" FGV EAESP

Programa das disciplinas do CMCD AE - 22 semestre de 2018

(click sobre o nome da disciplina para acessar o programa)

Banking

Behavioral Finance

Behavioral Research in IS Field: Trends, Concepts, and Applications6
Causal Inference in Strategy Research2

Consumer Culture

Epistemology ! (Espistemologia)

Estratégia Empresarial Il

Estudos Critico em Gestao

Experimental Approach for Consumer Behavior4

Fundamentals of Finance

Management & Sustainability Research5

Measurement and Structural Models3

Métodos de Pesquisa

Oficina de Pesquisa e Publicagdo em Tecnologia e Sistemas de Informacao
Operacoes Internacionais

Tecnologia da Informagdo e Comunicagdo como Resposta a Desafios da Sociedade
Teoria Social e Capitalismo: O Debate Contemporaneo

(1.2:3.456) Essas disciplinas serdo ministradas em inglés.

1 / — A= ASSOCIATON Av. 9 de Julho, 2029 - 01313-902 - Séo Paulo, SP - Brasil

. EEY V] - A\

L ~ EQUIS “ .‘ MB A\E faleconoscosp@fgv.br www.fgv.br/eaesp
.......... W ACCREDITED



N"FGV EAESP

Banking

DEPARTAMENT ....... : Accounting and Finance (CFC)
PROGRAM .........cc...e. : CMCD

COURSE ....ccoevereerennnne : Banking and Financial Institutions
PROFESSOR ............... : Rafael F. Schiozer

DAY/HOUR ................. : Wednesdays — 8:00-11:40

2" semester / 2018
SYLLABUS

OBJECTIVES AND CONTENTS

This courses aims at covering the banking literature as it relates to theory, empirical studies, and regulations. The first
part discusses the microeconomic foundations of the banking firm. The second part presents the interactions of
economic policy and banking (macrofinance). The third part is devoted to bank risk and regulations, and the fourth part
focuses on empirical work in Industrial Organization and Banking.

| expect that students will be better prepared to do (especially empirical) research in banking and banking-related topics
after taking this course.

| also expect students to develop their critical thinking and learn to make academic presentations in a professional
manner, which is fundamental to researchers.

The course will be conducted in Portuguese, but virtually all readings are in English.

FORMAT

Half lectures by the professor, half seminar-type.

In the lectures, | will be covering the basics of banking. Topics will include a basic understanding the balance sheets
of banks, regulatory capital and other aspects relating to financial regulation. | may as well introduce or conclude the
topic of each session with a short lecture on aspects related to the specific papers being studied.

Presentation and discussion of papers by Ph.D / MSc students.

The success of this course depends fundamentally on the effort and preparation of the students for the classes.
First, by carefully reading the book chapters and the papers. Second, by bringing relevant comments on them. Third, by
actively participating on the discussion of the topics, not only on the assigned papers, but also to the broader Finance
literature relating to the subject being studied. * This is not a course about empirical Finance. However, | may devote
part of the lectures talking about empirical identification issues concerning the banking literature.

ASSESSMENT CRITERIA

Presentation / discussion of papers: 25%
Half-page handouts: 20%
Quizzes: 20%
Final Exam: 35%

DESIRED BACKGROUND

- Topics covered in Corporate Finance (Agency problems,Informational asymme@gpital structure, Cost of
capital; Knowledge of Econometrics may help, but is not mandatory.
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COURSE SCHEDULE AND READING LIST

1) Each session will cover 2 or 3 papers. All the students must read all the papers for each session. Students will
form groups of their own choosing*, and we will assign each group their paper in the week ahead. One student
will present the discussions prepared by his/her group**. Each group will need to make a 15-20 minute
PowerPoint presentation that discusses the paper, and each presentation will be followed by in-class
discussion. The purpose of the assignment is twofold: (1) Presentations are one key way people in academia
will come to know (and assess) you. So, it’s a good idea to get some practice now. And (2), this will help you
apply and think critically about the papers. To ensure participation following each presentation, each group
must also type up one concern they had about each of the papers their group did NOT present and hand these
in at the start of class (I call these half-page handouts). Your group will state this concern at the start of the
discussion. The comments should be very short [2-3 sentences] and designed to do one of two things: (a)
isolate what your group thought the biggest problem of the paper was, or (b) identify a concern you think the
presenting group might overlook.

*The number of students per group will depend on the number of students enrolled for the course.

** | may randomly choose someone from the group to answer a specific question about the paper. If the
answer is poor, this will damage the grade for the whole group. This is done to reduce moral hazard and avoid
someone from the group to free-ride.

2) Guidelines for a good discussion (you do not have to strictly follow this order, but it may help you in preparing
your presentation):
- Briefly describe what the papers does and what it finds (or predicts, if theoretical), and why it is important
for the literature; - Make your point about the assumptions;
- Suggest improvements;
- Identify eventual gaps or defects. Be critical. You may use your own judgement or the following literature.
In this case, make explicit mention to the papers you are referring to.

Course schedule (tentative and subject to change)

Session/Date  |Topics Papers [pre-class readings] Chapters [pre-class readings]

1 |8/Aug Course presentation *Gorton and Winton (HB, 2003) |[SC] Ch. 1 and 2
Why are banks special? *Diamond (RES, 1984) [M]Ch.1-3,8

2 |15/aug The monitoring role of banks and |Gorton and Pennacchi (JF, 1990) [SC] Ch. 2 (cont.) and 3
the liquidity transformation role Kashyap et al. (JF, 2000) [M]Ch.9
Economic Policy, Economic cycles )

Kashyap and Stein (AER, 2000)

3 [22/Aug and ) Jimenez et al. (Econometrica, [Scych. 7
the bank lending channel 2014) [M] Ch. 12, 13 + Lecture notes
QuIz#1

Khwaja and Mian (AER, 2008)
4 |29/Aug|Bank risk and regulation (credit) Schnabl (JF, 2012)
Drechsler et al. (JF, 2016)

[SC] Ch.10and 11
[M] Ch. 10, 14

Gropp et al. (RFS, 2011)

3/Sep” SC] Ch. 8,9 and 15
5 /Sep Bank risk and regulation (cont.) Acharya et al. (JF, 2014) (5]
[MON] [M] Ch. 4-6, 15, 16
Keeley (AER, 1990)
Deposit insurance, bank runs and |Calomiris and Mason (AER,
6 |5/5ep |jiquidity hoarding QUIZ #2 1997) (SC]Ch. 12,18 and 19
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Schmidt et al. (AER, 2016)
Acharya and Mora (JF, 2015)

12/Sep [NO CLASS (makeup on 3/Sep) - -

Petersen and Rajan (JF, 1994)
Petersen and Rajan (QJE, 1995) |[M] Ch 11 + Lecture notes
Beck et al. (JFE, 2018)

Relationship banking & Bank

7 |19/Se
/Sep competition

- |20/Sep |Make-up class (if necessary)*** - -

8 |26/Sep |FINAL EXAM

* These papers are pre-course readings, but will not

be presented by the students ** The class of 3/Sep

(Monday) at 1 PM makes up for my absence on

12/Sep.

*** |f for any reason (illness etc), the professor has to cancel any class, there will be a make-up class on 20/Sep.

MAIN TEXTBOOKS:

[SC] Saunders, Anthony and Cornett, Marcia, Financial Institutions Management: A Risk management Approach,
9" edition, 2018 [M] Mishkin, Frederic B., The Economics of Money, Banking and Financial Markets, 11 edition
(Global edition), 2016. Recommended chapters of both books are pre-class readings

PAPERS:
Papers marked with [MR]are mandatory readings. Other papers are nice readings on each of the subjects.

Specialness of banks — Session 1
[MR]Gorton, G., and A.Winton, “Financial Intermedation," Chapter 8 in Handbook of the Economics of Finance (Vol 1A),
G.M. Constantinides, G.Marris, M. and Sutltz, R.M2003).

Monitoring role-Session 1:

[MR]Diamond, D. “Financial Intermediation and Delegated Monitoring," Review of Economic Studies, 51 (1984), 394-
414,
Carletti, E; Cerasi, V.; Daltung, S. Multiple-bank lending: Diversification and free-riding in monitoring J. Finan.

Intermediation 16 (2007) 425— 451. (non mandatory reading)

Williamson, S. “Costly Monitoring, Financial Intermediation, and Equilibrium Credit Rationing,"Journal of Monetary

Economics, 18 (1986). (non mandatory reading)

Liquidity Transformation — Session 2

[MR]Gorton G. and G.Penacchi, “Financial Intermediation and Liquidity Creation," Journal of Finance, 45 (1990), 49-71.

[MR]Kashyap, A. K., R.Rajan, and J.C. Stein, Banks as Liquidity Providers: An Explanation for the CoExistence of Lending
and Deposit Taking," Journal of Finance, 57 (2000), 33-73.
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Lumer, S.L., and J.J.McConnell, “Further Evidence on the Bank Lending Process and Capital Market Response to Bank

Loan Agreements," Journal of Financial Economics, 25 (1989), 99-122.

Slovin, M.B, Sushka, M.E. and J.A.Polochek, “The Value of Bank Durability: Borrowers as Bank Stakeholders," Journal of
Finance, 48 (1993), 289-302.

Calomiris, Charles W. and Charles M. Kahn, 1991, The role of demandable debt in structuring optimal banking

arrangements, American Economic Revje, 497-513.

Economic Policy, Economic cycles and the bank lending channel — Session 3
[MR]Kashyap, Anil K.; Stein Jeremy C. What Do a Million Observations on Banks Say About the Transmission of

Monetary Policy?, The American Economic Rewiew, v. 90, n. 3, p. 407-428, 2000.

[MR]Jiménez, G., S Ongena, JL Peydrd, J Saurina. Hazardous Times for Monetary Policy: What Do Twenty-Three Million
Bank Loans Say About the Effects of Monetary Policy on Credit Risk-Taking?, Econometrica, Vol. 82(2), 463-505,
2014

Campello, Murillo, 2002. “Internal Capital Markets in Financial Conglomerates: Evidence from Small Bank Responses to

Monetary Policy,” Journal of Finance, 57, 2773 —2805.

Dawid, P.E,, Takeda, T., 2011, Recolhimentos Compulsorios e o) Crédito Bancario

Brasileiro, available at: http://www.bcb.gov.br/pec/wps/port/TD250.pdf

Bank risk and regulation (2 classes) — Sessions 4 & 5

[MR]Khwaja, A., Mian, A. Tracing the Impact of Bank Liquidity Shocks: Evidence from an Emerging Market, The American
Economic Reviewol. 98, No. 4, 2008.

[MR]Schnabl, P. The international transmission of bank liquidity shocks: evidence from an emerging market, Journal of
Finance67(3), 2012.

[MR]Gropp, R., Hakenes, H., Schnabel, I., 2011. Competition, Risk-Shifting, and Public Bail-out Policies. Review of
Financial Studiest, 6, 2084-2120.

[MR]Acharya, V., Drechsler, I. Schnabl, P., A Pyrrhic Victory? Bank Bailouts and Sovereign Credit Risk, Journal of Finance
69(6), 2014.

[MR]Drechsler, I., Drechsel, T., Marques-Ibanez, D., Schnabl, P., Who borrows from the Lender of last Resort, Journal of
Finance71(5), 2016.
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[MR]Keeley, M.,. Association Deposit Insurance, Risk, and Market Power in Banking. The American Economic Reyiew
Vol. 80, No. 5, 1990, pp. 1183-1200.

Pennacchi, G., 2005. Risk-based capital standards, deposit insurance, and procyclicality. Journal of Financial
Intermediation, v. 14, p. 432-465.

Kashyap, A.K,, Stein, J.C., 2004. Cyclical implications of the Basel Il capital standard. Economic Perspectives, Federal

Reserve Bank of Chicago, v. 28, p. 18-31.

Berrospide, J., Edge, R.M., The Effects of Bank Capital on Lending: What Do We Know, and What Does it Mean?,

International Journal of Central Banking, (2010)

Gambacorta, L. and Mistrulli, Does bank capital affect lending behavior? Journal of Financial Intermediation, Volume 13,

Issue 4, October 2004, Pages 436-457

Sharpe, Steven A., 1995, “Bank Capitalization, Regulation, and the Credit Crunch: A Critical Review of the Research
Findings,” Board of Governors, FEDS Working Paper No. 95-20.

Deposit insurance, Bank runs and liquidity hoarding — Session 6

[MR]Schmidt, L., Timmerman. A., Wermers, R. Runs of money market mutual funds. American Economic Review,
106(9), 2016, 2625-57.

[MR]Acharya, V., Mora, N. A Crisis of banks as Liquidity Providers?, Journal of Finance, 70 (2015), 1-43

[MR]Calomiris, Charles W. and Joseph R. Mason, 1997, Contagion and bank failures during the great depression: the
June 1932 Chicago banking panic, American Economic Revjew, (5), 863-883.

Schnabel, Isabel, 2009, The Role of Liquidity and Implicit Guarantees in the German Twin Crisis of 1931, Journal of

International Money and Finan@s, 1-25.

Kelly, Morgan and Cormac O’ Grada, 2000, Market Contagion: Evidence from the Panics of 1854 and 1857, American
Economic Revieo, 1110-1124.

Relationship banking — Session 7

[MR]Beck, T., Hans Degryse, Ralph De Haas, Neeltje van Horen. When arm’s length is too far: Relationship banking over

the credit cycle, Journal of Financial Economi¢s127, 2018.
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[MR]Petersen, M. and R. Rajan, The Benefts of Lending Relationships: Evidence from Small Business Data," Journal of
Finance, 49 (1994), 3-

37.
[MR]Petersen, M. and R. Rajan, The Effect of Credit Market Competition on Lending Relationships, Quarterly Journal of
Economics, 110 (1995), 407-443.

lyer, R. and Puri, M. (2012) Understanding bank runs: the importance of depositor-bank relationships and networks,

American Economic Revige@2, 1414-45.
Puri, M., Rocholl, J. On the importance of retail banking relationships. Journal of Financial Economi¢ss9, 2008
Degryse, H. and S. Ongena, Distance, Lending Relationships and Competition, Journal of Finance, 60 (2005), 231-266.
Petersen, M. and R.Rajan, Does Distance Still Matter?" Journal of Finance, 57 (2002), 2533-2570.
Boot, A.W., Relationship Banking: What Do We Know?, Journal of Financial Intermediation, 9 (2000). 7-25.

International Contagion

Schnabl, P., The International Transmission of Bank Liquidity Shocks: Evidence from an Emerging Market, Journal of
Finance, 2012, vol. 67; 3.

Tabak, B. e Souza, M., Testes de Contdgio entre Sistemas Bancdrios - A crise do subprime,
available at:

http://www.bcb.gov.br/pec/wps/port/wps194.pdf

Other Books

Allen, F., and D.Gale, Understanding Financial Crises, Oxford University Press, (2009).

Bhattacharya, S., Boot, A. and A.Thakor, Credit, Intermediation, and the Macroeconomy, Oxford University Press,
(2004).

Boot, A. and A.Thakor, Handbook of Financial Intermediation and Banking, Elsevier, (2008).
Dewatripont, M., and J.Tirole, The Prudential Regulation of Banks," MIT Press, (1994).

Freixas, X., and J.C.Rochet, Microeconomics of Banking," MIT Press, 2nd edition (2008).
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Behavioral Finance

DEPARTMENT................... Accounting and Finance (CFC)
PROGRAM
COURSE......ooevererererennat
PROFESSOR..................... Wesley Mendes
DAY/HOUR..........cceeeen....: TBD
SEMESTER/YEAR......
2"/2018
SYLLABUS
OBJECTIVES AND CONTENTS

This course describes how individuals and firms make financial decisions and how these decisions might deviate from
those predicted by traditional financial or economic theories. Students explore the existence of psychological biases in
financial decision-making and examine the impacts of these biases in financial markets and other financial settings. The
course also examines how the insights of behavioral finance complement the traditional finance paradigm. It will also
introduce students to behavioral and experimental methodologies used in finance, economics and other disciplines. In
addition, it is expected that students will gain an understanding of how individuals actually make financial decisions
(descriptive) and guidance on how to improve their own financial decision making (prescriptive) and others. Limitations:
Due to time limitations, we will not cover all of the methodological and theoretical backgrounds related to behavioral
finance and other related knowledge fields, e.g. neuroeconomics and experimental economics.

FORMAT

This course is a theoretical and empirical evidence course and will be conducted in Portuguese. Lectures and behavioral
finance readings will help you learn the economic intuition behind each paper discussed. Course readings will expose
you to a theoretical framework that supports behavioral finance knowledge and literature.

Course assignments will require you to use the literature analyzed in the course. Each one of the seven classes will have
the following structure: Introduction to the topic that will be given by means of a 40 minute presentation, and three or
four papers presented by students. We will have a 15 minute break after the first presentation. Two of our sessions will
start with 30 min quizz. In addition, before each session you will be asked to send your assignment (in respect to each
paper discussed) in electronic version. In the end you will need to write a Research Paper as well. | strongly suggest you
don’t procrastinate.

