFESSOR MINI CV (OPTIONAL)

Fernando Deodato Domingos is an Associate Professor of Strategic Management at the S&o Paulo School of Business
Administration (Fundagdo Getulio Vargas — FGV). Before joining FGV, Fernando was a postdoctoral research fellow at the
University of Oxford, where he studied public-private partnerships and co-led the evaluation of British social outcome contracts
(2021-23). He holds a PhD in Economics (Insper, 2021, with a visiting period at HEC Paris, 2019-20), and a BSc also in
Economics (USP, FEA-RP, 2015, exchange student at Toulouse Business School, 2013-14). Fernando focuses on assessing
mechanisms through which the positive impact of purposeful initiatives can be sustained in the long run, aligning organization
strategies with socially desirable outcomes such as UN SDGs. Fernando also has practical expertise in policy evaluation and
impact measurement. He has worked with several companies and governments worldwide to design and evaluate their initiatives
—including in the United Kingdom, Brazil, Colombia, and Argentina.

OUTRAS INFORMAGOES (OPCIONAL) / OTHER INFORMATION (OPTIONAL)
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DISCIPLINA / COURSE: ECOSSISTEMAS DE INOVACAO: PERSPECTIVAS
TEORICAS E NOVAS TENDENCIAS

DEPARTAMENTO / DEPARTMENT: POI

CURSO / PROGRAM: CMCD AE

SEMESTRE E ANO / SEMESTER AND YEAR: 1/2026

CARGA HORARIA / CLASS-HOURS: [ 30 horas ou X15 horas (selecionar)
PROFESSOR: JULIANA BONOMI SANTOS e SUSANA PEREIRA

LINGUA / LANGUAGE: PORTUGUES

DESCRICAO DA DISCIPLINA / COURSE DESCRIPTION

As pressfes competitivas vém forcando as empresas a inovar continuamente e a reduzir seu time-to-
market. Nesse cenario, a inovacdo aberta tornou-se o status quo, e praticas colaborativas passaram a ser
amplamente adotadas para acessar conhecimentos e capacidades de clientes e parceiros em diferentes
partes do mundo, ampliando a capacidade de inovagcdo, competitividade, e mais recentemente a
sustentabilidade.

Nesse contexto, os ecossistemas de inovacdo ganharam destaque. Cada vez mais atencéo é dedicada
a como empresas estabelecidas em modelos de plataforma, seus complementadores, startups, investidores
de risco, anjos, bancos, agéncias publicas, universidades e centros de pesquisa interagem e alinham
interesses para gerar inovagéo. Para lideres empresariais, 0 ecossistema representa uma fonte estratégica
de ideias e um meio para acelerar esfor¢os inovadores. Ja para formuladores de politicas, configura-se como
uma nocgao robusta para orientar politicas publicas, ferramentas e a¢des de estimulo a inovacao. Na academia,
0 conceito tem sido explorado em diferentes campos, mas também criticado por sua sobreposicao a nogdes
ja consolidadas, como as redes de inovagéao.

O objetivo desta disciplina € oferecer aos alunos um panorama da literatura sobre ecossistemas de
inovacdo, promovendo o entendimento das lentes tedricas que fundamentam esse campo e das diferencas
em relacdo a outros construtos relevantes, como redes de inovagéo, ecossistemas de conhecimento,
ecossistemas de empreendedorismo e gestdo de cadeias de suprimento. Para tanto, serdo exploradas
defini¢gdes, distingdes conceituais e o estado da arte da literatura. Além disso, discutiremos como o conceito
de ecossistemas, sua orquestracdo e beneficios vém sendo estendidos a novos contextos, como economia
circular e cidades inteligentes, analisando sua aplicabilidade também nesses cenarios.

OBJETIVOS DA DISCIPLINA / LEARNING GOALS

Os objetivos de aprendizagem da disciplina estdo apresentados na tabela abaixo, demonstrando como 0os mesmos
contribuem para os objetivos do CMCDAE.

The course learning goals are presented in the table below, showing how they contribute to the learning goals related
to the objectives of CMCDAE.

GRAU DE CONTR\BU\CAO / LEVEL OF CONTRIBUTION ©
Limitadoa8/Upto 8

Forte / Intermedidrio Reduzido / Low Nenhum /
High / Medium None

(X X (1 Jo) 00 0]0]0)

Grau de
Objetivos do CMCDAE / Objetivos da disciplina/ COT}Q\%E?O /
CMCDAE Obijectives Course learning goals Contribution *

Métodos qualitativos de pesquisa /

Qualitative
research methods

Métodos quantitativos de pesquisa /

Quantitative
research methods

A scociATION Av. 9de Julho, 2029 - 01313-902
. A Caid Séo Paulo- SP - Brasil
EQUIS \‘f MBA https://eaesp.fgv.br/

ACCREDITED ACCREDITED
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- Compreender diferentes correntes de pesquisa que
geram conhecimento para entender o que sdo
Conhecimento do tema (CMAE) / teoria (CDAE) | cossistemas de inovacéo
de pesquisa . )
Knowledae of - Obter uma perspectiva dos diferentes usos do termo PR
9 ecossistema e qual se aplica ao interesse de pesquisa do
research themes (Master) aluno
and theory (Doctorate)
- Entender a légica de governanca ligada a ecossistema
Desenho e Desenvolvimento de Pesquisa /
Design and Development Research
Relevancia (CMCD AE) e inovagao (CDAE) em
pesquisa/ Identificar gaps de pesquisa nessa tematica 000
Relevance (Master and Doctorate) and 9ap pesq
innovation (Doctorate) in research
Elaboragéo de artigos / - Aprender como refletir criticamente sobre um dos temas
Development of academic papers estudados ®00
Outros objetivos da disciplina / Other course learning goals:......

A descricdo completa dos objetivos de aprendizagem do CMCDAE e outras informa¢des podem ser encontradas
em https://rebrand.ly/cmae-eaesp (mestrado) e https://rebrand.ly/cdae-eaesp (doutorado).