CONTENT
i Foundations of Finance and Behavioral Finance, Expected Utility Theory
9 Heuristics & Biases and Bounded Rationality
9 Prospect Theory & SP/A Theory
9 Challenges and Violations of Market Efficiency Hypothesis
9 Happiness and Neuroeconomics basics & Social forces
9 Time Discounting, Consumption, Savings & Insurance
9 Behavioral Corporate Finance
GRADING
| . . CSOCIATION Av. 9 de Julho, 2029 - 01313-902 - Sao Paulo, SP - Brasil
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Presentation/papers discussion: 25
Assignments: 10
Exercises: 10
Quizzes: 40
Final Exam: 40
Research paper: 25
Total 150

The Research Paper (1 week after the course end) is a document describing a specific behavioral corporate finance
topic. The paper should be structured according to the format as follows:

1 Introduction this section should give an overview of the existing literature, highlighting and describing the
original features of the research paper;

1 Scope and research questiotisis paragraph should define (and describe) the scope of the paper and
identify the (innovative) research issues to which the paper should provide answers;

1 Methodology this section should present a description of the research methods that will be used to
compile the paper. The method has to be illustrated taking into account the analysis of the data
requirements needed for the research work.

1 Reference list list of the literature (effectively) examined in connection with the paper.

You can identify possible research topics reading the materials suggested in class or this article by Fairchild (2010):
9 Fairchild, R. (2010). Behavioural corporate finance: Existing research and future directions. International
Journal of Behavioural Accounting and Finat{dg 277-293.

ACADEMIC HONESTY POLICY AND OFFICE HOURS

Inappropriate conduct (such as cheating in exams and quizz) is taken seriously, according to the Policy and Ethics Code
of FGV. Just in case, if you find it is necessary to find me outside of class time, | may not be available 24/7. Therefore,
the service to students could be held on the rest of the week, provided it has been scheduled in advance | Email:
wesley.mendes@fgv.br.

COURSE REQUIREMENTS

The course does not have any formal pre-requisites. However, | expect you to have good knowledge of basics of
financial decisions, including funding and investment. Students are expected to review the assigned reading
materials before each session, work on the assigned problems/questions, and to participate in the class discussions.
You should be prepared to spend significant time to digest the material and to work on the assighments. Timely
submission of the assigned work is critical. Please kindly use Dropbox/Eclass. Late submissions will not be accepted.

BEST PREPARATION METHOD

You should invariably read the assigned chapters, journal articles and other supplementary materials before you
come to the class and go over the assigned exercises. After the end of each session, you should review handouts,
your notes and highlights in your readings.

COURSE SCHEDULE AND READING LIST
The sessions are given based on slide presentations, which will be available before each class on Eclass, including course

notes. The content considers a variety of sources including various textbooks, journal articles, working papers, and other
professors’ lecture notes. There is no single required “textbook” but the course will mostly follow the sequence of
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A&D’s book. Notes will be provided based on appropriate references for each lecture on the exhibit below, where the
relevant readings for each lecture are shown. Students are expected to read this material prior to the lecture.
Additionally, all lectures will contain student presentations of papers related to the current week’s lecture topic. A list of
papers to be presented is given below.

Each session will cover different (but related) papers. All the students must read all the papers for each session. Each
student will make a ~30 minute PowerPoint presentation that discusses the paper, and each presentation will be
followed by in-class discussion. The purpose of the assignment is twofold: i) a key way people in academia will come to
know (and access) you. So, it’s a good idea to get some practice now. And ii), think critically about the papers. To ensure
participation following each presentation, each student must also write up one concern about each of the presented
papers and hand these in at the beginning of the class (Assignments). Each student who is giving the presentation will
state his concern at the beginning of the discussion. The comments should be very short [2-3 sentences] and designed
to do one of the following two things: (a) express his thought about the biggest problem of the paper, and/or (b)
identify his concern he might overlook.

| may cold call students to answer a specific question about the paper. If the answer is weak, this will affect his/her
grade negativelly. This is done to try to reduce moral hazard and avoid free-ride attitude. The guidelines for a good
discussion are as follows (you do not have to strictly follow this order, but it may help you in preparing your
presentation):

- Briefly describe what the paper does and its findings;

- Make your point about the assumptions and/or identification strategy;

- Suggest improvements;

- Identify eventual gaps or weaknesses. Be critical. You may use your own judgement or the literature related to the
subject. In this case, you will be asked to make explicit the papers you referred to.

Date Topics Readings & Papers Presentations Exercise due
Session
1 TBD Foundations of Finance and [V&M]1 (p. 8-20) Class #1 [A&D]1: Q1-Q5
Behavioral Finance, Expected [CW&S]3 [CW&S]3:
Utility Theory [A&D]1 Q12-Q17
Reading list Class #1 [C&R]7
2 TBD Heuristics & Biases and [A&D]5;8 Class #2 [C&R]14
Bounded Rationality [BCLMSS]1
Reading list Class #2
3 TBD Prospect Theory & SP/A Theory | [A&D]3 Class #3 [A&D]3: Q1-Q5
[S]2 [C&R]8
Reading list Class #3
4 TBD Quizz #1 [S]5 Class #4 [C&R]12
Challenges and Violations of [A&D]4, 13, 14
Market Efficiency Hypothesis Reading list Class #4
5 TBD Happiness and [B&N]5 Class #5 N/A
Neuroeconomics basics & Social | [A&D]7;11;12;20
forces [C]10
HBS ROT038-PDF-ENG
HBS ROT098-PDF-ENG
Reading list Class #5
6 TBD Quizz #2 Reading list Class #6 Class #6 [C&R]13
Time Discounting,
Consumption, Savings &
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Insurance
7 TBD Behavioral Corporate Finance [A&D]9;16 Class #7 [C&R]2;3
[B&N]20-26;
Reading list Class #7
8 TBD FINAL EXAM — 15t call
9 TBD FINAL EXAM - 29 call

Notes: [A&D] = Ackert & Deaves; [B&N] = Baker & Nofsinger; [S] = Shefrin; [V&M] = Von Neumann & Morgenstern;
[CW&S] = Copeland, Weston e Shastri; [C&R] = Clemen & Reilly; [C] = Cartwright.

BOOKS
[A&D] Ackert, L.F. & Deaves, R. (2010). Behavioral Finance: Psychology of Decisaking and MarketsSouth-Western

Cengage Learning.
[B&N] Baker, H.K.;Nofsinger, J.R. Behavioral Finance: Investors, Corporations, and Makéts.

[BCLMSS] Bardsley, N., Cubitt, R., Loomes, G., Moffatt, P., Starmer, C., & Sugden, R. (2009). Experimental Economics:

Rethinking the RuleRrinceton University Press.

[BM&A] Brealey, R.A.; Myers, S.C. & Allen, F. (2014). Principles of Corporate Finanté™ edition, Mc Graw Hill Irwin.
You can select/buy part of this book at: http://create.mcgraw-
hill.com/createhelp/#tpage=home.html|&type=page&safe=1, or buy an eBook version at: https://create.mcgraw-
hill.com/shop/#/catalog/details/?isbn=9781121830738.

[C] Cartwright, E. (2014). Behavioral economicand ed. Abingdon: Routledge.

[C&R] Clemen, R.T., & Reilly, T. (2004). Making Hard Decisions with decisions tdolgbury.

[CW&S] Copeland, T.E.; Weston, J.F.; Shastri, K. (2005). Financial Theory and Corporate Polyed., New York: Pearson.

[S] Shefrin, H. (2007). Behavioral Corporate Finance: Decisions that Create Wal@eaw Hill [rwin.

[V&M] Von Neumann, J.; Morgenstern, O. (2004). Theory of Games and Economic BehaWew Jersey : Princeton
University Press.

[Slovic] Slovic, P. (2010). The Feeling of Risk: New Perspectives on Risk Perdeptioiork : Routledge.

PAPERS THAT WILL BE DISCUSSED ON TOPICS AROUND BEHAVIORAL FINANCE

Class #1: Foundations of Finance and Behavioral Finance

Conlisk, J. (1989). Three variants on the Allais example. American Economic Revjei#(3), 392-407.

Fishburn, P.C. (1988). Expected utility: An anniversary and new era. Journal of Risk and Uncertainty3), 267-283.

Nelson, J.A. (2015). Are woman really more risk-averse than men? A re-analysis of the literature using expanded
methods. Journal of Economic Surved&3), 566-585.

Class #2: Heuristics & Biases and Bounded Rationality

Barberis, N., Shleifer, A., Vishny, R. (1998). A model of investor sentiment. Journal of FinanciatBnomics49, 307-344.

Conlisk, J. (1996). Why Bounded Rationality? Journal of Economic Literatusd(2), 669-700.

Heath, C.; Tversky, A. (1991). Preference and belief: ambiguity and competence in choice under uncertainty. Journal of
Risk and Uncertainty, 5-28.

Kahneman, D., Tversky, A. (1972). Subjective probability: A judgement of representativeness. Cognitive Psychology,
430-454.

Tversky, A. Kahneman, D. (1974). Judgement under uncertainty: Heuristics and biases, Sciencgl85, 1124-1131.

Class #3: Prospect Theory & SP/A Theory
Kahneman, D., Tversky, A. (1979). Prospect theory: an analysis of decision under risk. Econometrica47(2), 263-291.
Lopes, L.L. (1987). Between hope and fear: the psychology of risk. Advances in experimental psycho)agy 255-295.
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Lopes, L.L.,, Oden, G.C. (1999). The role of aspiration level in risky choice: a comparison of cumulative prospect theory
and SP/A theory. Journal of Mathematical psycholog$g, 286-313.

Petrova, D.G., van der Pligt, J., Garcia-Retamero, R. (2014). Feeling the Numbers: On the Interplay Between Risk, Affect,
and Numeracy. Behavioral Decision Makiriy(3), 191-199.

Class #4: Challenges and Violations of Market Efficiency Hypothesis

Conrad, J. Cooper, M., Kaul, G. (2003). Value vs. Glamour. Journ& of Financgs8, 1969-1996.

Fama, E.F., Fisher, L. Jensen, M.C., Roll, R. (1969). The adjustment of stock prices to new information. International
Economic Review?2, 1-21.

Griffin, J.M., Ji, X., Martin, S. (2003). Momentum investing and business cycle risk: Evidence from pole to pole. Journal of
Finance63, 2515-2547.

Grinblatt, M., Han, B. (2004). Prospect theory, mental accounting and momentum. Journal of Financial Economizgs,
311-339.

Hirshleifer, D. (2001). Investor psychology and asset pricing. Journal of Finangé6, 1533-1597.

Jagadeesh, N. (1990). Evidence of predictable behavior of security returns. Journal of Financaé5s, 881-898.

Class #5: Social forces, Happiness and Neuroeconomics basics

Dugar, A., Nathan, S. (1995). The effect of investment banking relationships on financial analysts’ earning forecasts and
investment recommendations. Contemporary Accounting Researcti1), 131-160.

Fracassi, C., Tate, G.A. (2012). External Networking and Internal Firm Governance. Journal of Finangé7(1), 153-194.

Frey, B.S., Stutzer, A. (2002). What Can Economists Learn from Happiness Research? Journal of Economic Literature
40(2).

Kuhnen, C., Smanez-Larkin, G., Knutson, B. (2013). Serotonergic Genotypes, Neuroticism, and Financial Choices. PLOS
one 8(1), 1-9.

Lo, A.W., Repin, D.V., Steenbarger, B.N. (2005). Fear and Greed in Financial Markets: A Clinical Study of Day-Traders.
Cognitive Neuroscientific Foundations of Beha84¢t), 352-359.

Sapra, S.G., Zak, P.J. (2008). Neurofinance: Bridging psychology, neurology and investment behavior. Working Paper
available at: http://ssrn.com/abstract=1323051

Class #6: Time Discounting & Consumption, Savings and Insurance

Angeletos, G-M., Laibson, D., Repetto, A., Tobacman, J., Weinberg, S. (2001). The Hyperbolic Consumption Model:
Calibration, Simulation, and Empirical Evaluation. Journal of Economic Perspectiveg), 47-68.

Frederick, S., Loewenstein, G., O'Donoghue, T. (2002). Time Discounting: A Critical Review. Journal of Economic
Literature 40, 351-401.

Metcalfe, J., Mischel, W. (1999). A Hot/Cold System Analysis of Delay of Gratification: Dynamics of Willpower.
Psychological Reviet6(1), 3-19.

Mischel, W., Shoda, Y., Rodriguez, M.1. (1989). Delay of gratification in children. Sciencg244(4907).

Class #7: Behavioral corporate finance & Managerial decision making

Huang, R., Ritter, J.R. (2009). Testing theories of capital structure and estimating the speed of adjustment. Journal of
Financial and Quaitative Analysisi4(2), 237-271.

Malmendier, U., Tate, G. (2005). CEO overconfidence and corporate investment. Journal of Finangé0, 2661-2700.

Statman, M., Cadwell, D. (1987). Applying behavioral finance to capital budgeting: Project terminations. Financial
Management16(4), 7-15.
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Behavioral Research in IS Field: Trends, Concepts, and Applications®

DEPARTMENT : IMQ - INFORMATICA E METODOS QUANTITATIVOS APLICADOS A ADMINISTRACAO

MAIOR : MESTRADO E DOUTORADO EM ADMINISTRACAO DE EMPRESAS (CMDAE)

COURSE : BEHAVIORAL RESEARCH IN IS FIELD: TRENDS, CONCEPTS, AND APPLICATIONS

PROFESSOR : OTAVIO SANCHEZ

SEMESTER : 2018-2 — Two-credit regime, 8 classes with 4h each — taught in English (%)
PROGRAM

DESCRIPTION

This Ph.D. course is focused on the familiarization, understanding, and application of individual-level theories usually
employed in MIS research, area of research also known as Behavioral IS. The goal is to delve into a collection of
individuallevel theories in enough depth to be sufficient to be employed by researchers, or at least to be recognizable as
of a particular theory to support key behavioral IS research issues in so that a researcher can autonomously start a
program of reading to allow a useful theory adoption. A second goal is to characterize the general value of theory in MIS
research. A third goal is to allow students to become more familiar and adept at the process of conducting and
publishing high impact Behavioral IS research.

OBJECTIVES

The course will:

Familiarize students with the main theories of current research stream at individual level
Provide students with conceptual bases to apply a theoretical background in own research
Identify gaps and potential unanswered research questions for future research

To Do Do Do

Prepare students to perform a critical analysis of papers in terms of the proper use of theoretical
background

CLASSES DYNAMICS

The reading load will be moderately heavy, and students will be expected to do all the readings, before class. As an
additional incentive to keep up with the readings, for every class there will be a few questions on the readings, which
students must respond to with one-to-one and a half page, single-spaced paper, due at the beginning of class. These
are not intended to be highly crafted works of art, but rather a way to thoughtfully reflect on some interesting aspect
of the reading.

Most class sessions will have a student assigned to lead and integrate the discussion of the readings of the week. The
student is responsible for highlighting the most important concepts from the readings, integrating across the readings,
and creating a forum for an in-depth discussion.

A major part of the course is a research paper that will link some current IS issues with one or more of the themes or
theoretical perspectives of the course. The process starts with the selection of a research area of interest, reviewing

1 The course may be taught in other language, if the class unanismously decide so
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the literature to assess the state of theoretical development of the topic and the potential theory bases to draw upon,
formulating a research question, and developing a theoretical model and hypotheses.

The core of the paper will be a careful explanation of the theory in general, and how it can be applied to the issue, and
any new insights or new hypotheses that may surface when this is done. It will be considered a distinction if the paper
also provides an initial description research design and discuss a plan for collecting and analyze quantitatively the data.

GRADING (ALL ARE INDIVIDUAL ASSESSMENTS)
PHASE WEIGHT | DESCRIPTION

P1 30 % Performance as leader of the discussion and integrator of the assigned weekly
readings
P2 30% Knowledge contribution, participatory behavior, and in-class activities

Final paper with a substantive Literature Review on an MIS-related individual-level

PF 40 %
° topic that involves any of the theories discussed during the course

CLASS SCHEDULE
This schedule is a general plan for the course; deviations announced to the class by the instructor may be necessary.

Class #1. ATTITUDES AS PREDICTORS OF SYSTEMS ADOPTION AND USE

Class #2.
Davis, F.D. 1989. "Perceived Usefulness, Perceived Ease of Use, and User Acceptance of Information
Technology," MIS Quarterly (13:3), pp. 318-340.
Ajzen, . 1991. "The Theory of Planned Behavior," Organizational Behavior and Human Decision
Processes (50:2), pp. 179-211. 10.1016/0749-5978(91)90020-t.
Moore, G.C., and Benbasat, |. 1991. "Development of an Instrument to Measure the Perceptions of
Adopting an Information Technology Innovation," Information Systems Research (2:3), pp. 192-222.
Compeau, D., Higgins, C.A., and Huff, S. 1999. "Social Cognitive Theory and Individual Reactions to
Computing Technology: A Longitudinal Study," MIS Quarterly (23:2), pp. 145-158.
Brown, S.A., and Venkatesh, V. 2005. "Model of adoption of technology in households: A baseline model
test and extension incorporating household life cycle," MIS Quarterly (29:3), pp. 399-426.
Karahanna, E., Straub, D.W., and Chervany, N.L. 1999. "Information Technology Adoption across Time: A
CrossSectional Comparison of Pre-Adoption and Post-Adoption Beliefs," MIS Quarterly (23:2), pp. 183-
213.
Venkatesh, V., Morris, M.G., Davis, G.B., and Davis, F.D. 2003. "User Acceptance of Information
Technology: Toward a Unified View," MIS Quarterly (27:3), pp. 425-478.

Class #3. HABIT, STATUS QUO, AND RESISTANCE TO NEW IS

ALSO DUE - Research Topic defined
Lapointe, L., and Rivard, S. 2005. "A Multilevel Model of Resistance to Information Technology
Implementation," MIS Quarterly (29:3), pp. 461-491.
Limayem, M., Hirt, S.G., and Cheung, C.M.K. 2007. "How Habit Limits the Predictive Power of Intention:
The Case of Information Systems Continuance," MIS Quarterly (31:4), pp. 705-737.
Turel, O., Serenko, A., and Giles, P. 2011. "Integrating technology addiction and use An empirical
investigation of online auction users," MIS Quarterly (35:4), pp. 1043-A1018.

n py N Afor |ATION Av. 9 de Julho, 2029 - 01313-902 - Séao Paulo, SP - Brasil
& A AN faleconoscosp@fgv.br www.fgv.br/eaesp
o 4 AMBA
Mo EQUs & LMTRA



N"FGV EAESP

Polites, G.L., and Karahanna, E. 2012. "Shackled to the status quo: The inhibiting effects of incumbent
system habit, switching costs, and inertia on new system acceptance," MIS Quarterly (36:1), pp. 21-A13.
Rivard, S., and Lapointe, L. 2012. "Information technology implementers' responses to user resistance:
Nature and effects," MIS Quarterly (36:3), pp. 897-A895.

Polites, G.L., and Karahanna, E. 2013. "The embeddedness of information systems habits in
organizational and individual level routines: Development and disruption," MIS Quarterly (37:1), pp.
221-246.

Class #4. SELF-EFFICACY

ALSO DUE - Research Problem defined

Compeau, D.R., and Higgins, C.A. 1995. "Computer Self-Efficacy: Development of a Measure and Initial
Test," MIS Quarterly (19:2), pp. 189-211.
Marakas, G.M., Yi, M.Y., and Johnson, R.D. 1998. "The Multilevel and Multifaceted Character of
Computer SelfEfficacy: Toward Clarification of the Construct and an Integrative Framework for
Research," Information Systems Research (9:2), pp. 126-163.

Agarwal, R., Sambamurthy, V., and Stair, R.M. 2000. "The Evolving Relationship Between General and

Specific Computer Self-Efficacy - An Empirical Assessment," Information Systems Research (11:4), pp.

418-430.

dx.doi.org/10.1287/isre.11.4.418.11876.

Thatcher, J.B., and Perrewe, P.L. 2002. "An Empirical Examination of Individual Traits as Antecedents to
Computer Anxiety and Computer Self-Efficacy," MIS Quarterly (26:4), pp. 381-396.

Claggett, J.L., and Goodhue, D.L. 2011. "Have IS researchers lost Bandura’s Self-efficacy concept? A
discussion of the definition and measurement of computer Self-efficacy," in: Hawaii International
Conference on System Sciences. p.

10.

Compeau, D., Correia, J., and Thatcher, J. 2017. "Implications of technological progress for the
measurement of technology acceptance variables: The case of self-efficacy," in: Thirty-Eighth
International Conference on Information Systems. South Korea.

Class #5. HEDONIC SYSTEMS, FLOW AND COGNITIVE ABSORPTION

ALSO DUE - 10 key articles for the research problem identified and quickly read
Webster, J., Trevino, L.K., and Ryan, L. 1993. "The Dimensionality and Correlates of Flow in Human-
Computer Interactions," Computers in Human Behav{erd), pp. 411-426. 10.1016/0747-
5632(93)90032-n.
Agarwal, R., and Karahanna, E. 2000. "Time Flies When You're Having Fun: Cognitive Absorption and
Beliefs About Information Technology Usage," MIS Quarterly24:4), pp. 665-694. 10.2307/3250951.
Weniger, S., and Loebbecke, C. 2011. "Researching cognitive absorption in the context of fun-oriented
information systems usage: An exploratory study," in: European Conference on Information System
Wu, J., and Lu, X. 2013. "Effects of extrinsic and intrinsic motivators on using utilitarian, hedonic, and
dual-purposed Information Systems: A meta-analysis," Journal of the Association for Information
System$14:3), pp. 153-191.
Lowry, P.B., Gaskin, J.E., Twyman, N.W., Hammer, B., and Roberts, T.L. 2013. "Taking "Fun and Games"
Seriously: Proposing the Hedonic-Motivation System Adoption Model (HMSAM)," Journal of the
Association for Information Syste(h4:11), pp. 617-671.

Class #6. ENGAGEMENT IN ONLINE COMMUNITIES & USER-GENERATED CONTENT

ALSO DUE — Description of the underpinning theory properties
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O'Brien, H.L., and Toms, E.G. 2010. "The Development and Evaluation of a Survey to Measure User

Engagement," Journal of the American Society for Information Science and Technology (61:1), pp. 50-

69.

http://doi.org/10.1002/asi.21229.

Li, M., Jiang, Q., Tan, C.-H., and Wei, K.-K. 2014. "Enhancing User-Game Engagement Through Software

Gaming Elements," Journal of Management Information Systégts4), pp. 115-150. 10.2753/MIS0742-

1222300405.

Ray, S., Kim, S.S., and Morris, J.G. 2014. "The Central Role of Engagement in Online Communities,"

Information Systems Reseat2h:3), pp. 528-546. 10.1287/isre.2014.0525.

Phang, C.W., Kankanhalli, A., and Tan, B.C.Y. 2015. "What Motivates Contributors vs. Lurkers? An
Investigation of Online Feedback Forums," Information Systems Reseatshticles in Advance:1), p. 20.

10.1287/isre.2015.0599.

Tomaselli, F.C., Sanchez, O.P., and Brown, S.A. 2015. "How to Engage Users through Gamification: The

Prevalent Effects of Playing and Mastering over Competing," in: Procedings of the 36th International

Conference on Information Systefmst Worth, TX: pp. 1-16.

Kanfer, R., and Chen, G. 2016. "Motivation in organizational behavior: History, advances and prospects,"

Organizational Behavior and Human Decision Processes (136, pp. 6-19.

https://doi.org/10.1016/j.0bhdp.2016.06.002.

Tacco, F., Sanchez, O., Connolly, R., and Compeau, D. 2018. "An examination of the antecedents of trust

in Facebook online health groups," in: TwentySixth European Conference on Information SystBi@ES

Portsmouth, UK.

Class #7. TRUST

ALSO DUE - Key constructs and definitions
Mayer, R.C., Davis, J.H., and Schoorman, F.D. 1995. "An Integrative Model of Organizational Trust,"
Academy of Management Revig@:3), pp. 709-734. 10.5465/amr.1995.9508080335.
McAllister, D.J. 1995. "Affect- and cognition-based trust as foundations for interpersonal cooperation in
organizations," Academy of Management Jouriiz8:1), pp. 24-59.
Robert Jr, L.P., Dennis, A.R., and Hung, Y.-T.C. 2009. "Individual Swift Trust and Knowledge-Based Trust
in Face-toFace and Virtual Team Members," Journal of Management Information Systénts2), pp.
241-279.
Xu, J., Cenfetelli, R.T., and Aquino, K. 2016. "Do different kinds of trust matter? An examination of the
three trusting beliefs on satisfaction and purchase behavior in the buyer-seller context," The Journal of
Strategic Information Systernf&5:1), pp. 15-31. http://doi.org/10.1016/].jsis.2015.10.004.
Crisp, C.B., and Jarvenpaa, S.L. 2013. "Swift trust in global virtual teams: Trusting beliefs and normative
actions," Journal of Personnel Psychol¢igy1), pp. 45-56.
Fan, H., Lederman, R., Smith, S.P., and Chang, S. 2014. "How Trust Is Formed in Online Health
Communities: A Process Perspective," Communications of the Association for Information Systems
(34:28), pp. 531-560.
Soéliner, M., Hoffmann, A., and Leimeister, J.M. 2016. "Why different trust relationships matter for
information systems users," European Journal of Information Systépss3), pp. 274-287.
Séliner, M., and Pavlou, P. 2016. "A longitudinal perspective on trust in IT artefacts," in: TwentyFourth
European Conference on Information Sys{&@4S)stanbul, Turkey: Association for Information
System.

Class #8. PRIVACY-PERSONALIZATION PARADOX & PRIVACY CONCERN

ALSO DUE — Draft of a careful explanation of the theory in general, and how it was applied to the issue

N s mesocmon Av. 9 de Julho, 2029 - 01313-902 - S&o Paulo, SP - Brasil
M m NVIR AT faleconoscosp@fgv.br www.fgv.br/eaesp
Ngld

Bl TEous N AMBA

uuuuuuuuuu

ACCREDITED


http://doi.org/10.1002/asi.21229
http://doi.org/10.1002/asi.21229
http://doi.org/10.1002/asi.21229
https://doi.org/10.1016/j.obhdp.2016.06.002
https://doi.org/10.1016/j.obhdp.2016.06.002
https://doi.org/10.1016/j.obhdp.2016.06.002
http://doi.org/10.1016/j.jsis.2015.10.004
http://doi.org/10.1016/j.jsis.2015.10.004
http://doi.org/10.1016/j.jsis.2015.10.004

N"FGV EAESP

Awad, N.F., and Krishnan, M.S. 2006. "The personalization privacy paradox: An empirical evaluation of
information transparency and the willingness to be profiled online for personalization," MIS Quarterly
(30:1), pp. 13-28.
Lowry, P.B., Cao, J., and Everard, A. 2011. "Privacy Concerns Versus Desire for Interpersonal Awareness
in Driving the Use of Self-Disclosure Technologies: The Case of Instant Messaging in Two Cultures,"
Journal of Management Information Systénys4), pp. 163-200.
Dinev, T., McConnell, A.R., and Smith, H.J. 2015. "Informing Privacy Research Through Information
Systems, Psychology, and Behavioral Economics: Thinking Qutside the “APCO” Box," Information
Systems Resear(t6:4), pp. 639-655. 10.1287/isre.2015.0600.
Correia, J., and Compeau, D. 2017. "Information Privacy Awareness (IPA): A Review of the Use,
Definition and Measurement of IPA," in: 50th Hawaii International Conference on System Sciences
Hawaii: pp. 4021-4030.
Choi, H.S., Lee, W.S., and Sohn, S.Y. 2017. "Analyzing research trends in personal information privacy
using topic modeling," Computers & Securit§7, pp. 244-253. 10.1016/j.cose.2017.03.007.
Karwatzki, S., Dytynko, O., Trenz, M., and Veit, D. 2017. "Beyond the Personalization—Privacy Paradox:
Privacy Valuation, Transparency Features, and Service Personalization," Journal of Management
Information System84:2), pp. 369-400. 10.1080/07421222.2017.1334467.

Popovic, A., Smith, H.J., Thong, J.Y.L., and Wattal, S. 2017. "Information Privacy," in: MIS Quarterly Research
CurationsA. Bush and A. Rai (eds.). MIS Quarterly.

Class #9. PAPER PRESENTATION & FINAL PAPER DUE

INSTRUCTOR
Otavio Sanchez: Lattes CV at http://lattes.cnpq.br/3744651472347616

Professor of Information Systems and Quantitative Methods at Ph.D. & Master Courses of Fundacao
Getulio Vargas FGV-EAESP and Visiting Scholar at the University of Arizona. My research interests
range from Strategy and Management of Information Systems, Information Economics, Behavioral
Economics, Behavioral Information Systems, and

Psychometrics. My research has appeared in high-impact journals like CACMCommunications of
the ACM and IJPM-International Journal of Project Management, among others. | am currently a
member of INFORMS - Management, and Services Operations Society and Information
Management Society, and OCIS - Organizational Communication and Information Systems of the Academy of
Management. Also, | am Adjunct Editor of BAR - Brazilian Administration Review and referee for a number of top
scientific Information Systems journals as MISQ - MIS Quarterly, JMIS - Journal of Management Information Systems,
SIS - Journal of Strategic Information Systems, ISM - Information Systems Management, C&E - Computers & Education,
and ICIS - International Congress on Information Systems, the main worldwide congress in the area. | served as a
member of Scientific Committee of Information Systems Division at ANPAD - Brazilian National Post-graduation
Programs Association (20132014) and as Division's Head (2015-2017).
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Causal Inference in Strategy Research?

Causal Inference in Strategy Research (2017-11)
Métodos Causais na Pesquisa em Estratégia (2018-11)
Instructor: Rodrigo Bandeira-de-Mello

Release: February 27,2018

Time & Room Office & Email

Classes: From July 30 to August 3 Room 1105, Itapeva 474
Sessions: 9am-11pm and 12pm-2pm Email: rodrigo.mello@fgv.br
Room TBD

Overview and Course Goals

The major sources of data in strategy research comes from natural observations of sample units in their own settings.
This is why empirical research in strategy has increasingly made use of sophisticated methods to overcome the major
drawbacks of inferring causality from observational studies. This seminar covers the main designs and inference
methods suitable for causal effect identification in observational studies. This content is an extension of the actual
courses on quantitative methods in our graduate program. | address the topics of this course from a practical point of
view, not from a purely statistical analysis. The statistical notation used here is sufficient to make the researcher more
confident when discussing the "tricks of the trade" of various methods. The class is open to all qualified students from
other research streams other than strategy.

| expect that, by the end of this course, you will be able:

E to propose creative designs to identify causal effects for major problems in strategy research;
E to critically analyze the existing publications that aims at testing causality;

F to compute estimates for causal effects using R.

Prerequisites
These are the three prerequisites for this course:

F Research methods: proposing research questions, deriving hypotheses, identifying the basic research designs in
guantitative research. These topics are covered in the course "Métodos de Pesquisa", mandatory for all grad
students.
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 statistics: correlation, partial correlation, OLS regression, hypothesis testing, probability distributions. These
topics are covered in the courses "Analise Multivariada de Dados" and "Metodos Quantitativos de Pesquisa".

F Computation: familiarity with any statistical software. We will use R in this course (more on this below).

In order to help you to decide whether to take this course or not, | prepared the following self-assessment test. Please
assign the most probable answer you give to each one of the three questions and then sum up the final score.

Question 1) Look at the equation below and assign your answer:

y=a+ ZB?J’ + €
i=1 (1)

(O pt) "I have no idea how to read this and what it implies".
(l pt) "I can read it, and | guess what it is, but | do not know how to write one by myself".

(2 pts) "l can read it, understand it, and know how to write a new equation like this".

Question 2) Look at the table below and assign your answer:

Table 2. Effects of resources and exchange conditions
on interfirm cooperation

Resources Exchange
Conditions

Age 009 082 0.05 0.43
Size -0.05 043 —043** 312
Growth 0.10 086 —0.07 0.67
Brand name -0.25% 2.39
TMT Experience -0.01 0.12
Slack Capital -0.25* 2.10
Asset Specificity 020 206
Specific Knowledge —0.23* 223
Geographic Dispersion 0.39*%+ 285
df (6,87) (6,87)
R? 0.16 0.24
F 2.83* 4.42%%%
N=094
*p<<0.05
**p<<0.01
**%p<0.001

(O pt) "l have no idea how to read this and what it implies".

(1 pt) "l can interpret the main results".
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(2 pts) "l can fully understand all tests performed in the table".

Question 3) Can | write a statistical software code to produce the table presented in Question 2?

(0 pt) "l have never used any statistical software before".
(1 pt) "l can produce the table only by using the software menus, but | never wrote a code".

(2 pts) "l can write the code, run it, and present the output".

If your total score is zero, | am afraid this course is not for you this semester. If your total score is between one and
three, you are qualified to take the course but keep in mind that you will need additional work on some prerequisites. If
you total score is greater or equal to four, then this course is the right one for you.

Course Requirements

Paper presentation (40%): Course sessions for each topic rely on theory and examples of applications. One important
part of this course is to discuss strengths and weakness of the decisions made by the authors of selected applications.
During the course, you will provide your own evaluation for one or more papers using, at least, the content of this
course. Please prepare a presentation on the following topics: a) question and motivation; b) contribution; c)
hypotheses (in a graphical representation, if possible); d) design and estimation methods; e) your personal assessment.
One slide per topic is sufficient. Item e) is the most important item for grading purposes.

First-week exam (30%): You will be asked to provide your interpretation of the R output tables for problems whose
analyses used any of the methods covered in the first week. This evaluation will take place on the Friday of the first
week during the class time. The use of the textbook will be allowed but not the use of notebooks.

Final exam (30%): This final evaluation will take place on the last day of our course during class time. You will be asked to
write, and handle to me, your R code that solve a practical problem assigned to you, as well as the interpretation of the
results (the use of Latex is a plus). You will also analyze the empirical strategy of an application.

Computation

| will teach the course using R software. You can download it for free here. This is a open-source software with great
tutorials and resources available on line. Just google it. You need to use R with an integrated development environment
(IDE), such as RStudio. You can downloaded RStudio for free here. A good suggestion are the tutorials provided by Dan
Goldstein (tutorial 1 and tutorial 2) and DataCamp.

I will integrate R with Latex. Latex is a free typesetting software that produces high-quality, professional-looking
manuscript. The integration of Latex with R, for instance, increases the productivity when writing-up the research paper.
You can download the Texmaker 4.5 to use Latex in your computer here. You will find on youtube several tutorials on
Texmaker. Some of them are here.