The full description of the CMCDAE objectives, and other related information, may be found at
https://rebrand.ly/cmae-eaesp (masters) e https://rebrand.ly/cdae-eaesp (doctorate).

CONHECIMENTO PREVIO, SE HOUVER / PREVIOUS KNOWLEDGE REQUIRED, IF APPLICABLE

Nao se aplica

CONTEUDO/METODOLOGIA / CONTENT/METHODOLOGY

Seminérios, discussao, artigos, palestrantes convidados

A estrutura das aulas pode variar de acordo com as atividades e objetivos propostos. Nas aulas com seminarios,
serdo formados grupos de trabalhos (3-4). Cada grupo tera que preparar uma apresentacdo com base nos artigos e
temas indicados e, em sala, discutiremos 0s conceitos centrais juntos. Nas palestras convidadas, teremos
apresentacgdes de convidados e depois discutiremos 0s principais conceitos juntos. A leitura é essencial para todas
as aulas do curso!

Espera-se que os grupos dos seminarios extraiam os principais conceitos da leitura, ndo apenas resumindo cada
referéncia para discussdo. Essencialmente, espera-se que cada grupo prepare uma aula com base na leitura

fornecida. Se vocé acha chata uma aula baseada no resumo de quatro trabalhos, provavelmente os outros também
vao achar!

CRITERIO DE AVALIAGAO / ASSESSMENT

1.Participacdo semanal nas aulas (leituras e discuss6es) 40%
2.Seminario 20%

3. Exame final (Projeto final com uma questéo de pesquisa significativa e conceitos) 40%
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O projeto final devera ser um ensaio com o objetivo de criar um quadro conceptual que possa orientar futuros
trabalhos empiricos ou defender um argumento central. Embora o projeto final ndo seja um artigo completo, e sim
um ensaio tedrico, esse deve ser elaborado seguindo as normas de submissao do ENANPAD (Ver abaixo). Os
artigos séo limitados a 8 paginas, incluindo referéncias. Alternativamente, alunos desenvolvendo a dissertacédo ou
tese no tema da disciplina podem enviar um pré-projeto de pesquisa dando énfase na introducéo e revisdo de
literatura.

Regras de formatag&o

e Contelido da primeira pagina: Titulo do trabalho (com todas as palavras principais iniciando-se em
mailsculas); Resumo do trabalho contendo até 100 palavras,

e Palavras-chave: até cinco. Na sequéncia, inicio do texto propriamente dito, na mesma pagina.

e P4agina: formato A4 (29,7 x 21 cm) e orientagdo retrato
o Margens:
= - superior-3cm
= -inferior-2cm
= -direita-2cm
= -esquerda-3cm

e Fonte: Times New Roman, tamanho 12 em 100%

e Espacamento entre linhas: 1,0 (simples)

¢ Alinhamento do texto: justificado

e Paginacao: inserir nimero de paginas no rodapé com alinhamento ao lado direito.

e Referéncias, citagbes, quadros, tabelas e figuras devem seguir alguma norma de referéncia em formatacgéo,
como ABNT ou APA.

BIBLIOGRAFIA (BASICA E COMPLEMENTAR) / BIBLIOGRAPHICAL REFERENCES

» Aarikka-Stenroos, L., Jaakkola, E., Harrison, D., & Makitalo-Keinonen, T. (2017). How to manage
innovation processes in extensive networks: A longitudinal study. Industrial Marketing Management,
67(September), 88—105.

» Adner, R. (2017). Ecosystem as structure: An actionable construct for strategy. Journal of management,
43(1), 39-58.

> Autio, E. (2021). Orchestrating ecosystems: a multi-layered framework. Innovation: Organization &
Management, 1-14.n
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COURSE: IMPLICATIONS OF AI-BASED INNOVATIONS
DEPARTMENT: TECHNOLOGY AND DATA SCIENCE (TDS)
PROGRAM: CMCD AE /AP & MPGPP

SEMESTER AND YEAR: 2026-1

CLASS-HOURS: 30 HORAS

PROFESSOR: AMAROLINDA KLEIN (TDS)

LANGUAGE: PORTUGUESE

SYLLABUS

COURSE DESCRIPTION

Technological change is a fundamental driver of innovation, and the past decade has witnessed a
profound transformation marked by substantial advances in Artificial Intelligence (Al) and its
organizational applications. Frequently characterized as an emerging general-purpose technology,
Al is distinguished by its fast development, pervasive use and influence across diverse industrial
sectors.

This course offers a critical examination of the role of Al in shaping innovations at the organizational
level, with particular emphasis on its strategic, technological, ethical, economic, and managerial
implications. It investigates the conditions underpinning organizational readiness for Al and the
processes through which Al technologies are adopted. It further explores the emergence and diffusion
of Al-based innovations within firms and ecosystems, and analyzes novel forms of Al-driven
entrepreneurship and innovative business models.

In addition, students will analyze and discuss the organizational outcomes and implications of Al
adoption. These include benefits such as productivity gains, value creation, work redesign, and shifts
in competitive and collaborative dynamics, as well as potential risks and dark sides, including
algorithmic bias, data privacy risks, workforce displacement, and broader ethical issues. Through the
analyses of theoretical frameworks, empirical research and cases, along with the production of an
academic paper, the course aims to develop students’ critical thinking, analytical skills, and research
competences.

LEARNING GOALS

S . Level of
CMCD Objectives Course learning goals Contribution *
000
Quantitative research methods 000
The themes approached in the course
Knowledge of research themes (Master) can be considered in the Masters and 000
and theory (Doctorate) Doctorate dissertations on Information

technology and innovation.

Discussion related to designing a

Design and Development Research research project (based on the literature) [ Jolo}
on the course topics.

Critically analyze organizational
readiness and adoption processes of (X X/
Artificial Intelligence in organizations;

Relevance (Master and Doctorate) and
innovation (Doctorate) in research
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examine the dynamics and implications
of Al-based innovations.

Students finish the course by proposing
Development of academic papers an academic paper based on literature 000
review.