Books

Angrist J, Pischke JS. 2008. Mo st | y Har ml ess Ec onomet Rrihc&tad Univeksity Pressnpi ri ci st ' s
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https://cran.r-project.org/
https://cran.r-project.org/
https://www.rstudio.com/
http://www.dangoldstein.com/flash/Rtutorial1/Rtutorial1.html
http://www.dangoldstein.com/flash/Rtutorial1/Rtutorial1.html
http://www.dangoldstein.com/flash/Rtutorial2/Rtutorial2.html
https://www.datacamp.com/
http://www.xm1math.net/texmaker/
http://www.xm1math.net/texmaker/
https://www.youtube.com/watch?v=SoDv0qhyysQ&list=PL1D4EAB31D3EBC449
https://www.youtube.com/watch?v=SoDv0qhyysQ&list=PL1D4EAB31D3EBC449
http://press.princeton.edu/titles/8769.html
http://press.princeton.edu/titles/8769.html
http://press.princeton.edu/titles/8769.html
http://press.princeton.edu/titles/8769.html
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Course Sessions and Schedule

Session (1): Course Introduction

E Course overview, requirements, and outline
7 Introduction to R and Latex Readings:
E Watch R and Latex tutorials before coming to class

Session (2): Causality, Endogeneity, and Quasi-Experiments

E The selection problem

™

The potential outcome model

™

Randomization and quasi-randomization Readings:

Angrist and Pischke (2008, chapter 1-2)
Hamilton and Nickerson (2003)

Chatterji et al.(2016)

M ™M ™M ™

Suggested:

C Sekhon and Titiunik (2012)
C Bettis, Gambardella, Helfat, and Mitchell (2014)
C Bettis et al.(2016)

Session (3): Regression and Matching

E Selection on observables
E The propensity score
Readings:
"3 Angrist and Pischke (2008, chapter 3)
"3 Application:
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C Paulo: Galilea, Gama, Bandeira-de Mello, and Marcon (2017)

C Renato: Valentini (2012)
E Suggested:

C Rubin (2001)
C Caliendo and Kopenig (2005)
C Imbens (2014)

Session (4): Instrumental Variables

EZ Local average treatment effects (LATE)

™

The exclusion restriction and the “good" instrument

E Two-stage least squares Readings:

EZ Angrist and Pischke (2008, chapter 4)

™

Semadeni, Withers, and Certo (2014)

EZ Application:

C Marina: Arreola and Bandeira-de Mello (2017)

C Otavio: Castaner and Kavadiz (2013)
uggested:
72 S d

C Bascle (2008)
C Acemoglu, Johnson, and Robinson (2000)

Session (5): First-week exam

Session (6): Fixed Effects

"3 Time-invariant (fixed) unobservables
E Practical considerations
Readings:
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E Angrist and Pischke (2008, chapter 5)
E Certo, Withers, and Semadeni (2017)
E Application:

C Renato: Chakrabarti, Singh, and Mahmood (2007) — Karina: Costa, Bandeira-de Mello, and Marcon (2013)
E Suggested:

C Seamans (2013)

Session (7): Differences-in-Differences

E Exogenous "shocks" and interaction with treatment
E Practical considerations Readings:

74 Angrist and Pischke (2008, chapter 5)

F Application:

C Karina: Lazzarini, Musacchio, Bandeira-de Mello, and Marcon (2015)

C Paulo: Chatterji and Toffel (2010)
F Suggested:

C Bertrand, Duflo, and Mullainathan (2004)

Session (8): Regression-Discontinuity Design (Sharp)

Identification

Assumptions

Estimation

M ™M ™M ™

Practical considerations Readings:

™

Angrist and Pischke (2008, chapter 6)
"3 Application:

C Marina: Flamer and Bansal (2017)
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C Otavio: Bandeira-de Mello (2017)
E Suggested:

C Boas, Hidalgo, and Richardson (2014)
C Imbens and Lemieux (2008)
C Hahn, Todd, and Klaauw (2001)

Session (9): Wrap-up!

Session (10): Final Exam
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Consumer Culture

DEPARTMENT: : MARKETING (MCD)
COURSE ..vvvvverersrenvenens : PHD PROGRAM
U1 o : CONSUMER CULTURE
CREDITS ..vveeenrreeennnen. : 2 (30 HOURS)
LECTURERS ...veevveeeneenns : ELIANE PEREIRA ZAMITH BRITO
CLASSES ...eveeerererarennens : AuGUsT 06,13, 20, 27 SEPTEMBER 03, 10, 17, 24 OCTOBER 01
3f° BIMESTER 2018
SYLLABUS
OBIECTIVES

The objective of this course is to prepare students to understand the consumption cultural aspects. Students will be
presented to some social and anthropological theories related to consumer behavior. They will be able, at the end of
the course, to understand the structures and social practices that influence consumer behavior. Symbolic and
emancipatory issues will be addressed in addition the relationship between consumption and identity. Some
methodologies used in this theoretical field will be presented.

TorICS
a) Consumer culture theory history
b) The social perspective on consumption
c) Consumption and identity

[oN

)

) Cultural Positioning

) Cultural theory of branding

) Institutional issues in the market dynamics

g) Methodologies in cultural consumption theory development

> 0

METHODOLOGY

The subject involves various didactic activities, each of them directed to one of the complimentary aspects so as to
attain the knowledge in view. The following activities may be used:

a. Participative lectures presented by the lecturers;

b Discussion of the chapter of a book, a scientific article or a research report;
C. Student seminars; and

d Study reports.

Within this context, the role of the lecturer is that of instigator and moderator of the learning process, their attributions
being: coordination of the discussion of selected texts; comment on the students’ essays and presentations; and the
assessment of the students.

It is hoped that the postgraduate student shall be highly motivated and work with dedication. Previous preparation for
the class and participation in it are crucial. It is expected that each student shall undertake critical and thorough study of
the subjects and tasks recommended. In each class, students have to be prepared to participate in the activities, offer
his/her interpretation and reflections on the texts and comment on his/her experiences and proposals.
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ASSESSMENT CRITERIA
Grade Activity Weight
1.1 Oral presentations 25%
1.2 Individual participation in the sessions 25%
1.3 Final essay 50%

The students will be asked to choose a specific topic in consumer culture to develop his/her final essay. The student will
have to analyse the chosen topic based on at least 10 published references. | expect that the analysis will include the
main ideas delineating the theory. The essays will be assessed in terms of the quality of the text, the references
(including classic ones and also Brazilian authors, when it is possible) chosen as a basis for the development of the
arguments and the reflection included. The text can be of up to four thousand words in Times New Roman 12 font type.
The text must be handed in during the last class.

PROGRAMME

Session 1 - Introduction

Levy, S.J. (1959) Symbols for Sale. Harvard Business Reviéx(4), 117-124.

Mclnnis, D. J., & Folkes, V. S. (2009). The Disciplinary Status of Consumer Behavior: A Sociology of Science Perspective
on Key Controversies. Journal of Consumer Reseag#{c), 899-914.

McGracken .(2007). Cultura e consumo: Uma explicacdo tedrica da estrutura e do movimento do significado cultural dos
bens de consumo. RAE Rev. Adm. Empresa&$ (1), p. 99-115.

Moisander, J., & Valtonen, A. (2006). Qualitative marketing research cultural approach. Sage, p. 1-20

Session 2 — Scope and Critique

Belk, R. (2014). The Labors of the Odysseans and the Legacy of the Odyssey. Journal of Historical Research in Marketing
6(3), 379-404.

Arnould, E. J., & Thompson, C. J. (2005). Consumer culture theory (CCT): Twenty years of research. Journal of Consumer
Researcl31(4), 868-882.

Askegaard, S. & Linnet, J. T.. 2011. “Towards an Epistemology of Consumer Culture Theory: Phenomenology and the

Context of Context.” Marketing Theoryl1(4): 381-404.

Firat, F. & Dholakia, N.. (2017). The Consumer Culture Theory Movement: Critique and Renewal. In Sherry, J.F. & Fischer,

E. (eds). Contemporary Consumer Culture TheRwytledge Studies in Marketing. New York: Routledge.

Session 3 — Consumer Identity

Belk, R. W. (1988). Possessions and the extended self. Journal of Consumer Resdmans(2), 139-168.

Stone, Gould & Szabd-Douot (2017). Am | as extended as you say | am?” Consumer’s emic perspectives on the extended
self. Marketing Theory. p-19.

Sirgy, M.(1982). Self-concept in consumer behavior: A critical review. Journal of Consumer Reseagih). p.287-300.
Moisander, J., & Valtonen, A. (2006). Qualitative marketing research cultural approach. Sage, chapter 11.

Session 4 - Consumer, brands and community

Schroeder, J.E.. (2009). The cultural codes of branding. Marketing Theoryd(1), p.123-126.

Cova, B. & Shankar, A.. (2012). Tribal Marketing. In Pefialoza, L.; Toulouse. N. & Visconti, L.M. Marketing Management
A cultural perspective. London: Routledge.

| VL A‘or JATION Av. 9 de Julho, 2029 - 01313-902 - Séo Paulo, SP - Brasil
S *AMBA faleconoscosp@fgv.br www.fgv.br/eaesp
ot Se# AMBA
AACSB EQUIS, W ireone



N"FGV EAESP

Head, G.; Schau, H.J. & Thompson, K.. (2012). Facilitating collective brand engagement and collaborative production
through cultural Marketing. In Pefialoza, L.; Toulouse. N. & Visconti, L.M. Marketing ManagementA cultural
perspective. London: Routledge.

McAlexander, J. H., Schouten, J. W., & Koenig, H. F. (2002). Building brand community. Journal of Marketing, 66(1), 38-
54,

Muniz, A. M., & O'guinn, T. C. (2001). Brand community. Journal of Consumer Research, 27(4), 412-432.

Schouten, J. W., & McAlexander, J. H. (1995). Subcultures of consumption: An ethnography of the new bikers. Journal of
Consumer Research, 22(1), 43-61.

Session 5 - Ideologies

Kozinets, R. V., & Handelman, J. M. (2004). Adversaries of consumption: Consumer movements, activism, and ideology.
Journal of Consumer Research, 31(3), 691-704.

Thompson, C. J., & Haytko, D. L. (1997). Speaking of fashion: consumers' uses of fashion discourses and the
appropriation of countervailing cultural meanings. Journal of Consumer Research, 24(1), 15-42.

Sandikci, 0., & Ger, G. (2010). Veiling in style: how does a stigmatized practice become fashionable?. Journal of
Consumer Research, 37(1), 15-36.

Moisander, J., & Valtonen, A. (2006). Qualitative marketing research cultural approach. Sage, chapter 3.

Thompson, C.J.; Pollio, H. R. & Locander, W. B.. (1994). The Spoken and the Unspoken: A hermeneutic approach to
understanding the cultural viewpoints that underlie consumers' expressed meanings. Journal of Consumer Reseatth
(3), p.432-452.

Session 6 — Institutions and Market Systems

Coskuner-Balli, G.. (2013). Market practices of legitimization: Insights from Consumer Culture Theory. Marketing Theory
13(2), p. 193-211.

Scott, W.R.. (2008). Institutions and organizationgleas and interests. Los Angeles: Sage, Chapter 3.

Ertimur, B., & Coskuner-Balli, G. (2015). Navigating the institutional logics of markets: Implications for strategic brand
management. Journal of Marketing/9(2), p. 40-61.

Giesler, M., & Fischer, E. (2017). Market system dynamics. Marketing Theoryl7(1), p.1-6.

Humphreys, A. (2010). Semiotic structure and the legitimation of consumption practices: The case of casino
gambling. Journal of Consumer ReseafTi3), p.490-510.

Witkowski, T.H. & Jones, D.G.B.. (2006). Qualitative historical research in marketifng Belk, R.W. (ed). Handbook of
qualitative research in Marketing. Cheltenham: Edward Elgar.

Session 7 — Material Culture

Kopytoff, I. (1986). The cultural biography of things: commoditization as process. In Appadurai, A. The social life of
things: Commodities in cultural perspective, Cambridge, 64-91

Epp, A. M., & Price, L. L. (2010). The storied life of singularized objects: Forces of agency and network transformation.
Journal of Consumer Research, 36(5), 820-837.

Miller, D. (2007). Consumo como cultura material. Horizontes antropoldgicos, 13(28), 33-63.

Moisander, J., & Valtonen, A. (2006). Qualitative marketing research cultural approach. Sage, chapter 5.

Session 8 — Gender
Butler, J. (1986). Sex and gender in Simone de Beauvoir's Second Sex. Yale French Studj€32), 35-49.

n . . COCIATION Av. 9 de Julho, 2029 - 01313-902 - Séao Paulo, SP - Brasil
& *NMp A faleconoscosp@fgv.br www.fgv.br/eaesp
[ EQuUIs N4 AMBA

ACCREDITED



N"FGV EAESP

Salih, S. (2007). On Judith Butler and Performativity. Sexualities and communication in everyday life 55-68.

Valtonen, A. (2013). Height matters: practicing consumer agency, gender, and body politics. Consumption, Markets and
Culture, 16(2),196-221.

Scott, L. (2017). Consumption on the Feminist Agenda. In Sherry, J.F. & Fischer, E. (eds). Contemporary Consumer
Culture TheonRoutledge Studies in Marketing. New York: Routledge.

Ostberg, J.. (2013). Masculine self-presentation. In Ruvio. A. A. & Belk, R.W. (ed). The Routledge cgmanion to identity
and consumptiorLondon: Routledge.

Session 9 — Presentation of Final Essay
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PROGRAM FOR FGV-EAESP

October — December, 2018

Epistemology and Research Design

Ann L Cunliffe

Professor of Organization Studies

Learning Outcomes

This course aims to give students a grounding in the various epistemological perspectives underpinning social science
research so they understand how these perspectives influence research design, methodology, methods, data analysis
and theory construction.

Explain the difference between ontology and epistemology and their significance in research

Discuss and critique the various philosophical perspectives in social science research.

Explain how the various epistemological positions influence research design, the selection of appropriate

Discuss the relevance of alternative epistemological approaches to social science research, including:
pragmatism, process, practice, socio-material, linguistic, poststructural, narrative and phenomenological

Explain how research philosophy impacts the role of the researcher.

Understand the nature and importance of reflexive approaches to research.

Objectives
1.
2.
3.
analytical techniques, and theory construction.
4,
approaches.
5.
6.
7. Define and formulate research problems and questions
8.

Understand how to design research based on a fit between epistemology, research design, methodology,

methods, data collection and analysis.

Program Delivery:
Both didactic and experiential approaches will be used, including lecture, seminars, discussion and
observation. Participants should read the required articles prior to each class.

Course Syllabus

Week Content A selection of course readings
Octobe Int'roductlon to the Coursshy Cunliffe, A. L. (2011) Crafting qualitative research: Morgan an
9th Epistemology?

Organizational Research Methotls, 647-673.
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?gﬁber Positivist, Critical Realist and Social Constructionist Cunliffe, A. L. (2008) Orientations to social constructionism: R
Epistemologies. constructionism and its implications for knowledge an
Learning39: 123-139.
Mingers, J., Mutch, A. & Wilcox, L. (2013) Critical realism in in
research, MIS Quarterly37(3): 795-802
OCEObe’ Pragmatism, Practice and Process Epistemologies. Elkjaer, B. & Simpson, B. (2011) Pragmatism: A lived and livir
23 Chia, R. (Eds) Philosophy and Organization The®iys
Feldman, M. S., & W. J. Orlikowski. (2011) Theorizing practice
Organization Science?: 1240-1253.
;)(;:itlober Materiality and Epistemology. Phenomenology. Orlikowski, W. J. (2010) The sociomateriality of organisationa
management research. Cambridge Journal of Econ
Tomkins, L & Eatough, V. (2013) The feel of experience: Phen
organizational research. Qualitative Research in Or¢
(3): 258 — 275.
November The Linguistic Turn: poststructuralist, discursive, and Fairhurst, G. T. & Putnam, L. (2004) Organizations as discursi
6h semiotic epistemologies. Communication Theqry4 (1): 5-26
Narrative and Dramaturgical Epistemologies
November Feminist Epistemologies, Moral EpistemekgiEcologici Cunliffe A. L. & Karunanayake, G. (2013) Working within hyph
13h Epistemologies. research: Implications for research identities and practice. O
Epistemology and the Role of the Researcher Methods, 16: 364-392.
November HOLIDA¥No Class
20h
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November Student-Led Seminars:

27 Postcolonial epistemology
Indigenous epistemologies
Intersectionality
Community/relevance
Collaborative epistemology

December Epistemological Concerns and Research Design
gt Ethics, accountability, subjects, reflexivity.

Assessment
The assessment will comprise of a student-led seminar and a final written paper.

Additional References (Useful for the assignment — do not need to read for class):

Archer, M., Bhaskar, R., Collier, A., Lawson, T. & Norrie, A. (2013) Critical Realism: Essential Readihgsdon:
Routledge.

Bell, E. & Thorpe, R. (2013) A Very Short, Fairly Interesting and Reaslynaheap Book about Management Research
London: Sage.

Burr, V. (2015) Social Constructionisii3rd edn.) East Sussex: Routledge.

Cassell, C., Cunliffe, A. L. & Grandy, G. (Eds.) (2018) The SAGE Handbook of Qualitative Business and Management
Research Ethods.London: Sage.

Creswell, J. (2013) Research Design: Qualitative, Quantitative, and Mixed Methods Apprddchesnd Oaks: Sage.
Easterby-Smith, M., Thorpe, R. & Jackson, P. (2015) Management and Business Resea(&hedit) London: Sage.
Elder-Vass, D. (2013) The Reality of Social Constructitambridge: Cambridge University Press.

Feldman, M. & Worline, M. (2016) The practicality of practice theory. Academy of Management Learning and Education,
15(2): 304-324.

Fenton, C & Langley, A. (2011) Strategy as practice and the narrative turn. Organization Studie32 (9): 1171-1196.
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Estratégia Empresarial Il

DEPARTAMENTO: ADMINISTRAGAO GERAL E RECURSOS HUMANOS (ADM)

CURSO.....c.cecrurerreneees s MESTRADO-DOUTORADO EM ADMINISTRAGAO DE EMPRESAS
DISCIPLINA................: ESTRATEGIA EMPRESARIAL Il

PROFESSOR...............: JORGE CARNEIRO

PERIODO........cccovunnea SEMESTRE/ANO: 29/2018

DATAS /HORARIOS: 42 feira, das 15:00 as 18:50
SALA: (a definir)

PROGRAMA

OBIJETIVOS DA DISCIPLINA

Espera-se que o participante, ao final desta disciplina, seja capaz de reconhecer as diversas perspectivas sobre a
existéncia de empresas, compreenda o conceito de “valor” e a diferenga entre criacdo e captura de valor, entenda a
relacdo entre estratégia, vantagem competitiva, modelo de negdcio, valor e desempenho organizacional. O participante
devera estar motivado para discutir lacunas e tendéncias (tanto de conteudo quanto metodolégicas) da pesquisa sobre
gestdo estratégica. O curso foi desenhado tendo em perspectiva alunos de pds-graduacgdo stricto senspcom clara
orientacdo académica, e é voltado para a construcdo de habilidades de leitura critica e andlise comparativa de textos.

A leitura prévia dos textos indicados é essencial para o aproveitamento do curso. Espera-se que os alunos sejam
capazes de discutir em profundidade os textos designados, criticando tanto os argumentos tedricos quanto as
evidéncias empiricas que eles trazem, desenvolvendo uma visdo compreensiva das bases da teoria em estratégia
empresarial e explorando aspectos e pontos dignos de pesquisas futuras. Esta disciplina também é importante para que
o pesquisador se fundamente sobre as origens e as premissas das perspectivas tedricas subjacentes as ferramentas de
gestdo estratégica.

O participante devera estar plenamente familiarizado com o material coberto na disciplina Estratégia Empresarial |
(Business Strategy ), em particular quanto as correntes tedricas da estratégia e da vantagem competitiva,

CONTEUDO RESUMIDO

Teorias da firma. Planejamento e estratégia como pratica. Modelos de negdcio. Valor, vantagem competitiva e
desempenho organizacional. Métodos de pesquisa em estratégia.

METODOLOGIA DE ENSINO-APRENDIZAGEM

As atividades planejadas para a disciplina incluem: a) apresentacdo (individual ou em dupla) de seminarios sobre os
textos-chave da disciplina; b) redacdo de ensaio tedrico (0 ensaio ndo deve ser simplesmente um resumo dos textos,
mas uma revisdo estruturada dos mesmos com sugestdes para pesquisas futuras).

O ensaio tedrico deve ter entre 8 e 15 paginas e seguir a formatagdo do AMRe deve se delimitar a um dos macro-temas
discutidos nas aulas. O aluno deve derivar logicamente pelo menos uma hipdtese sobre as razbes pelas quais
determinadas empresas sustentam desempenho superior. Os argumentos légicos podem se fundamentar nos seguintes
pontos: (a) nas teorias vistas em aula (obrigatdrio); ou (b) nas observacdes do fendmeno. Sugere-se leitura dos
editoriais do AMRsobre o que constitui uma contribuicdo tedrica.
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CRITERIO DE AVALIAGAO

Conteudo e apresentagdo do seminario: 25%

Participacdo em sala: 25%
Ensaio teodrico: 50%
CRONOGRAMA DAS AULAS
Leitura
Datas Contetido Programatico | | obrigatoria

O complementar

Escolas de pensamento em Estratégia
0 Ahlstrand et al. (2001)

Teorias da firma

Direitos de propriedade
0 Cheung (1983)

9 Grossman & Hart (1986)
0 North (1990)

Custos de transacao

9 Coase (1937)

9 Jones & Hill (1988)

T Williamsn (1981)

0 Williamson (1975, 1985)

10/10 Teorias da firma . .
Teoria da agéncia (representacéo)

i Eisenhardt (1989)

I Hill & Jones (1992)

T Jensen & Meckling (1976)

Visado Baseda nos Recursos (RBV)
9 Barney (2001b)
9 Conner (1991)

Teoria do negdcio
0 Drucker (2017)

Empresas estatais e a teoria da firma
I Pengetal. (2016)
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Datas

Contetido Programatico

Leitura
9 obrigatdria
O complementar

17/10

Modelos de negdcio

Modelos de negécio

9 Osterwalder et al. (2005)

i Casadesus-Masanel, & Ricart (2010)
I Teece (2010)

Amit & Zott (2001)

Baden-Fuller & Morgan (2010)

Bart & Baetz (1998)

Brem et al. (2016)

Chesbrough (2007)

de Jong & van Dijk (2015)

Klang et al. (2014)

Magretta (2002)

Massa et al. (2017)

Osterwalder & Pigneur (2005, 2010)
Richardson (2008)

Shafer et al. (2005)

Tallman (2014)

Zott & Amit (2008)

O 0OO0OO0OO0OO0OO0OO0OO0OO0OO0OO0OO0oOOo

24/10

(ndo havera aula de EE-

)

(professor em reunido no exerior)

31/10

Coopeticdo e gestdo da
inovagao

9 Bengtsson (2014)

9 Bengtsson et al. (2010)

9 Bouncken et al. (2015)

9 Chen (2008)

0 Brandenburger & Nalebuff (1996)

Gestdo da inovacdo

Argyres et al. (2015)

Drucker (2002)

Klingebiel & Rammer (2014)

Lieberman & Montgomery (1988, 1998)
Makadok (1998)

Mezias & Glynn (1993)

Porter (1985, cap. 5)

Shafique (2013)
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Leitura
Datas Contelido Programatico | § obrigatdria
O complementar

Estratégia como pratica
Coraiola et al. (2012)
Golsorkhi et al. (2015)
Jarzabkowski & Spee (2009)
Sminia (2009)

Tureta & De Lima (2011)
Vaara & Whittington (2012)
Whittington et al. (2003)
Whittington (1996, 2007)

Planejamento: pratica vs.
07/11 teoria e previsdo vs.
controle

O=A2=2000O00O0

Previsdo vs. controle

T Reeves et al. (2012)
9 Sarasvathy (2001)

I Wiltbank et al. (2006)

Criacdo vs. captura de valor

0 Bowman & Ambrosini (2000)

0 Bowman & Collier (2006)

0 Brandenburger & Stuart (1996)
il |Coff(1999)

Papel da precificacdo estratégica
0 Kumar (2006)

I Nagle (1993)

0 Piercy et al. (2010)

14/11 Desempenho 0 Tyagi (2001)

organizacional

Mensuracdo do desempenho organizacional
Bititci et al. (2012)

Cameron (1986)

Carneiro et al. (2007)

Kaplan & Norton (2005)

Miller et al. (2013)

Powell (2001)

Pun & White (2005)

O OO0 O0O==—=
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Datas

Contetido Programatico

Leitura
9 obrigatdria
O complementar

21/11

Contribuicdo tedrica e
empirica

Contribuicdo teodrica
Colquitt & Zapata-Phelan (2007)
Corley & Gioia (2011)
Eisenhardt (1991)

Fisher & Aguinis (2017)
Suddaby (2006)

Sutton & Staw (1995)

Van de Ven (1989)

Van Maanen et al. (2007)
Weick (1989, 1995)
Whetten (1989)

A =200=20=2000

Reprodutibilidade e replicacdo de estudos

I Aguinisetal. (2017)

I Berghetal. (2017)

0 Ethirajetal. (2016)

0 Meyer et al. (2017)

0 Miller & Bamberger (2016)

28/11

Lacunas e tendéncias de
pesquisa em Estratégia

Métodos de Pesquisa

Bettis et al. (2014)

Bettis et al. (2016)

Davis et al. (2007)

Edmondson & McManus (2007)
Scandura & Williams (2000)
Shah & Corley (2006)

Snow & Thomas (1994)

O O =A2=a=a-=

Experimentos em Estratégia
I Chatterjietal. (2016)

I Certoetal. (2017)

T Crosonetal. (2017)

Configurational theory and methods
0 Doty & Glick(1994)

9 Fiss (2007, 2009, 2011)

0 Hambrick (1984)

0 Miller (1996)

05/12

Discussao dos ensaios
tedricos de cada aluno

BIBLIOGRAFIA (OBRIGATORIA E COMPLEMENTAR)
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Estudos Critico em Gestao

DISCIPLINA: ESTUDOS CRITICOS EM GESTAO

DEPARTMENTO: ADMINISTRACAO GERAL E RECURSOS HUMANOS (ADM)
CURSO: CMCD

Professor: Amon Barros

SEMESTRE/ANO: 292/2018
PROGRAMA

OBIJETIVOS DO CURSO

Ao longo dos anos, os estudos criticos em gestdo construiram um quadro tedrico relevante e influenciaram a
configuracdo do debate em administracdo e estudos organizacionais. Com a crescente complexidade dos ambientes nos
quais gestores e académicos operam, é importante que os estudantes sejam capazes de analises de topicos sensiveis.
Estes, muitas vezes, tém importantes implicacGes para a compreensdo do mundo. O curso parte da ideia de que as
discussGes fomentadas em bases criticas permite o desenvolvimento de lentes poderosas para pensar a realidade.

OBIJETIVOS DE APRENDIZAGEM

1. O estudante deve ser capaz de realizar andlises que sublinhem aspectos que por vezes passam invisiveis as
teorias tradicionais.

2. 0O estudante deve ser capaz de analisar criticamente teorias e préticas de gestdo, enfatizando a complexidade
do ambiente social.

3. O estudante deve se posicionar de maneira fundamentada e produzir argumentacdes a partir de bases

rigorosas.
CONTEUDO
1. CMS e suas origens: teoria critica, sindicalismo (LPT), webero-marxismo.
2. Primeiros discusses e primeiros temas.
3. DiscussGes contemporaneas: pés-estruturalismo e administracao.
4. Estudos criticos e reflexividade.
METODOS

O estudante devera ler a literatura indicada para cada aula. Serdo realizadas discussGes com base nas mesmas e filmes
sugeridos ao comego do curso. O posicionamento em sala, por meio do debate é essencial.

AVALIAGAO

Semindrios: 30%
Resumo expandido do ensaio: 30%
Ensaio: 40%
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Experimental Approach for Consumer Behavior?

DEPARTMENT: ............. : MERCADOLOGIA (MCD)
COURSE «.veveeeeeeereernnees : MESTRADO E DOUTORADO EM ADMINISTRAGAO DE EMPRESAS
SUBJECT .ccovurmreerrenernnns : EXPERIMENTAL APPROACH FOR CONSUMER BEHAVIOR
LECTURERS ..vevevevevernnnns : DELANE BOTELHO
AGO—SET 2018
SYLLABUS
OBJECTIVE

The main objectives of this course are:
h) To present experimental perspectives in Consumer Behavior (CB).
i) To examine classical and recent work in, or relevant to, CB.
j)  Toenable the student to develop his/her own ideas on a CB research topic as well as his/her ability to
conceptualize and implement research with an experimental approach.

SUMMARY CONTENT

The subject includes the following content:
a) Experiments & CB
b) Attention & Perception

) Emotions

d) ANOVA & ANCOVA

) Physiology & CB
f)  Cognition
g) Inference & Judgement

METHODOLOGY

The learning process is student-centered, which calls for preparation and the prior undertaking of the recommended
activities and readings. Two classes will be given in the LEPI computer lab, which gives applicability the subject. In class,
students will be responsible for presenting the recommended readings and for guiding the discussion on the theme.
They also will critically read the literature to generate ideas for new studies, which will contribute for the development
of original thinking in our program. The student will also enlarge his/her knowledge of a specific topic by elaborating a
research project with an experimental approach for CB. The professor will cooperate with the students’ efforts so as to
create and coordinate a relevant learning experience, providing guidance, advice and assessment.
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EVALUATION CRITERIA

Exercises (30%) (individually)

Students should generate an idea for a new study each class. Each student will be responsible for writing up a one-page
(1.5-spaced) focusing on an idea for a study that relates to the class’ readings (only articles), e.g., a new study or studies
designed to extend a particular paper or to build a bridge between papers. Please specify the research question, why it
is important, and a brief overview of the proposed design (e.g., the independent and dependent variables) and
hypotheses. Everyone should plan on outlining their ideas in class.

Participation (30%)
Students should come to class prepared to discuss each article/chapter in depth and to present the major ideas,
contributions, strengthens and weaknesses, if asked to do so.

Research Project (40%) (up to two students)
Students should develop an experimental CB project, with the following topics:

1. Introduction

A. Theme (introduce the topic to the reader)

B. Justify your theme (present up-to-date data, gaps in the literature; show the importance of the study)
C. Research problem and/or general and specific objectives

N

. Theoretical frame of reference / Literature Review
Theory on each variable (precise definitions, preferably from more than one author)
Hypotheses, with theoretical background

@ >

3. Method

A. Data collection

B. Manipulation of the independent variables and operationalization of dependent variables (definition of scales)
C. Data analysis

4. Results (of the pre-test only)
5. References (according to APA)

6. Appendix
A. Questionnaire (clarifying the scales used)

Format

Paper A4 (margins: top - 3cm; bottom - 2cm; right - 2cm; left - 3cm)

Times New Roman Type 12

Spacing: 1.5

Number of pages: minimum 8, maximum 12, including illustrations and references (but not the appendix)
Content of the first page: Title, student's name, beginning of the text itself.
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THE ETHICS OF THE LECTURER/STUDENT RELATIONSHIP

9 Punctuality.

9 Due preparation for the lectures.

9 The fulfillment of the tasks given within the relevant deadlines.
9 The honest undertaking of all activities.

T Mutual respect.

CONTACT

Appointment should be made by email: delane.botelho@fgv.br

References

Books

1.  American Psychological Association (2009). Publication manual of the Ameain Psychological Associati6th. Ed.
Washington, DC: APA.

2. Crano, W. D., Brewer, M. B., & Lac, A. (2014). Principles and methods of social reseakohtledge.

Field, A. (2009). Descobrindo a estatistica usando o SPSS. 22, Ed. Porto Alegre: Bookman.

4. Hayes, A. F. (2013). Introduction to mediation, moderation, and conditional process analysisression-based
approach. Guilford Press.

5. Hoyer, W.D., Maclnnis, D.J. Comportamento do consumid6g. Ed. Sdo Paulo: Cengage.

6. Kirk, R. E. (1982). Experimental dégn.John Wiley & Sons, Inc..

7. Payne, R. L., & Cooper, C. L. (Eds.). (2003). Emotions at worKtheory, research and applications for management.
John Wiley & Sons.

8. Zaltman, G., LeMasters, K., & Heffring, M. (1982). Theory construction in marketirigpme thoughts on thinking.
New York: Wiley.
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Articles

Please see COURSE OUTLINE

COURSE OUTLINE
Class Topic Reference/ activity
1 Experiments & Consumer Zaltman et al. Chapter 4
Behavior Crano & Brewer Chapter 5

1. Hunt, S.D. (1976). The nature and scope of marketing. Journal of
Marketing 40(3), 17-28.

2. Maclnnis, D. J., & De Mello, G. E. (2005). The concept of hope and its
relevance to product evaluation and choice. Journal of Marketing
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69(1), 1-14.
3. Fisher, R.J. (1993). Social desirability bias and the validity of indirect
questioning. Journal of consumer research, 20(2), 303-315.