Other course learning goals.......

The full description of the CMCDAE objectives, and other related information, may be found at
https://rebrand.ly/cmae-eaesp (masters) e https://rebrand.ly/cdae-eaesp (doctorate).

PREVIOUS KNOWLEDGE REQUIRED

Basic knowledge on Artificial Intelligence:

Feuerriegel, S., Hartmann, J., Janiesch, C., & Zschech, P. (2024). Generative Al. Business &
Information Systems Engineering, 66(1), 111-126. https://doi.org/10.1007/s12599-023-00834-7

Holmstrém, J. (2024). A layered organizing logic for generative Al evolution. Insights from digital
infrastructure  theory. Scandinavian ~ Journal  of Information  Systems, 36(1), 11.
https://aisel.aisnet.org/sjis/vol36/iss1/11

Russell, S., Norvig, P. Atrtificial intelligence: A modern approach. 4th edition. Pearson, 2021.*
Taulli, T. (2019). Artificial intelligence basics. Springer Nature.*

(*) Portuguese versions available.

CONTENT/METHODOLOGY
The course will promote debate and develop critical thinking about the following content:

Al readiness and adoption
Al-based innovations

Al-based entrepreneurship
Organizational outcomes of Al use
Benefits and dark sides of Al

agrwNE

The course will be taught through lectures, case discussions, seminars presented by the students
and readings to promote discussions on the course literature. The course is structured in 7 meetings
covering the five topics presented, plus a session to develop an academic paper.

ASSESSMENT
Participation: 20%
Seminar: 20%
Academic paper project 10%
Final version of the paper: 50%

Participation will be evaluated based on students” frequency and quality of contributions to class
discussions. Prior reading of the assigned papers for each session is essential to ensure the high-
level discussions expected in the course.


https://rebrand.ly/cmae-eaesp
https://rebrand.ly/cdae-eaesp
https://doi.org/10.1007/s12599-023-00834-7
https://aisel.aisnet.org/sjis/vol36/iss1/11
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A seminar will take place in every class, focused on the topic of the day, beginning with the second
session. In addition, students will be asked to present a case study or industry data related to the
session’s subject. While basic literature will be provided, students are expected to bring in additional
sources to enrich the discussion.

The academic paper must address a topic related to the main themes of the course. Beyond a
literature review, it should adopt a critical approach to the chosen subject, for example, by formulating
research questions, developing research propositions, or outlining a theoretical framework. Students
are required to submit a draft in the form of an extended abstract by the end of the first month. The
final paper must be submitted one week after the last session and may be developed individually or
in pairs.

BIBLIOGRAPHICAL REFERENCES

Akhlaghpour, S., Karahanna, E., Oborn, E., Qahri-Saremi, H., Savoli, A., Scott, S., & Tarafdar, M.
(2025). Beyond IT Adoption: The Evolving Boundaries of Diffusion Research in the Al Era.
Communications of the Association for Information Systems, 57, pp-pp. Retrieved from
https://aisel.aisnet.org/cais/vol57/iss1/42

Alavi, Maryam; Leidner, Dorothy E.; and Mousavi, Reza (2024). A Knowledge Management
Perspective of Generative Artificial Intelligence. Journal of the Association for Information
Systems, 25(1), 1-12. https://aisel.aisnet.org/jais/vol25/iss1/15

Babina, T., Fedyk, A., He, A., & Hodson, J. (2024). Artificial intelligence, firm growth, and product
innovation. Journal of Financial Economics, 151, 103745.
https://doi.org/10.1016/].jfineco.2023.103745

Baer, Ines; Waardenburg, Lauren; and Huysman, Marleen (2025). What Is Augmented? A
Metanarrative Review of Al-Based Augmentation. Journal of the Association for Information
Systems, 26(3) Available at: https://aisel.aisnet.org/jais/vol26/iss3/5

Benbya, H., Deakin University, Strich, F., Deakin University, Tamm, T., & Deakin University. (2024).
Navigating Generative Artificial Intelligence Promises and Perils for Knowledge and Creative
Work. Journal of the Association for Information Systems, 25(1), 23-36.
https://doi.org/10.17705/1jais.00861

Benbya, H., Pachidi, S;, Jarvenpaa, S. L. (2021). Special Issue Editorial: Artificial Intelligence in

Organizations: Implications for Information Systems Research. Journal of the Association for
Information Systems, 22(2), 281-303. https://doi.org/10.17705/1jais.00662

Berente, N., Gu, B., Recker, J., & Santhanam, R. (2021). Managing Artificial Intelligence. MIS
Quarterly, 45(3), 1433-1450. https://doi.org/10.25300/MISQ/2021/16274

Carroll, N., Holmstrém, J., Stahl, B. C., & Fabian, N. E. (2024). Navigating the utopia and dystopia
perspectives of artificial intelligence. Communications of the Association for Information
Systems, 55(1), 32. https://aisel.aisnet.org/cais/vol55/iss1/32/

Chalmers, D., MacKenzie, N. G., & Carter, S. (2021). Artificial Intelligence and Entrepreneurship:
Implications for Venture Creation in the Fourth Industrial Revolution. Entrepreneurship Theory
and Practice, 45(5), 1028—-1053. https://doi.org/10.1177/1042258720934581

Climent, R. C., Haftor, D. M., & Staniewski, M. W. (2024). Al-enabled business models for competitive
advantage. Journal of Innovation & Knowledge, 9(3), 100532.
https://doi.org/10.1016/}.jik.2024.100532

Csaszar, F. A., Ketkar, H., & Kim, H. (2024). Artificial intelligence and strategic decision-making:
Evidence from entrepreneurs and investors. Strategy  Science, 9(4), 322-345.
https://doi.org/10.1287/stsc.2024.0190

Czarnitzki, D., Ferndndez, G. P., & Rammer, C. (2023). Artificial intelligence and firm-level
productivity. Journal of Economic Behavior & Organization, 211, 188-205.
https://doi.org/10.1016/j.jebo.2023.05.008

Dwivedi, Y. K., et al. (2021). Artificial Intelligence (Al): Multidisciplinary perspectives on emerging

challenges, opportunities, and agenda for research, practice and policy. International Journal of
Information Management, 57, 101994. https://doi.org/10.1016/j.ijinfomqt.2019.08.002
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Faller, J., Hutter, K., Wahl, J., Bilgram, V., & Tekic, Z. (2022). How Al revolutionizes innovation
management — Perceptions and implementation preferences of Al-based innovators.
Technological Forecasting and Social Change, 178, 121598.

https://doi.org/10.1016/j.techfore.2022.121598

Giuggioli, G., & Pellegrini, M. M. (2023). Artificial intelligence as an enabler for entrepreneurs: A
systematic literature review and an agenda for future research. International Journal of
Entrepreneurial Behavior & Research, 29(4), 816—837. https://doi.org/10.1108/IJEBR-05-2021-

0426
Goos, M., & Savona, M. (2024). The governance of artificial intelligence: Harnessing opportunities
and mitigating challenges. Research Policy, 53(3), 104928.

https://doi.org/10.1016/j.respol.2023.104928

Gupta, B. B., Gaurav, A., Panigrahi, P. K., & Arya, V. (2023). Analysis of artificial intelligence-based
technologies and approaches on sustainable entrepreneurship. Technological Forecasting and
Social Change, 186, 122152. https://doi.org/10.1016/j.techfore.2022.122152

Johnk, J., Weiert, M., & Wyrtki, K. (2021). Ready or Not, Al Comes - An Interview Study of
Organizational Al Readiness Factors. Business & Information Systems Engineering, 63(1), 5—
20. https://doi.org/10.1007/s12599-020-00676-7

Lin, Y.-K., & Maruping, L. M. (2025). Organizing for Al Innovation: Insights From an Empirical
Exploration of u.S. Patents. MIS Quarterly, 49(3), 1095-1122.
https://doi.org/10.25300/MISQ/2025/18765

Mariani, M. M., Machado, I., Magrelli, V., & Dwivedi, Y. K. (2023). Atrtificial intelligence in innovation
research: A systematic review, conceptual framework, and future research directions.
Technovation, 122, 102623. https://doi.org/10.1016/j.technovation.2022.102623

Mikalef, P., & Gupta, M. (2021). Artificial intelligence capability: Conceptualization, measurement

calibration, and empirical study on its impact on organizational creativity and firm performance.
Information & Management, 58(3), 103434. https://doi.org/10.1016/.im.2021.103434

Obschonka, M., Grégoire, D. A., Nikolaev, B., Ooms, F., Lévesque, M., Pollack, J. M., & Behrend, T.
S. (2025). Artificial Intelligence and Entrepreneurship: A Call for Research to Prospect and
Establish the Scholarly Al Frontiers. Entrepreneurship Theory and Practice, 49(3), 620—641.
https://doi.org/10.1177/10422587241304676

Papagiannidis, E., Mikalef, P., & Conboy, K. (2025). Responsible artificial intelligence governance: A
review and research framework. The Journal of Strategic Information Systems, 34(2), 101885.
https://doi.org/10.1016/j.jsis.2024.101885

Rivera, Andrea; Abhari, Kaveh; and Xiao, Bo (2025) Responsible Al Design: The Authenticity,
Control, Transparency Theory. Journal of the Association for Information Systems, 26(5), 1337-
https://doi.org/10.17705/1jais.00948

Stelmaszak, M., M6hlmann, M., & Sgrensen, C. (2025). When Algorithms Delegate to Humans:
Exploring Human-Algorithm Interaction at Uber. MIS Quarterly, 49(1), 305-330.
https://doi.org/10.25300/MI1SQ/2024/17911

Tehrani, A. N., Ray, S., Roy, S. K., Gruner, R. L., & Appio, F. P. (2024). Decoding Al readiness: An
in-depth analysis of key dimensions in multinational corporations. Technovation, 131, 102948.
https://doi.org/10.1016/j.technovation.2023.102948

Uren, V., & Edwards, J. S. (2023). Technology readiness and the organizational journey towards Al
adoption: An empirical study. International Journal of Information Management, 68, 102588.
https://doi.org/10.1016/].ijinfomqt.2022.102588

Van Den Broek, E., Sergeeva, A., & Huysman, M. (2021). When the Machine Meets the Expert: An
Ethnography of Developing Al for Hiring. MIS Quarterly, 45(3), 1557-1580.
https://doi.org/10.25300/MI1SQ/2021/16559

Van Giffen, B., & Ludwig, H. (2023). How Siemens democratized artificial intelligence. MIS Quarterly
Executive, 22(1), 1-21.. (s. d.).

Vial, G., Cameron, A. F., Giannelia, T., & Jiang, J. (2023). Managing artificial intelligence projects:
Key insights from an Al consulting firm. Information Systems Journal, 33(3), 669-691.
https://doi.org/10.1111/isj.12420

Wessel, M., Adam, M., Benlian, A., Majchrzak, A., & Thies, F. (2025). Generative Al and its
transformative value for digital platforms. Journal of Management Information Systems, 42(2),

346-369. https://doi.org/10.1080/07421222.2025.2487315
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Yu, X., Xu, S., & Ashton, M. (2023). Antecedents and outcomes of artificial intelligence adoption and

application in the workplace: The socio-technical system theory perspective. Information
Technology & People, 36(1), 454-474. https://doi.org/10.1108/ITP-04-2021-0254

COURSE SCHEDULE (OPTIONAL)

The detailed schedule will be shared and discussed in the first session.