2 Attention & Perception Hoyer & Maclnnis Chapter 3
Crano & Brewer Chapter 6
1. Spangenberg, E. R., Grohmann, B., & Sprott, D. E. (2005). It's beginning
to smell (and sound) a lot like Christmas: the interactive effects of
ambient scent and music in a retail setting. Journal of Business
Researcib8(11), 1583-1589.
2. Holland, R. W., Hendriks, M., & Aarts, H. (2005). Smells Like Clean Spirit
Nonconscious Effects of Scent on Cognition and Behavior.
Psychological Sciendé(9), 689-693.
3. Krishna, A., & Morrin, M. (2008). Does touch affect taste? The
perceptual transfer of product container haptic cues. Journal of
Consumer Researd#(6), 807-818.
3 Emotions Payne & Cooper Chapter 2
Field Chapter 10
1. lzard, C.E. (1992) Basic emotions, relations among emotions, and
LEPI ANOVA emotion-cognition relation. Psychological Revig9® (3), 561-565.
2. McFerran, B., Aquino, K., & Tracy, J. L. (2014). Evidence for two facets
of pride in consumption: Findings from luxury brands. Journal of
Consumer Psycholg@yt(October), 455-71.
4 Physiology & Consumer 1. Miller, G, Tybur, J. M., & Jordan, B. D. (2007). Ovulatory cycle effects
Behavior on tip earnings by lap dancers: economic evidence for human estrus?
Evolution and Human Behayip8(6), 375-381.
2. Saad, G., & Vongas, J. G. (2009). The effect of conspicuous
consumption on men’s testosterone levels. Organizational Behavior
and Human Decision Procesd49(2), 80-92.
3. Saad, G., & Stenstrom, E. (2012). Calories, beauty, and ovulation: The
effects of the menstrual cycle on food and appearance-related
consumption. Journal of Consumer Psychojagy1), 102-113.
5 Cognition Field Chapter 9
1. Shiv, B, & Fedorikhin, A. (1999). Heart and mind in conflict: The
interplay of affect and cognition in consumer decision making. Journal
LEPI of Consumer Resear@s(3), 278-292.
ANCOVA 2. Jahedi, S., Deck, C., & Ariely, D. (2016). Arousal and Economic Decision
Making (Working Paper, No. 16-02).
Draft of the research project due
6 Inference & Judgement Hoyer & Maclnnis Chapter 9 and 10
1. Sanbonmatsu, D. M., Kardes, F. R., & Herr, P. M. (1992). The role of
prior knowledge and missing information in multiattribute evaluation.
Organizational Behavior and Human Deni®rocesses1(1), 76-91.
2. Matta, S., & Folkes, V. S. (2005). Inferences about the brand from
counterstereotypical service providers. Journal of Consumer Resear
32(2), 196-206.
3. Cherney, A, & Blair, S. (2015). Doing well by doing good: The
benevolent halo of corporate social responsibility. Journal of Consumer
Research, 41(6), 1412-1425.
7 Transformative Consumer 1. List, J. A, & Lucking-Reiley, D. (2002). The effects of seed money and

Research

refunds on charitable giving: Experimental evidence from a university
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capital campaign. Journal of Political Economy0(1), 215-233.

2. Wansink, B., & Chandon, P. (2006). Can “low-fat” nutrition labels lead
to obesity?. Journal of Marketing Reseayd(4), 605-617.

3. Lee, S., Winterich, K. P, & Ross, W. T. (2014). I'm moral, but | won't
help you: The distinct roles of empathy and justice in donations.
Journal of Consumer Researi3), 678-696.

4. Simmons, J. P, Nelson, L. D., & Simonsohn, U. (2011). False-positive
psychology: Undisclosed flexibility in data collection and analysis
allows presenting anything as significant. Psychological science,
22(11), 1359-1366.

Delivery, presentation of the final project & feedback
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Fundamentals of Finance

DEPARTAMENTO: CONTABILIDADE, FINANCAS E CONTROLE (CFC)

CURSO.....: POS-GRADUACAO EM ADMINISTRACAO DE EMPRESAS (CMCD)
DISCIPLINA............ FUNDAMENTALS OF FINANCE

PROFESSOR............ ANTONIO GLEDSON DE CARVALHO — gledson.carvalho@fgv.br
HORARIO................ QUARTAS-FEIRAS 14-16:30 hs

SEMESTRE/ANO..: 42 BIMESTRE/2018

PROGRAMA
OBJETIVOs DA DISCIPLINA

Esta disciplina € normalmente ensinada como a cadeira bdsica do programa de doutorado
(ou mestrado avangado) em financgas nos Estados Unidos complementada com alguns tdpicos de
microeconomia com aplicagcdes em finangas. Tem por objetivo fornecer ao aluno os fundamentos
da pesquisa em formacdo de precos de ativos financeiros. Sdo analisados modelos de decisdo
consumo e investimento (portfolio de ativos) e sua implicacdo na formacdo de precos de ativos.
Também sdo exploradas as implicacGes da hipdtese de auséncia de arbitragem na formacdo de
preco de ativos. Presume-se que o aluno tem conhecimento de probabilidade e estatistica e
familiaridade com otimizacdo com restricdes.
CONTEUDO RESUMIDO

=

Utilidade Esperada e aversdo ao risco
Andlise de média e variancia
CAPM, arbitragem e Andlise com Fatores Lineares

No

w
- = = = — —

4) Decisdes de consumo e poupanca e State Pricing
5) Teoria de agéncia (Moral Hazard e Incentivos)
6) Selecdo adversa, screeenig e sinalizacdo

METODOLOGIA

A disciplina sera ministrada através de exposices pelo professor e discussdo do material de
leitura.

E fundamental para o sucesso na disciplina a dedicacdo dos alunos a leitura e ao preparo do
material para classe, bem como sua participacao nas discussdes em sala e resolucdo de exercicios.
HORARIO DE ATENDIMENTO

Estarei atendendo os alunos pessoalmente, sem horario fixo. Basta agendar por e-mail ou passar na
minha sala (dependendo da disponibilidade).
CRITERIO DE AVALIACAO
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A nota final serd dada pela média aritmética de 3 provas com os seguintes pesos.

B I CICIOS ettt et ettt et e et enne e 20%
Prova Parcial 30%
Prova Final 50%

BIBLIOGRAFIA

Pennacchi, George, Theory of Asset Pricirgarson-Addson Wesley, 2007.

Laffont, Jean Jacques, The Economics of Uncertainty and Informatidf Press, Cambridge, MA,
1990.

Kreps, David, A Course on Microeconomit890, Princeton University Press

SEQUENCIA DO CURSO

Sessdo | Topico Bibliografia
Topico . ~ . Pennacchi— cap. 1

P Utilidade Esperada e aversdo ao risco P
1 Laffont —cap.1e 2
Toépico . - A .
) P Analise de média e variancia Pennacchi—cap. 2
Tépico | CAPM, Arbitragem e Modelos de Fatores .

: Pennacchi—cap. 3

3 Lineares
Topico | DecisGes de Consumo e Poupanca e State .

P .. pang Pennacchi—cap. 4
4 Pricing
Tépico .
Z P Moral Hazard e Incentivos Kreps —cap 16
Tépico N T
8 Selecdo Adversa e Sinalizagdo Kreps —cap 17
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Management & Sustainability Research’

DEPARTMENT: ........ : ADMINISTRAGAO DA PRODUGAO E OPERAGOES (POI)
COURSE ................. : MESTRADO E DOUTORADO EM ADMINISTRACAO DE EMPRESAS (CMCD)
SUBJECT ...cocvvnvnne : MANAGEMENT & SUSTAINABILITY RESEARCH (M&SR)
PROFESSOR ............ : RENATO J. ORSATO ROOM......cciiiiiinnt
TBD
292 SEMESTER /2018-2
PROGRAM
BACKGROUND

In the past two decades, research about the conditions in which social and environmental investments may generate
profits, competitive advantages or new markets spaces has grown substantially. The results, however, are inconclusive.
In this course we will analyze key articles that best represent the research encompassing the “management &
sustainability research” so to identify opportunities for masters and doctoral students.

COURSE OBJETIVOS
At the conclusion of the course, the students will be able to understand the relationship between sustainability and
competitiveness in the following topics:

1. The “pays to be green” debate

2. Sharing Economy

3. Inclusive Strategies

4. Sustainable Supply Chain

5. Business Platforms & Sustainability

6. Remanufacturing

7. Organizational Adaptation to Climate Change
APPROACH

The course uses the “learning by doing” approach in which the sessions have the following structure:

1. The professor presents the key questions of the chosen research topic;

2. Three students (one per article) make a 20 minute presentation of the indicated articles, followed by a group
discussion (around 30 minutes each);

3. The professor helps the group to identify research gaps/opportunities.
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EVALUATION CRITERIA
A Participation (10%): Participation is based on the quality of the interpretation of articles, and interventions
during classes.

Quizzes (20%): Throughout the course, students will (randomly) be asked to answer quizzes, which aim to
evaluate the understanding of the readings.

A

A Presentations (30%): Students will be evaluated by the clarity of the presentation, encompassed in the capacity
to express the main ideas of the author(s), the objectives of the article, methodology and main conclusions.

A

Final Task (40%): Students will be required to choose one of the topics dealt with during the course, in order to
develop an initial literature review, preferentially indicating a research gap, formalized in:

A. A 3000 words (maximum) report (Nov 30);
B. A presentation of 15 minutes, reflecting the report (Nov 30).

CLASS PLAN AND REFERENCES

Session 1 (11/0ut): Introduction to the atoybgg r e debate

Course Programme
Berchicci, L., & King, A. (2007). Postcards from the Edge: A Review of the Business and Environment Literature,
The Academy of Management Annalfl), 513-547.

Orsato, R. (2006). Competitive Environmental Strategies: When Does It Pay to Be Green? California Management
Review48 (2), 127-141.

Session 2 (18/0Out): Sharing Economy
A Mufioz, P.; Cohen, B. Mapping out the sharing economy: A configurational approach to sharing business
modeling. Technological Forecasting and Sodi@n@e v. 125, p. 21-37, 2017.
A Kumar, V.; Lahiri, A.; Dogan, O. B. A strategic framework for a profitable business model in the sharing
economy. Industrial Marketing Management 69, p. 147-160, 2018.

A Belk, R. You are what you can access: Sharing and collaborative consumption online. Journal of Business
Researchv. 67 (8), p. 1595-1600, 2014.

Session 3 (25/0ct): Inclusive Strategies & Sustainability
Chliova, M., & Ringov, D. (2017). Scaling Impact: Template Development and Replication at the Base of the
Pyramid. The Academy of Management Perspectidgd ), 44-62.
Mair, J., Marti, |., & Ventresca, M. (2012). Building inclusive markets in rural Bangladesh: how Intermediarties
work institutional Voids. Academy of Management Jourrtt(4), 819-850
Ansari, S., Munir, K., & Gregg, T. (2012). Impact at the “Bottom of the Pyramid”: The role of social capital in
capability development and community empowerment. Journal of Management Studids(4), 813—842.
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Session 4 (01/Nov): Sustaing®lgoply Chain

Ashby, A., Leat, M., & Hudson-Smith, M. (2012). Making connections: a review of supply chain management and
sustainability literature. Supply Chain Management: An International Journal, 17(5), 497-516.

Pagell, M., & Shevchenko, A. (2014). Why research in sustainable supply chain management should have no
future. Journal of supply chain managemeéiti(1), 44-55.

Gold, S., Hahn, R., & Seuring, S. (2013). Sustainable supply chain management in “Base of the Pyramid” food
projects—A path to triple bottom line approaches for multinationals?. International
Business RevieR2(5), 784-799.

Session 5 (08/Nov): Business Platforms for Sustainability

Stabell, C. B., & Fjeldstad, @. D. (1998). Configuring value for competitive advantage: on chains, shops, and
networks. Strategic Management Journafl3-437

Gawer, A. (2014). Bridging differing perspectives on technological platforms: Toward an integrative framework.
Research Polic¥3(7), 1239-1249

Thomas, L. D., Autio, E., & Gann, D. M. (2014). Architectural leverage: putting platforms in context. The Academy
of Management Perspectivex(2), 198-219.

Session 6 (TBD): Remanufacturing
Abbey, J. D.; Guide Jr., V. D. R. (2017) A typology of remanufacturing in closed-loop supply chains.
International Journal of Production Reseafith(1-2), 374-384.
Atasu, A., Sarvary, M., & Van Wassenhove, L. N. (2008). Remanufacturing as a marketing strategy. Management
scienceb54(10), 1731-1746.

Thierry, M., Salomon, M., Van Nunen, J., & Van Wassenhove, L. (1995). Strategie issues in product recovery
management. California management revie®i7(2), 114-135

Session 7 (29/Nov): Organizational Adaptation to Climate Change

Berkout. F. (2012). Adaptation to climate change by organizations. WIREs Clim Changg1), 91-106.

Goodall, A.H. (2008). Why Have the Leading Journals in Management (and Other Social Sciences) Failed to Respond
to Climate Change, Journal of Management Inquiry7 (4), 408-420.

Linnenluecke, M., Griffiths, A., & Winn, M. (2012). Extreme Weather Events and the Critical
Importance of Anticipatory Adaptation and Organizational Resilience in Responding to Impacts.
Business Strategy and Environmemnt(1), 17-32.

Session 8 (06/Dec): Preseitatof the final task

In this session, each student will present the literature review paper under the subjects of the course.

COMPLEMENTARY BIBLIOGRAPHY (BOOKS)

Epstein, M. (2008). Making Sustainability Work: Best Practices in Managing and Measuring Corporatge, Soc
Environmental, and Economic Impasteffield: Greenleaf.
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Orsato, R. (2009) Sustainability Strategies, When does it Pay to be Greefon: Palgrave McMillan.

Reinhardt, F. (2000). Down To Earth: Applying Business Principles to EnvironiamagementBoston, USA:
Harvard Business School Press.

Russo, M. (2010). Companies on a Mission: Entrepreneurial Strategies forGrowing Sustainability Responsik
Profitability Stanford University Press. Stanford, CA.

Vogel, D. (2006). The Market for Virtue: The Potential and Limits of Corporate Social RespoBsitikitygs
Institution Press: Washington, DC.
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Measurement and Structural Models?

DEPARTAMENT ........: MERCADOLOGIA (MCD)
PROGRAM ................. : MESTRADO E DOUTORADO EM ADMINISTRAGAO DE EMPRESAS
COURSE ...ccveieeiieis : MEASUREMENT AND STRUCTURAL MODELS
PROFESSOR................ : FELIPE ZAMBALDI
SEMESTER: 2/2018
SYLLABUS
OBIECTIVE

The objevctive is to prepare students to measure latent variables. The course addresses measurement theory and its
applications in marketing. Students will learn how to build and test scales to be used in surveys and experiments, among
other possibilities. Testing scales and evaluating reliability and validity of measures require theoretical knowledge.
Additionally, students will learn how to perfome covariance-based structural equation modelling (SEM). Quantitative
methods are employed.

TOPICS

. Measurement Theory and Latent Variables

. Scale Development and Adaptation

. Reflective and Formative Items

. Exploratory Factor Anlaysis and Construct Dimensionality
. Construct Validity and Confirmatory Factor Analysis
. Model identification

. Reliability

. Second Order Latent Variables

. Structural Models

10. Mediation and Moderation

11. Nomological Validity

12. Common Method Bias

O 00 N U WN

METHODS
The course involves different activities, each one contemplating an aspect to the achievement of the desired
knowledge. Activities include:

a) Lectures

b) Discussions on textbooks, scientific papers and research reports
c) Data collection and analysis

d) Exercises; and

e) Seminars

The learning process is student-centered, which calls for preparation and the prior undertaking of the recommended
activities and readings. In each class, a different group of students will be responsible for presenting the recommended
readings and for guiding the discussion on the theme. The students should seek to enlarge their knowledge about the
specific topic they will discuss.

In such a context, the role of the professor is to induct and to moderate the learning process and his job is to: discuss
the content; evaluate students; and provide feedback. A masters or doctoral candidate is expected be motivated and to
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work hard, and to precisely study course materials. He/she needs to be prepared and to participate actively during
classes, by discussing subjects and contributing with reflections and interpretations.

GRADING
Activities Weight
Exercises 40%
Activities 30%
Project 30%
References
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Métodos de Pesquisa

DEPARTAMENTO....: POI
CURSO....ccevrerreeiennna Mestrado em Administracdo de Empresas (CMAE)
DISCIPLINA..............: Métodos de Pesquisa (Projeto de Pesquisa)
PROFESSOR..............: Thomaz Wood Jr.
SEMESTRE/ANO......: 29/2018
DIA/HORARIO..........: Tercas-feiras, 15:00-18:50
PROGRAMA
OBJETIVO

O desenvolvimento da dissertacdo é uma atividade essencial do Programa de Mestrado. Representa
a oportunidade de definir um tema relevante, realizar uma investigacdo bem estruturada e gerar uma
contribuicdo para a ciéncia e/ou para a pratica administrativa. Constitui, ao mesmo tempo, um grande
desafio, a exigir dos estudantes dedicacdo e esforco, e a demandar competéncias de planejamento de
tarefas, de sistematizacdo de conhecimentos, de organizacdo da teoria existente e de interacdo critica
com conceitos e modelos. Quem faz uma boa dissertacdo amadurece profissionalmente e incorpora
novas perspectivas a sua atuagdo nas organizagoes.

O objetivo desta disciplina é apoiar os participantes no desenvolvimento de seus projetos de
pesquisa, explorando todo o ciclo, desde a escolha do tema até a preparacdo final do projeto. Um bom
projeto maximiza a chance de sucesso na execucdo da dissertacdo. Iniciaremos com uma visdo geral
sobre os fundamentos da ciéncia moderna e uma andlise critica dos modos de geracdo do conhecimento.
Em seguida, teremos atividades relacionadas a preparacdo de um anteprojeto. Na parte final
realizaremos, a partir da base construida na primeira parte, passo a passo, o desenvolvimento de um
projeto de dissertagdo, com destaque para a analise e definicdo dos métodos de pesquisa. Este projeto
serd, idealmente, o préprio projeto de cada participante. Caso esse nao esteja definido, poderd ser um
projeto alternativo.

CONTEUDO

A Desafios da ciéncia administrativa hoje: a questdo do impacto social da pesquisa
A Paradigmas socioldgicos
A Desenvolvimento de um projeto de pesquisa
1. Como definir areas e temas de interesse
Como buscar o orientador e estabelecer uma relagdo produtiva de trabalho
Como estabelecer e refinar o escopo do projeto
Como definir a questdo de pesquisa
Como estabelecer uma base tedrica sélida
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6. Como localizar o tema na literatura existente

7. Como definir e detalhar a metodologia de pesquisa
8. Como planejar o desenvolvimento da dissertacdo
9. Como aperfeicoar a redacdo do projeto

10. Como apresentar o projeto e incorporar melhorias

METODOLOGIA

As aulas compreenderdo: palestras interativas, conduzidas pelo professor; apresentacdo e discussao
de capitulos de um livro-texto; discussdo de “textos exemplares” (dissertacdes e projetos); workshopsle
desenvolvimento; e tutoria individual. Os participantes trabalhardo em grupos com interesses comuns.
Atividades especiais poderdo ser incluidas em funcdo das demandas e dos focos dos participantes.