PROFESSOR MINI CV

Amarolinda Klein is a CNPqg Researcher (Productivity Grant Holder),
PhD in Business Administration from FEA/USP (2005), with a
Postdoctoral Fellowship in Business Administration at Université Pierre
Mendés France — Grenoble, France (2012-2013), and was a PhD
research student at the London School of Economics and Political
Science (LSE) — London, England (2004—2005). She is currently a
Professor at Fundacéo Getulio Vargas — FGV EAESP, working in the
Academic Graduate Program (Master's and PhD), Department of
Technology and Data Science (TDS). She is also the Coordinator of the
Information Management Division (ADI) of ANPAD (National
Association of Graduate Programs in Business Administration). She has
research and consulting experience in the field of Business/Technology/Information Systems,
including coordination of CNPqg and CAPES research projects. She serves as an ad hoc consultant
for Capes, CNPq, FACEPE, FAPERGS, and the government of the State of Rio Grande do Sul
(Department of Science and Technology). She has published articles, books, and book chapters in
Brazil, the United Kingdom, and the United States, in journals such as Journal of Information
Technology, Technological Forecasting and Social Change, Information Systems Journal, Electronic
Markets, Computers in Industry, among several others. She is a member of editorial boards and a
reviewer for various national and international journals and conferences in the field of
Business/Information Systems. She is also a member of the AIS (Association for Information
Systems). Her research interests include: mobile and ubiquitous computing applied to business,
Industry 4.0, organizational change, and innovations enabled by Information Technology. Google
Scholar citations:

https://scholar.google.com/citations?user=utJIXmMAAAAJ&hl=en&oi=ao
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DISCIPLINA...........cccceuee........ MARKETING E ECOSSISTEMAS DE INOVACAO
DEPARTAMENTO................. MARKETING

CURSO......ccceceeeeeeveeeneenn s CMICD AE

SEMESTRE E ANO...............: 1 - 2026

CARGA HORARIA................: 30 horas

PROFESSOR...........ccceu.......: Marcelo Gattermann Perin
LINGUA........ccceeeerrereeunnnnn.t POTtUgUES

DESCRIGAO DA DISCIPLINA / COURSE DESCRIPTION

A disciplina tem por objetivo promover a reflexdo sobre o conceito da inovagdo e da criacdo de valor em sistemas
complexos, explorando a transi¢do de cadeias lineares e centradas na firma para ecossistemas interdependentes de
multiplos atores, tendo como énfase a visdo estratégica da drea de Marketing. Nesse contexto, a inovacdo é
compreendida como um fendmeno coletivo e relacional, resultante da interacdo entre empresas, mercados e
sociedade. A disciplina discute fundamentos tedricos e desenvolvimentos recentes sobre o papel estratégico do
marketing na orquestracdo de sistemas colaborativos, contemplando uma abordagem interdisciplinar que integra
perspectivas tedricas diversas, como a légica dominante do servico e a teoria dos ecossistemas de inovacao.

OBJETIVOS DA DISCIPLINA / LEARNING GOALS

Os objetivos de aprendizagem da disciplina estdo apresentados na tabela abaixo, demonstrando como os mesmos
contribuem para os objetivos do CMCDAE.

The course learning goals are presented in the table below, showing how they contribute to the learning goals
related to the objectives of CMCDAE.

GRAU DE CONTRIBUICAO*
Forte Intermediario | Reduzido | Nenhum

(X X} [ X Je} [ Jole] 000
Grau de
Objetivos do CMCDAE / Objetivos da disciplina / contribuicdo /
CMCDAE Objectives Course learning goals Level of
Contribution *
. o . Vislumbrar a aplicabilidade de métodos qualitativos especificos e
Métodos qualitativos de pesquisa . 000
frequentes nos estudos tipicos do tema em estudo.
. I . Vislumbrar a aplicabilidade de métodos quantitativos especificos e
Métodos quantitativos de pesquisa P L a P 000
frequentes nos estudos tipicos do tema em estudo.
. Compreender os principais conceitos envolvidos na pesquisa sobre o
Conhecimento do tema (CMAE) / P . P P . - . p’ .q
. . tema de ecossistemas de inovagdo na perspectiva tedrica de (YY)
teoria (CDAE) de pesquisa .
Marketing.
Desenho e Desenvolvimento de Considerar as posturas metodoldgicas aplicadas para a pesquisa 000
Pesquisa sobre tema.
Relevancia (CMCD AE) e inovagao Incrementar a capacidade de desenvolvimento de textos sobre o 000
(CDAE) em pesquisa tema em estudo.
Elaboragdo de artigos Elaborar textos cientificos publicaveis sobre o tema em estudo ee0

Av. 9 de Julho, 2029 - 01313-902

v QES()I?AH()I}I. ~ do- ~ Brasi

ACCREDITED ACCREDITED https://eaesp.fgv.br/



https://eaesp.fgv.br/

W FGV EAESP

A descricao completa dos objetivos de aprendizagem do CMCDAE e outras informagdes podem ser encontradas em
https://rebrand.ly/cmae-eaesp (mestrado) e https://rebrand.ly/cdae-eaesp (doutorado).

The full description of the CMCDAE objectives, and other related information, may be found at
https://rebrand.ly/cmae-eaesp (masters) e https://rebrand.ly/cdae-eaesp (doctorate).

CONHECIMENTO PREVIO, SE HOUVER

N3o aplicavel

CONTEUDO/METODOLOGIA

Os tdpicos a serem cobertos na disciplina serdo:
e Fundamentos e conceitos de ecossistemas de inovacao
e O papel estratégico do marketing em ecossistemas de inovacao
e Co-criacdo de valor e engajamento dos atores
e Plataformas digitais e ecossistemas de Marketing
e Mensuracdo, desempenho e desafios de ecossistemas de inovacdo em Marketing
e Orquestracdo, estratégia de Marketing e posicionamento
e Topicos emergentes

A metodologia de ensino podera envolver diversas atividades didaticas, entre elas:
e Prelegbes dialogadas do professor;
e Discussdo de artigos cientificos;
e Producdo de ensaios criticos;
e Seminarios;
e Relatos de experiéncias.

CRITERIO DE AVALIACAO

A metodologia de ensino podera envolver diversas atividades didaticas, entre elas:
e Prelecbes dialogadas do professor;
e Discussdo de artigos cientificos;
e Producédo de ensaios criticos;
e Seminarios;
e Relatos de experiéncias.

BIBLIOGRAFIA (BASICA E COMPLEMENTAR)

Adner, R. (2006). Match your innovation strategy to your innovation ecosystem. Harvard business
review, 84(4), 98.

Beliaeva, T., Ferasso, M., Kraus, S., & Damke, E. J. (2020). Dynamics of digital entrepreneurship and the
innovation ecosystem: A multilevel perspective. International Journal of Entrepreneurial Behavior &
Research, 26(2), 266-284.

de Vasconcelos Gomes, L. A., Facin, A. L. F., Leal, L. F., de Senzi Zancul, E., Salerno, M. S., & Borini, F. M.
(2022). The emergence of the ecosystem management function in B2B firms. Industrial Marketing
Management, 102, 465-487.
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de Vasconcelos Gomes, L. A., Facin, A. L. F., Salerno, M. S., & lkenami, R. K. (2018). Unpacking the
innovation ecosystem construct: Evolution, gaps and trends. Technological forecasting and social
change, 136, 30-48.

de Vasconcelos Gomes, L. A., Flechas, X. A., Facin, A. L. F., & Borini, F. M. (2021). Ecosystem management:
Past achievements and future promises. Technological Forecasting and Social Change, 171, 120950.

Granstrand, O., & Holgersson, M. (2020). Innovation ecosystems: A conceptual review and a new
definition. Technovation, 90, 102098.

Hewett, K., Hult, G. T. M., Mantrala, M. K., Nim, N., & Pedada, K. (2022). Cross-border marketing ecosystem
orchestration: A conceptualization of its determinants and boundary conditions. International Journal
of Research in Marketing, 39(2), 619-638.

Kohtamaki, M., Rabetino, R., Parida, V., Sjodin, D., & Henneberg, S. (2022). Managing digital servitization
toward smart solutions: Framing the connections between technologies, business models, and
ecosystems. Industrial Marketing Management, 105, 253-267.

Kolagar, M., Parida, V., & Sjodin, D. (2022). Ecosystem transformation for digital servitization: A systematic
review, integrative framework, and future research agenda. Journal of Business Research, 146, 176-
200.

Maciel, A. F., & Fischer, E. (2020). Collaborative market driving: How peer firms can develop markets
through collective action. Journal of Marketing, 84(5), 41-59.

Pattinson, S., Nicholson, J. D., Ehret, M., Velu, C., & Ryan, P. (2023). Innovation ecosystems in B2B contexts:
Owning the space. Industrial Marketing Management, 108, A1-A9.

Quero, M. J., Diaz-Méndez, M., & Ruiz-Alba, J. L. (2025). How does innovation emerge in open platform
ecosystems?. Electronic Markets, 35(1), 8.

Robertson, J., Caruana, A., & Ferreira, C. (2023). Innovation performance: The effect of knowledge-based
dynamic capabilities in cross-country innovation ecosystems. International Business Review, 32(2),
101866.

Scaliza, J. A. A, Jugend, D., Jabbour, C. J. C, Latan, H., Armellini, F., Twigg, D., & Andrade, D. F. (2022).
Relationships among organizational culture, open innovation, innovative ecosystems, and performance
of firms: Evidence from an emerging economy context. Journal of Business Research, 140, 264-279.

Shen, L., Shi, Q., Parida, V., & Jovanovic, M. (2024). Ecosystem orchestration practices for industrial firms:
A qualitative meta-analysis, framework development and research agenda. Journal of Business
Research, 173, 114463.

Siaw, C. A, & Sarpong, D. (2021). Dynamic exchange capabilities for value co-creation in
ecosystems. Journal of Business Research, 134, 493-506.

Xie, X., & Wang, H. (2020). How can open innovation ecosystem modes push product innovation forward?
An fsQCA analysis. Journal of Business Research, 108, 29-41.

Zhan, Y., Kumar, A., Hosany, S., Xia, Y., Schoenherr, T., & Xia, L. (2025). Market competition in the platform
economy: new insights, integrative framework and research agenda. Journal of Business Research, 200,
115648.

Zhang, X., Yang, L., Gao, T., & Zhou, W. (2024). The coordination mechanism of value co-creation between
developers and users in digital innovation ecosystems. Electronic Markets, 34(1), 1.

AULA-A-AULA (OPCIONAL) / COURSE SCHEDULE (OPTIONL)

A ser divulgado as vésperas do inicio do curso
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DISCIPLINA......... Saberes contra-hegemadnicos e outras formas de organizar
SEMESTRE/ANO.... 192026 (1°. BIMESTRE)

CURSO............... CMCD AE

CARGA HORARIA.... X 30 horas ou [J15 horas (selecionar)
PROFESSOR......... Isleide Arruda Fontenelle

LINGUA............. Portugués

DESCRICAO DA DISCIPLINA

A constituicdo da Administracdo de Empresas como campo de conhecimento foi orientada pelos principios do management —
hierarquia, controle, racionalidade instrumental, extracdo e apropriacdo do saber —, 0 que implicou a exclusdo de multiplas
formas de organizar que ndo se alinhavam a tais pressupostos. Este curso tem como objetivo explorar saberes e praticas que se
situam para além das epistemologias ocidentais hegemonicas e de suas formas de gestdo, reconhecendo nelas ndo apenas
alternativas, mas possibilidades de ampliacéo e deslocamento do proprio entendimento do que significa organizar. Partimos do
pressuposto de que a definicdo de Ciéncia, bem como dos limites do que nela é admitido, constitui sempre uma deciséo politica,
portanto, é marcada por relagBes de poder. Reconhecer outras epistemologias/saberes € um gesto de decolonizagdo do proprio

campo da Administracéo.

OBJETIVOS DA DISCIPLINA

Os objetivos de aprendizagem da disciplina estdo apresentados na tabela abaixo, demonstrando como 0s mesmos contribuem
para os objetivos do CMCDAE.