AVALIACAO

A avaliacdo na disciplina sera baseada em trés notas:
A Entrega de tarefas, no Eclass (30%)

A Anteprojeto de dissertagdo (30%)

A Projeto de dissertagdo (40%)

ANTEPROJETO E PROJETO DE DISSERTAGAO

O anteprojeto de dissertagdo devera ter de 500 a 750 palavras, contendo: (1) titulo, autor(a) e
orientador(a); (2) area; (3) pergunta de pesquisa; (4) escopo e abordagem metodoldgica; (5) resultados
esperados; (6) trés a cinco principais referéncias bibliograficas.

O projeto de dissertagdo devera ter de 4.000 a 5.000 palavras, contendo: (1) titulo, autor(a),
orientador(a) e area; (2) resumo e palavras-chaves; (3) introducdo; (4) fundamentos tedricos; (5)
metodologia; (6) planejamento; (7) conclusdo; e (8) referéncias. O projeto devera ser entregue no
formato padrao de trabalhos cientificos: folha A4, margens 2,5cm, fonte Times New Roman 12,
espacamento 1 %, alinhamento a esquerda, 12 pontos apds paragrafo, titulos em negrito.

BIBLIOGRAFIA

Obrigatdria
AAIvesson, M. (2012). Do we have something to say? From re-search to ROl-search and back again.
Organization, 20 (1) 79-90.

ABurreII, G.; Morgan, G. (1979). Sociological paradigms and organizational analysis: Elements of the
sociology of corporate life. Burlington: Ashgate. Available at:
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http://sonify.psych.gatech.edu/~ben/references/burrell sociological paradigms and organisatio
nal analysis.pdf.

ACreswell, J. W. (2010). Projeto de Pesquisa: Métodos Qualitativo, Quantitativo e Misto (terceira
edicdo). Porto Alegre: Bookman / Artmetd (livro-texto)

APettigrew, A. M. (2011). Scholarship with impact. British Journal of Management 22: 347-354.
Complementar

AFreitas, M. E. (2001). Viva a Tese! Um Guia de Sobrevivéncia. Rio de Janeiro: Editora FGV (leitura
complementar)

AHassard, John (1991). Multiple paradigms and organizational analysis: A case study. Organization
Studies, 12: 275-299.

AKuhn, T.(1990). A Estrutura das Revolugdes Cientificas. Sdo Paulo: Editora Perspectiva.
APopper, K. A. (2013). A Ldégica da Pesquisa Cientifica. Sdo Paulo: Editora Cultrix.

ASaunders, M.; Lewis, P.; Thornhill, A. (2014) Research Methods for Business Students (sexta edi¢do).
Essex, England: Pearson (leitura complementar)

Avergara, S. C. (2009). Métodos de Coleta de Dados no Campo .S30 Paulo: Editora Atlas (leitura
complementar)

PROFESSOR

Thomaz Wood Jr. é professor titular da FGV-EAESP e coordenador do GVpesquisa. Atua também
como consultor nas dreas de estratégia, designorganizacional e desenvolvimento gerencial. Escreve
regularmente sobre gestdo, negdcios e trabalho para a imprensa, desde 1996. Seus interesses de
pesquisa envolvem os temas mudanca organizacional, industrias criativas e impacto social do
conhecimento.

Email: thomaz.wood@fgv.br

Plataforma Lattes: http://buscatextual.cnpg.br/buscatextual/visualizacv.do?id=K4799405Y1
Curriculo GVpesquisa: http://gvpesquisa.fgv.br/professor/thomaz-wood-jr

Google Scholar: http://scholar.google.com/citations?user=SiSgNWUAAAAJ&hl=en
Academia: https://fgv.academia.edu/ThomazWoodJr

ResearchGate: https://www.researchgate.net/profile/Thomaz Wood Jr

Imprensa: http://www.cartacapital.com.br/colunistas/thomaz-wood-jr

To o To Do o To Do
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Aula e data Tema Atividades e tarefas de construgdo do projeto
1.7/ago Introducdo Apresentacdo da disciplina
Levantamento de interesses e aspira¢des (em grupos por
linhas)
Identificacdo de duvidas sobre o projeto de dissertacdo
Tarefa preparatéria: estudo dirigido do livro texto > entrega no
drop box20/ago
Desenvolvimento de uma Apresentacdo e discussdo de dissertacGes, por dois ex-
dissertacdo alunos(as) do curso
2.14/ago DefinicBes basicas Apresentacdo e discussdo de conceitos e de modelos
A escolha do orientador
Defini¢gdes fundamentais
Tarefa-1: inventdrio de disserta¢des > entrega no drop box
20/ago
Paradigmas socioldgicos Seminario especial com base em texto indicado, com
apresentacdes e debates
3.21/ago Definicao do tema de interesse Como definir o tema de interesse
A pergunta de pesquisa
Tarefa-2: defini¢do do tema de interesse > entrega no drop box
27/ago
Impacto social da pesquisa Seminario especial com base em artigos indicados, com
apresentacdes e debates
Dindmica: como gerar impacto com a dissertacdo
4.28/ago Selecdo de um projeto de Apresentacdo e discussdo do capitulo 1 do livro-texto e de
pesquisa exemplos de aplicagdo
Tarefa-3: mapeamento do campo > entrega no drop box3/set
Discussdo de anteprojetos Dindmica de anteprojetos
Tarefa-4: anteprojeto > entrega no drop box3/set
5. 4/set Revisdo da literatura Apresentacdo e discussdo do capitulo 2 do livro-texto e de
(LEPI) exemplos de aplicacdo
Revisdo de literatura
Como mapear o campo de interesse
Tarefa-5: base tedrica > entrega no drop box310/set
Atendimento individual de Atendimento de duvidas especificas sobre o desenvolvimento
alunos(as) do projeto de dissertacdo: temas, escopo, orientacdo etc.
6.11/set Uso da teoria Apresentacdo e discussdo dos capitulos 3 e 4 do livro-texto e de

Estratégias de redacdo

exemplos de aplicacao
Tarefa-6: uso da teoria > entrega no drop boxi7/set
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Introducdo Apresentacdo e discussao dos capitulos 5 e 6 do livro-texto e de
Declaragdo do objetivo exemplos de aplicagdo
Tarefa-7: introdugdo > entrega no drop box17/set
7.18/set Questdes e hipoteses de pesquisa | Apresentacdo e discussdo dos capitulos 7 e 8 do livro-texto e de
Métodos quantitativos exemplos de aplicacdo
Métodos qualitativos Apresentacdo e discussao dos capitulos 9 e 10 do livro-texto e
Métodos mistos de exemplos de aplicagdo

Tarefa 8: metodologia > entrega no drop box24/set
Tarefa 9: resumo > entrega no drop box24/set
Tarefa 10: projeto > entrega no drop boxi/out

8. 25/set Apresentacdo e discussdo de Dinamica de projetos
projetos Apresentacdo e discussdo dos principios éticos para realizacdo
Questdes éticas de pesquisas em Administracdo

Fechamento do curso
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Oficina de Pesquisa e Publicagdo em Tecnologia e Sistemas de Informacao

DISCIPLINA : OFICINA DE PESQUISA E PUBLICAGAO EM TECNOLOGIA E SISTEMAS DE INFORMAGAO
CURSO : CURSO DE MESTRADO E DOUTORADO EM ADMINISTRAGAO DE EMPRESAS (CMDAE)
DEPARTAMENTO: TECNOLOGIA E CIENCIA DE DADOS (TDS)

PROFESSORES: FERNANDO S. MEIRELLES / MARIA ALEXANDRA CUNHA
PERIODO : Quinta-feira - 15:00 as 18:40 horas SEMESTRE: 22/2018 SALA:

PROGRAMA
OBJETIVOS

E grande a demanda por conhecimento. Para que o conhecimento gerado por pesquisadores seja Util e aplicavel, ele
deve ser divulgado adequadamente. Assim sendo, este curso de pds-graduagao strictosensu procura promover o
interesse dos futuros pesquisadores em Tecnologia e Sistemas de Informagdo em publicar seus trabalhos e fornecer-
Ihes meios para que essas habilidades sejam desenvolvidas.

Para que o conhecimento gerado seja aceito por uma area, além das habilidades pessoais de escrita, é necessario que
condic¢des adicionais sejam satisfeitas: a tematica deve ser relevante; a abordagem tedrica deve ser consistente; e a
andlise empirica deve ser suficiente para dar conta do problema pesquisado. Esses critérios sdo, todavia, dependentes
de um momentum do qual participa um grupo especifico de pesquisadores que personifica e é agente de um
determinado campo de conhecimento que contém a tematica estudada. Essa realidade socialmente construida,
mediada pelos principais periddicos e congressos, esta em constante mudanca e representa o que se conhece por
campo de estudo.

Esta disciplina foca a compreensdo das tematicas atuais no campo de Tecnologia e Sistemas de Informacédo, nacionais e
internacionais, o entendimento dos fundamentos das principais teorias em desenvolvimento e uso no campo e o
reconhecimento das caracteristicas de adequagdo dos métodos mais empregados. Ao adquirir esse conjunto de
conhecimentos o aluno estard capacitado a produzir resultados de pesquisa consistentes com os atuais niveis de
exigéncia de publicagdo na Linha de Pesquisa Administragdo, Andlise e Tecnologia da Informacgdo - AATI.

CONTEUDO RESUMIDO

Perspectiva histérica da pesquisa em Tl

Principais periddicos da area de Tl e suas caracteristicas — onde e como publicar
Abordagens qualitativas de pesquisa em TI: etnografia, pesquisa critica, grounded theory..
Abordagens quantitativas de pesquisa em Tl: surveys, analises de bases secundarias ...
Avaliagcdo de artigos

< <K<KLK LKL

Laboratédrio de preparacdo de artigos em AATI

METODOLOGIA

O curso requer o envolvimento intenso e dedicado de todos os participantes, para que se produzam os resultados
esperados. Serd conduzido no formato de oficina, ou seja, ocorrera o desenvolvimento concomitante da preparacdo de
um artigo académico, para idealmente ser publicado em Congresso ou Revista. O curso combinara:

AMaterial exposto pelos professores;
Aleituras intensas e atividades de mapeamento de literatura no campo; B ReuniGes, debates,
apresentacges e trabalhos (detalhadas no eClass).
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O objetivo de aprendizagem central e capacitar o aluno para estruturar, apresentar e desenvolver um artigo para
publicagdo e conferéncia ou periddico da drea de TI/ SI.

CRITERIO DE AVALIAGAO

Nota 1 - Apresentages, Participagdo e Trabalhos 1: 30% Nota
2 - Apresentacdes, Participacdo e Trabalhos 2: 30%
Nota 3 - Exame — Minuta de Artigo para Publicagdo: 40%
Ao longo da disciplina, cada aluno devera desenvolver, de acordo com o instrumental apresentado, um “Paper /
Artigo”, a ser apresentado como Exame Final da disciplina. Esse trabalho é uma sequéncia natural do Exame da
disciplina: PESQUISA EM ADMINISTRACAO DE TI NAS EMPRESAS do 12 sem.de 2018. Com o objetivo / compromisso de
enviar o resultado do “Paper / Artigo” para publicagdo conjunta em Conferéncia ou Revista / Journal selecionado.

FSM/MAC 06/06/2018 (1de 4)

AGENDA / PROGRAMAGAO — VER ECLASS

Oficina Sem Tl Temas Prof. | Observagdo / Tarefa / Oficina
Aula | 15h 11h Quintas-feiras Ofic.

1 09-ago 09-ago Apresentacdo da Disciplina - Introdugdo M Abertura — ver eClass

2 16-ago Estrutura das PublicagBes e Artigos T1 M/A | Ver Selegdo — discucdo

3 30-ago 30-ago Apresentagao Artigos T2 M Ver Selegdo, PPT 10 min.

4 13-set Al - Minuta Artigo e onde Publica M/A | Apresenta PPT 10 min.

5 20-set 20-set Apresentagao Artigos T3 M Ver Selegdo, PPT 10 min.

6 04-out 04-out Apresentagdo Artigos T4 M Ver Selegdo, PPT 10 min.

7 25-out 25-out A2 =22 Apresentacdo do Artigo M/A | Apresenta em 10 min.
Exame 21-nov EXAME via eClass Dropbox / SafeAssign ENVIAR Exame até 21/11

BIBLIOGRAFIA - PRELIMINAR

Aluno | 16-ago
1 AVGEROU, C. Information Systems what sort of science is IT. LSE Research Online, 2000
5 HIRSCHHEIM, R.; KLEIN, H.K.A. Short and Glorious History of the Information Systems Field, to appear at the
Journal of the Association of Information Systems, p. 1-55, 2012
3 WILLCOCKS, L.; WHITLEY, E. A.; AVGEROU, C. The ranking of top IS journals: a perspective from the London
School of Economics. European Journal of Information Systems, 17:2, 2008
4 COLQUITT, J.A.; GEORGE, G. Part 1: Topic choice. AMJ-Academy of Management Journal, 54:3, 432-3,
2011
GRANT, A.M.; POLLOCK, T.G. Part 3: Setting the hook. AMJ, 54:5, 873-6, 2011
SPARROWE, R.T.; MAYER, K.J. Part 4: Grounding hypotheses. AMJ, 54:6, 1098-4, 2011
7 ZHANG, Y.A.; SHAW, J.D. Part 5: Crafting the methods and results. AMJ, 55:1, 8-4, 2012
8 ‘ | BANSAL, P.; CORLEY, K. What's different about qualitative research? AMJ Part7, 55:3, 509-513, 2012
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CHAN, H.C.; GUNESS, V.; KIM, H.W. A method for identifying journals in a discipline: An application to

J information systems. Information & Management, 2014

10 CONSTANTINIDES, P.; CHIASSON, M.W.; INTRONA, L.D. The End of IS Research: A Pragmatic Framework, MIS
Quarterly 36:1, p. 1-19, 2012

11 DENIS, J.L.; LANGLEY, A.; ROULEAU, L. Strategizing in pluralistic contexts: Rethinking theoretical frames. Human
Relations, p. 179-215, 2007

1 DYER, W.G.; WILKINS, A.L. Better Stories, Not Better Constructs, to generate Better Theory: A Rejoinder to
Eisenhardt. Academy of Management Journal 16:3, p. 613-627, 1991.

13 EISENHARDT, K.M. Building Theory from Case Study Research. Academy of Management Review 14:4, p. 535-
550, 1989

14 EISENHARDT, K.M.; GRAEBNER, M.E. Theory Building from cases. AMJ-Academic of Management Journal, 50:1,
p. 25-32, 2007

15 EVERED, R.; LOUIS, M.R. Alternative Perspectives in the Organizational Sciences: Inquiry from the Inside and
Inquiry from the Outside. Academy of Management Review, 6:3, p. 385-395, 1981

16 KOTZE, T. Guidelines on writing a first quantitative academic article. UP - University of Pretoria, 2007

17 LANGLEY, A. Strategies for Theorizing from Process Data. The Academy of Management Review, 24:4, p. 691-
711, 1999

18 LIM, S.; SALDANHA, T. MALLADIZ, S; MELVILLE, N.P. Theories Used in Information Systems Research: Identifying
Theory Networks in Leading IS Journals. ICIS Conference on IS, 2009

19 MUMFORD, E. The story of socio-technical design: Reflections on its successes, failures and potential.
Information Systems Journal, 16:4, 317-3, 2006

20 ORLIKOWSKI, W.J.; BAROUDI J.J. Studying Information Technology in Organizations: Research Approaches and
Assumptions, Information Systems Research 2, p. 1-28, 1991

21 ORLIKOWSKI, W.J.; IACONO, C.S. Research commentary: Desperately seeking the “IT” in IT research - A call to
theorizing the IT artifact. Information Systems Research, 12:2, 121-1, 2001

59 POZZEBON, M.; RODRIGUEZ, C.; PETRINI, M. Dialogical principles for qualitative research: a nonfoundational
path. International Journal of Qualitative Methods. 3: 293-317, 2014

73 STEIN, M. K.; GALLIERS, R. D.; WHITLEY, E. A. Twenty years of the European information systems academy at
ECIS: emergent trends and research topics. European Journal of IS, 2014

24 STRAUB, D. Editor's comments: does MIS have native theories? MIS Quarterly, 36:2, lll-X, 2012

25 SUTTON, R.l.; STAW, B.M. What theory is not. Administrative Science Quarterly 40, p. 371-384, 1995

26 TILSON, D.; LYYTINEN, K.; SGRENSEN, C. Research commentary-digital infrastructures: the missing IS research
agenda. Information Systems Research, 21:4, 748-7, 2010

27 WEBSTER, J.; WATSON, R.T. Analyzing the Past to Prepare for the Future: Writing a Literature Review.
MIS Quarterly 26:2, 2002

58 WEICK, K.E. Theory construction as disciplined imagination. The Academy of Management Review, 14,
516-531, 1989

29 WHETTEN, D. A. O que constitui uma contribuicdo tedrica? RAE da FGV 43:3, p. 69-73, 2003

30 CHEN, H.; CHIANG, R.H.L.; STOREY, V.C. Business Intelligence analytics - from big data to big impacts - MISQ
36:4, p. 1165-1188, 2012

31 ABIB, G.; HOPPEN, N.; HAYASHI JUNIOR, P. Observag3o participante em estudos de administragdo da

informacdo no Brasil. RAE-Revista de Administracdo de Empresas, 53:6, 604-616, 2013
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ASLEY, W.G. Administrative Science as Socially Constructed Truth. Administrative Science Quarterly 30, p. 497-

32 513, 2006

33 BAGOZZI, R.P. Measurement and meaning in information systems and organizational research:
methodological and philosophical foundations. MIS Quarterly 35:2, p. 261-292, 2011

34 BAROUDI, J.; ORLIKOWSKI, W. The Problem of Statistical Power in MIS Research. MISQ, p. 87-106,
1989

35 BASKERVILLE, R.L.; MYERS, M.D. Fashion Waves in IS Research & Practice. MISQ 33:4, p. 647-662,
2009

36 BOUDREAU, M.C.; GEFEN, D.; STRAUB, D.W. Validation in Information Systems Research: A State-ofthe-Art
Assessment. MIS Quarterly 25:1, p. 1-16, 2001.