Objetivos do CMCDAE

Obijetivos da disciplina

Grau de
contribuico

Métodos qualitativos de

. 00O
pesquisa
Métodos quantitativos de 0oo
pesquisa
Conhecimento do tema de|Ao final do curso o aluno serd capaz de entender o que sdo saberes contra- oo
pesquisa / teoria hegemdnicos e outras formas de organizar oriundas dessas formas de saber.
Procedimentos de pesquisa 000
Relevancia e inovacdo em|O aluno serd capaz de identificar os assuntos mais relevantes para a tematica e focos oo
pesquisa de pesquisa que possuem maior potencial no futuro.

x . O aluno sera capaz de desenvolver um artigo ou ensaio tedrico utilizando o

Elaboracéo de artigos X Xe

referencial tedrico abordado no curso.

A descricdo completa dos objetivos de aprendizagem do CMCDAE e outras informacBes podem ser encontradas em

https://rebrand.ly/cmae-eaesp (mestrado) e https://rebrand.ly/cdae-eaesp (doutorado).

CONHECIMENTO PREVIO, SE HOUVER

CONTEUDO/METODOLOGIA

- Apresentar as diferencas entre epistemologias e saberes na contraposi¢ao a nogéo de Ciéncia;
- Debater o organizar para além do management e formas contra-hegemanicas de organizar;

. SSOCIATION
~ A S Séo Paulo - SP - Brasil
E QEI;{LSB \‘f £ Mﬁé https://eaesp.fgv.br/
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- Apresentar experiéncias concretas de organizacdo que operam em epistemologias e saberes contra-
hegemadnicos, reconhecendo nelas potenciais transformadores para o campo da Administracéo;

- Refletir sobre alcances e limites dessas formas outras de organizar no contexto atual de grandes desafios
ecoldgicos, econdmicos e sociais.

CRITERIO DE AVALIAC;AO
Trabalho Parcial 50%

Trabalho Final 50%

BIBLIOGRAFIA

Abdallah C (2022) Predatory capitalism: A reading of the ungovernable society. A Genealogy of
authoritarian liberalism by Gregoire Chamayou. M@n@gement 25(4): 89-92.

Abdallah, C (2021). Against mastery: Epistemic decolonizing in the margins of the Business School.
Management Learning, 1-12.

Alcadipani, R., Khan, F. R., Gantman, E., & Nkomo, S. (2012). Southern voices in management and
organization knowledge. Organization, 19(2), 131-143.

Banerjee, S. B. (2022). Decolonizing management theory: A critical perspective, Journal of
Management Studies, 59(4), 1074-1087.

Banerjee, S. B., & Arjalies, D.-L. (2021). Celebrating the End of Enlightenment: Organization Theory in
the Age of the Anthropocene and Gaia (and why neither is the solution to our ecological crisis).
Organization Theory, 2(4). https://doi.org/10.1177/26317877211036714

Banerjee, S. B., Jermier, J. M., Peredo, A. M., Perey, R., & Reichel, A. (2021). Theoretical perspectives
on organizations and organizing in a post-growth era. Organization, 28(3), 337-357.

Bastien, F., Coraiola, D. M., & Foster, W. M. (2023). Indigenous peoples and organization studies.
Organization Studies, 44(4), 659-675.

Benschop, Y. (2021). Grand challenges, feminist answers. Organization Theory, 2(3),
https://doi.org/10.1177/2631787721102032 .

Campbell, N., McHugh, G., & Dylan-Ennis, P. (2019). Climate Change Is Not a Problem: Speculative
Realism at the End of Organization. Organization Studies, 40(5), 725-744.

Contu, A. (2020). Answering the crisis with intellectual activism: Making a difference as business
schools scholars. Human Relations, 73(5), 737-757.

Couto, F. F., Honorato, B. E. D. F., & de Padua, A. (2021). The decolonizing future of organization
studies. Ephemera, 21(4), 57-88.
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Dahlman, S and all. What is alternative organization? Theorizing counter-hegemonic dynamics. Call for
papers: Special Issue of Organization

Dahlman, S., Mygind du Plessis, E., Husted, E., & Just, S. N. (2022). Alternativity as freedom:
Exploring tactics of emergence in alternative forms of organizing. Human Relations, 75(10), 1961-1985.

Danowski, Déborah. & Viveiros de Castro, Eduardo. H4 mundo por vir?: Ensaio sobre 0s medos e 0s
fins.
Daskalaki, M., Fotaki, M., & Sotiropoulou, 1. (2019). Performing values practices and grassroots organizing:

The case of solidarity economy initiatives in Greece. Organization Studies, 40(11), 1741-1765.

de Sousa Santos, B. (2014), Epistemologies of the South: Justice against Epistemicide. Boulder:
Paradigm

Duarte, R., & Alcadipani, R. (2016). Contribuices do organizing para os Estudos Organizacionais.
Ergene, S., Banerjee, S. B., & Hoffman, A. J. (2021). (Un)sustainability and organization studies:
Towards a radical engagement.  Organization  Studies, 42(8), 1319-1335.

https://doi.org/10.1177/0170840620937892

Escobar, A. (2020). Thinking-feeling with the Earth: Territorial Struggles and the Ontological Dimension
of the Epistemologies of the South. In Knowledges born in the struggle (pp. 41-57). Routledge.

Faria, J (2022) Introducdo a epistemologia: Dimens@es do ato epistemoldgico. Paco e Littera.

Ferdinand, M. (2022). Uma ecologia decolonial: Pensar a partir do mundo caribenho. Sdo Paulo: Ubu
Editora.

Fontenelle, Isleide Arruda. A tragic ethics for the Anthropoceno. Management Learning, 2023.

Glynos J (2002) Psychoanalysis operates upon the subject of science: Lacan between science and
ethics. In: Glynos J and Stavrakakis Y (eds) Lacan and Science. London: Karnac, pp. 51-88.

Gorz, A (2005) O imaterial: conhecimento, valor e capital. Annablume.

Ibarra- Colado E (2006) Organization studies and epistemic coloniality in Latin America: Thinking
otherness from the margins. Organization 13(4): 463-488.

Katz C (1996) Towards minor theory. Environment and Planning D: Society and Space 14(4): 487—
499,
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Katz C (2017) Revisiting minor theory. Environment and Planning D: Society and Space 35(4):
596-599.

Krenak A (2019) Ideias Para Adiar O Fim Do Mundo. Séo Paulo, Brazil: Companhia das Letras.

Latour, Bruno. Jamais fomos modernos — ensaio de antropologia simétrica. Sdo Paulo, Editora 34, 2019

[1991].

Manning, J. (2021). Decolonial feminist theory: Embracing the gendered colonial difference in
management and organisation studies. Gender, Work & Organization, 28(4), 1203-1219.

Matarazzo, G., & Serva, M. (2021). Unidades de conservacdo ambiental: Uma analise pragmatista da
gestdo e dos modos de existéncia organizacional de uma Estacdo Ecoldgica. [Periddico], 28,

€9806._https://doi.org/10.1590/1984-92302021v28n9806pt [completar periddico/volume]

Meira, F. B. (2014). Liminal organization: Organizational emergence within solidary economy in Brazil.
Organization, 21(5), 713-729.

Murphy J and Zhu J (2012) Neo-colonialism in the academy? Anglo-American domination in
management journals. Organization 19(6): 915-927.

Nobre, M. (2004). A teoria critica. Editora Schwarcz-Companhia das Letras.

Nogueira, J. M. M. (2023). Sonhos Yanomami na decolonizag&o dos estudos organizacionais

Oliveira J (2021) Sobre florestas cultas. Cult, 1 Sep, ano 24, Edicao 273.

Ossewaarde, M. & Reijers, W. (2017). The illusion of the digital commons: “False consciousness” in
online alternative economies. Organization, 24(5), 609-628.

Parker M (2018) Shut Down the Business School. Chicago, IL: University of Chicago Press.

Phillips, M. & Jeanes, E. (2018). What are the alternatives? Organising for a socially and ecologically
sustainable world. Ephemera, 18(4), 695-708.

Reedy, P., King, D., & Coupland, C. (2016). Organizing for individuation: Alternative organizing, politics

and new identities. Organization Studies, 37(11), 1553-1573.
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Scaramuzzi | (2021) Interdependéncia, cooperacéo e parceria nas florestas Castanhais. Cult, 1 Sep, ano
24, Edicdo 273.

Shrivastava, P. (1995). Ecocentric management for a risk society. Academy of Management Review,
20(1), 118-137.

Spicer, A., & Alvesson, M. (2024). Critical management studies: a critical review. Journal of
Management Studies, Online First, https://doi.org/10.1111/joms.13047

Spivak, G. (1988). Can the Subaltern Speak?, reprinted in Cary Nelson & Lawrence Grossberg (eds)
Marxist Interpretations of Culture, pp. 271-313. Basingstoke, UK: Basingstoke Publishers.

Viveiros de Castro, E (2015) Metafisicas canibais: elementos para uma antropologia pds-estrutural. Cosac
Naify

Zanoni P, Contu A, Healy S, et al. (2017) Post-capitalistic politics in the making: the imaginary and
praxis of alternative economies. Organization 24(5): 575-588.

Zanoni, P. (2020) ‘Prefiguring alternatives through the articulation of post- and anti-capitalistic politics:
An introduction to three additional papers and a reflection’, Organization, 27(1), 3-16.

Livros e textos complementares poderao ser disponibilizados na programacao aula a aula do curso.

AULA-A-AULA (OPCIONAL) - ESTARA NO ECLASS ANTES DO INICIO DO CURSO

MINI CV DO PROFESSOR (OPCIONAL) - LINK PARA O LATTES

https://buscatextual.cnpg.br/buscatextual/visualizacv.do?id=K4700689U5&tokenCaptchar=0cA
FcWeA6Q0VPRKG83NtXe6MoJJLL5BTWRMgWPS|ipufHV1EC8GSI7FXsu9pVUIEpULiodJIE
KTDLWdbOwP3gvbelBxo6HAwwisllaTpFMYqggbhGMOIfJjY1F2g2iHSQMa2JW6eeAN2w775aB
d11dt66VSRcAWOAaKSHiIMvx-iaV7UaDNXXFT-
U21kZZRB0eTRkPYoc3tEvtWzORO00jrcsoLzy75wOr8Zgt3JvAlvou2YnQpLoTqgDaMs_ fSKjruwG
ZLz bltHJ0dGs4J4GLWHVK6znaWUJESrKTaCkXxtCllaplag-
s0gn6qHysVPDOgUAY _elh6HhFDQHswh4lL KuhMTm3Ecg2Ci39IsCu8iT3h2yRrIR5AzEMS8fn-
tWh50K01HOxtVZg3j0DW-R4w-qTzX 2Jf6FncLON6Gta2cBaHZgEAAL-
3HpVhHG6sTbjWvjeudl76Rj49dvdL MXI70YBWjNVTW60EVUVXhPQ6B1Sz1Fe7kndGoK120ihH2
ec8HuGSdjBRykkscPanm98abXiB7MIiXC7sPqBEYCGShqPFVITQ kOETCADbrt3Ebh-
RnsrD1GX2-
B2zZXxKBLMTM6Besv0dOjLGurn4dplISm71yvCD83IGB8L9PzybwC98yXvqYjlwbgQhc4vFG
WOIKyWx4Ltxxc9RdfgDb0A0F409AN3KOQsg9cem4cHBMueJDdIEbwladoA-f4vBrc-
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W FGV EAESP

WexMxsJgskV8ns8gxthw9gX3dr32T T1kOfDtufSEMn5dUJUEFLIQ LDA3uhfUa42NHaviiyiN7aw
G VITDbXkORpTHH5FfhHc56hF34GZszcivliwsndbYYgWpMgDgR--
KvijbVyh8Usxs2E3f6 DwAsZNWUEYHRg5RfE0S8vXT g
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