37 BURTON-JONES A. Minimizing method bias through programmatic research. MISQ 33:3, p. 445-471,
2009

38 COCOSILA, M.; SERENKO, A.; TUREL, O. Exploring the management information systems discipline: a
scientometric study of ICIS, PACIS and ASAC. Scientometrics, 87:1, 2011

19 De BATTISTI, F.; SALINI, S. Robust analysis of bibliometric data. Stat Methods Appl. 22, p. 269-283,
2013

40 DUBE, L.; PARE, G. Rigor in IS positivist case research: Current practices, trends, and recommendations. MISQ
27:4, p. 597-635, 2003

. GEROW, J.E.; THATCHER, J.B.; GROVER, V. Six types of IT-business strategic alignment: an investigation of the
constructs and their measurement. European Journal of Information Systems, 2014

42 GREGOR, S. The Nature of Theory in Information Systems. MIS Quarterly 30:3, p. 611-642, 2006

43 GREGOR, S.; HEVNER. A.R. Positioning and Presenting Design Science. MISQ 39:2, p. 337-355, 2013

44 HEVNER A.R.; et all Design Science in Information Systems Research. MISQ 28, p.75-106, 2004

45 JARVENPAA, S.; DICKSON, G. & DeSANCTIS, G. Methodological Issues in Experimental IS Research: Experiences
and Recommendations. MISQ, p. 141-156, 1985

46 KLEIN, H.K.; MYERS, M.D.A Classification Scheme for Interpretive Research in Information Systems. In
Qualitative Research in IS: Issues and Trends, Idea Group Publishing, 2001

47 KLEIN, K.J.; DANSEREAU, F.; HALL, R.J. Levels issues in theory development, data collection, and analysis. The
Academy of Management Review 19:2, p. 195-229, 1994

48 OH, O.; AGRAWAL, M.; RAO, H.R. Community intelligence and social media services: a rumor theoretic analysis
of tweets during social crises. MIS Quarterly, 37:2, 407-4, 2013

49 RINGLE, C.M.; SARSTEDT, M.; STRAUB, D.W. A Critical Look at the Use of PLS-SEM in MIS Quarterly.
MIS Quarterly 36:1, 2012

50 YANG, H.; TATE, M.A. Descriptive Literature Review and Classification of Cloud Computing Research.
Communications of the Association for Information Management 31:2, p. 35-60, 2012

51 AIS RESEARCH CONDUCT COMMITTEE. AlS Code of Research Conduct. Communications of the Association for
Information Systems 13:2, p. 9-16, 2004

52 ARNOULD, E.J. Getting a manuscript to publication standard. Design Research Quarterly, 2006

53 ATHEY, S.; PLOTNICKI, J. An evaluation of research productivity in academic IT. Communications of AlS

3:7,2000
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BHATTACHARIEE, S. Author experiences with the IS journal review process. Communications of the Association

>4 for Information Systems.13, p. 629-653, 2004.

5g BERTERO, C.O. et all Producgdo Cientifica Brasileira em Administracdo na década de 2000, FGV-RAE,
53, p. 12-20, 2013

56 BURSELL, J.; TOYAMA, K. What Constitutes a Good ICTD Research? Information Technologies and International
Development 5:3, p. 82-94, 2009
CARDOSO, A.; RAMOS. I. Looking at the Past to Enrich the Future: A Reflection on Klein and Myers Quality

57 Criteria for Interpretive Research. The Electronic Journal of Business Research Methods 10:2, p. 77-88, 2012

cg DelLONE, W.H.; McLEAN, E.R. The DelLone and MclLean Model of Information Systems Success A TenYear
Update. Journal of Management Information Systems (9:4, p. 9-30, 2003

5g GABLE, G.G. Satisfying journal criteria for publication. Asia Pacific Journal of Information Systems, 24:2,
2014

60 HEMPEL, P.S. Editorial: The Developmental Reviewer. Management and Organization Review, 10:2, 175-
6, 2014

61 JONES, O.; GATRELL, C. Editorial: The Future of Writing and Reviewing for IJMR, British Academy of
Management and John Wiley & Sons Ltd, p. 249-264, 2014

6 KOCK, N.; DAVISON, R. Dealing with Plagiarism in the IS Research Community: A Look at Factors that Drive
Plagiarism and Ways to Address Them, MIS Quarterly, 27:4, p. 511-532, 2003

63 LI, L; GAO, P.; MAQ, J.Y. Research on IT in China: a call for greater contextualization. Journal of Information
Technology, 29:3, 208-2, 2014

64 MACADAR, M.A.; GRAEML, A.R. Refletindo sobre a drea de ADI: 0 que pensam os pesquisadores da area?
Revista Eletronica de Administragdo, 16:2, 348-3, 2010

65 MAGGIOLINI, P. Um aprofundamento para o conceito de ética digital. RAE-Revista de Administragdo de
Empresas, 54:5, 585-5, 2014

66 NORD, J.H.; NORD, G.D. MIS research: journal status assessment and analysis. Information & Management,
29:1, 1995

67 RAINER JR, R.K.; MILLER, M.D. Examining differences across journal rankings. Communications of the
ACM, 48:2, 2005

68 SAUNDERS, C. Editor's comments: what does it take for a journal to be global? MIS Quarterly, 30:3, 2006

69 STAHL, B. C. Morality, Ethics and Reflection: A categorization of Normative IS Research. Journal of Association
for Information Systems. 13:8, p. 636-6, 2012

20 FREITAS, H.; BECKER, J.L.; MARCOLIN, C.B. Uma Visdo sobre a Pesquisa Académica em Sl no Brasil: 1994 a 2013.
XXXVIIl EnAnpad, 2014

- XU, J.; CHAU, M.; TAN, B.C.Y. The Development of Social Capital in the Collaboration Network of Information
Systems Scholars. Journal of the Association for Information Systems. 15:12, 2014
T4 —Todos para todos (discussao)

72 BATTISTI, F; Salini, S. Robust Analysis of biblometric data. Spring-Verlag, 2012

73 BEM, D. J. Writing the empirical journal article. Cornell University, 2003.

24 BERTERO, C.0.; CALDAS, M.P.; WOOD JR, T. Producdo cientifica em administracdo de empresas:

provocacses, insinuagdes e contribuicGes para um debate local. RAC, 3:1, 14%78, 1999
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DA CUNHA, J.A.C., DEFINA, D.A.; PASSADOR, J.L. Qualidade da Produgdo Cientifica no Brasil: um enfoque nos

75 trabalhos premiados pelos congressos da ANPAD 2004-2012. Revista de Ciéncias da Administracdo, 16:38, 11-
28,2014
DINIZ, E.H.; FAVARETTO, J.E.R.; OLIVEIRA, H.P.G.; BROLIO, D.V R. inser¢do internacional do campo de

76 administracdo da informacdo (ADI): analise da formacéo, publicacdo e participacdo em redes de pesquisa. In:
EnANPAD, 2016

77 EVERARD, A., PIERRE, K.S.; HECK, J.L. Contributors to the High-impact IS Journals (1977-2014): An Aid for Setting
Research Standards. Communications of the AlS, 40:1, 2017

78 GELETKANYCZ, M.; TEPPER, B.J. Part 6: Discussing the implications. AMJ - Academy of Management Journal,
55:2, 256-260, 2012

29 HOPPEN, N.; MEIRELLES, F.S. Sistemas de Informacao:
A Pesquisa Cientifica Brasileira entre 1990 e 2003, RAE, 2013

80 LEE, A. S. Reviewing a manuscript for publication. Journal of Operations Management. 13:1, 87-92, 1995

81 MEIRELLES, F.S. Pesquisa em Administracdo no Brasil Trajetérias e tendéncias em TI. Anudrio de Pesquisa do
GVpesquisa da EAESP-FGV, pp. 20-21, 2014

82 POZZEBON, M. Conducting and Evaluating Critical Interpretive Research: Examining Criteria as a Key Component
in Building a Research Tradition. Information Systems Resegrgh275-292, 2004

83 SORENSEN, C. This is not an article: just some thoughts on how to write one. London School of Economics,
Working paper, 2002
YOSHIKUNI, A.C.; FAVARETTO, J.E.R.; ALBERTIN, A.L.; MEIRELLES, F.S. Os efeitos do Strategic Information

84 Systems (SIS) na Inovacdo de Exploration e Exploitation: Um estudo empirico sobre a incerteza ambiental.

EnAnpand, 2017 (Prémio de melhor artigo de ADI)
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Operacoes Internacionais

DEPARTAMENT: Administracdo da Producdo e de OperacGes (POI)
Mestrado e doutorado em Administracdo de Empresas

COURSE: Internationalisation of Operations and Chains
PROFESSOR: Luciana Marques Vieira

SEMESTER: 22/2018

SYLLABUS
AIMS OF THE COURSE

The aim of this course is to contribute to the understanding the role of the international operations management and
its impact on chain competitiveness. It includes an analysis of value-added activities of an organization and supply chain
required to produce a good or deliver a service in a global context. Importantly, every company, even if it acts only
locally, develops relationships with the other agents of its supply chain (e.g.suppliers, retailers) that can be a
transnational and operate in global level. The course will provide an interdisciplinary basis for the development of
research in operations and global supply chain management as well as focusing in an emerging country business

context.

Specifically, the topics to be discussed are:

International Operations
Production Networks
Global Supply Chains
Global Value Chains

=A =4 =4 =4 =

Emerging countries context

COURSE REQUIREMENTS

Much of our class will require class discussion, so it is important that you (1) are prepared for class, (2) attend class, and
(3) present and defend your ideas. Preparation for class includes having read the assigned material and completed the
required assignments for that day. Importantly, class participation provides the opportunity to practice speaking and

persuasive skills and the ability to critically listen. Class contribution will be judged on the extent to which you appear
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prepared, the relevance and depth of your comments, how well you present and defend your ideas, and the degree to
which you listen carefully and respond to your peers.

Seminar Presentation: This assignment will be prepared in group and individually, which should become expert in the
content of the paper. The student will prepare a PowerPoint presentation and prepare notes for the class, as the
content of the paper is part of the course and will be considered covered. The slides and notes should be well-crafted
and can be distributed in class or made available in advance. The group will email me the final version of the

presentation no later than the morning of the presentation day.

EVALUATION AND GRADING

Individual Participation: 20%

Seminars: 40%

Essay: 40%
REFERENCES

Alvarez, G.; Pilbeam, C. and Wilding, R. Nestlé Nespresso AAA sustainable quality program: an investigation into the
governance dynamics in a multi-stakeholder supply chain network, Supply Chain Managememn§(2): 165 — 182, 2010.
Bair, J. (ed), Frantiers of Commodity Chains Reseakato Alto, CA: Stanford University Press, 2009.

Brennan , L. et al. Manufacturing in the world: where next? International Journabf Operations & Production
Management35: 9, 1253 — 1274, 2015.

Camuffo, A. et al. Routes towards supplier and production network internationalisation, International Journal of
Operations & Production Managemgerit ( 4), 371 — 387, 2007.

Christopher, M., Peck, h.; Towill, D. A taxonomy for selecting global supply chain strategy. The International Journal of
Logistics Management7( 2), 277-87, 2006.

Cloos, D. J.; Mollenkopf, D. A. A global supply chain framework. Industrial Marketing Managemem3( 1), p. 37— 44,
2004.

Ferdows, K; Vereecke, An; DeMeyer, A. Delayering the global production network into congruent subnetworks, Journal
of Operations Management1, p.68-74, 2016.

Gereffi, G.; Humphrey, J.; Sturgeon, T. The Governance of Global Value Chains. Review of International Political
Economy12(1), p. 78-104, 2005.

Gereffi, G. ; Lee, J. Why the World Suddenly Cares About Global Supply Chains. Journal of Supply Chain Management
48:24-32, 2012.

Golini, R. , Longoni, A. ;Cagliano, R. Developing sustainability in global manufacturing networks: the role of site
competence on sustainability performance, International Journal of Production Economigs, 448-459, 2014.

Henson, S.; Humphrey, J. Understanding the complexities of private standards in global agri-food chains as they impact
developing countries. Journal of Development Studiés(9): 1628-46, 2010.

Manning, S. ; Massini, S., Lewin, A.A dynamic perspective on next-generation offshoring: The global sourcing of science
and engineering talent. The Academy of Management Perspectiz3: 35-54, 2008.

Mavyer, F.; G. Gereffi, Regulation and Economic Globalisation: Prospects and Limits of Private Governance, Business and
Politics12 (3), 2010.
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Miltenburg, J. Changing a multidomestic production network to a global function network: North America Heinz ketchup
from 1960 to 2015, Internationglurnal Production Economics, 168(2015)267-278, 2016.

Morrison, A., Pietrobelli, C.; Rabellotti, R. Global Value Chains and Technological Capabilities: A Framework to Study
Learning and Innovation in Developing Countries. Oxford Development Studiés( 1), 39-58, 2008.

Parmigiani, A.; Rivera-Santos, M. Sourcing for the base of the pyramid: Constructing supply chains to address voids in
subsistence markets. Journalbf Operations Managemerii3-34, p. 60-70, 2015.

Ponte, S.; Sturgeon, T. Explaining governance in global value chains: A modular theory-building effort. Review of
International Political Econond/( 1), p. 195-223, 2014.

Short, J. et al., Monitoring Global Supply Chains, Strategic Management Journa,: 1878-1897, 2016.

Speier, C. et al. Global supply chain design considerations: mitigating product safety and security risks, Journal of
Operations Managemem9 (7-8), 721-736, 2011.

Suchmann, M.C. Managing Legitimacy: Strategic and Institutional Approaches, The Academy of Management Revyiew
20(3), 571-610, 1995.

Timmermans, S.; Epstein, S. A World of Standards but not a Standard World: Toward a Sociology of Standards and
Standardization, Annual Reviewf Sociology36, 69-89, 2010.

Van Huijstee, M.; Glasbergen, P. Business—NGO interactions in a multi-stakeholder context, Business and Society Reyiew
115(3): 249-284, 2010.

Yang Cheng, Y.; Faroogq, S.;Johansen , J. International manufacturing network: past, present, and future, International
Journal of Operations & Production Managem&htss 3 pp.392 — 429, 2015.
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Pesquisa em Servigo

PROGRAMA............ CMCD

DEPARTAMENTO............ ............ POI: Production and Operations Management
COURSE......ccceovvvverirereenenene: PeSQUiSa em Operagdes de Servico

PROFESOR .....ccccecveurerreens et JUliana Bonomi

SEMESTRE......ccceevverernnnnn: 2°/2018 (Aulas: Quarta-feira, 9:00 - 12:50 PM)

SYLLABUS
DESCRIGAO DO CURSO

Com o crescimento da importancia dos servicos nas economias, pesquisadores de diferentes campos comegaram a

voltar suas atencOes para a prestacdo de servigos. Desde a década de 70, pesquisadores ja exploram como e por que
produtos e servigos diferem em relagdo ao processo de desenvolvimento, producdo e comercializagdo. A pesquisa em
servigos cresceu e ganhou periddicos especificos, tais como o Jounal of Service Research, Journal of Services
Managemente The Services Industries Jourradntro do campo de operagdes, os servicos também ganharam espaco

com autores explorando as diversas nuances da operacdo de servico. Esse curso tem como objetivo oferecer aos
interessados uma visdo das diferentes dreas de pesquisa dentro do campo de operagdes de servico. A disciplina se foca

em servigos B2C, mas os conceitos centrais se aplicam para B2B também.

OBIJETIVOS DE APRENDIZAGEM

Ao final desse curso, os alunos devem estar aptos a:
1. Entender de maneira aprofundada as especificidades da gestdo das operacdes de servico
2. Avaliar de forma mais critica a pesquisa de operacdes de servicos em diferentes campos

3. Identificar a qual vertente de pesquisa seus interesses se relacionam

ESTRUTURA DO CURSO

Esse curso se divide em dois blocos. Na primeira parte do curso, vamos entender de forma mais aprofundada o que que
sdo servigos e as especificidades da gestdo de operagdes de servigos. Na segunda parte, o intuito é nos aprofundar em
algumas dreas especificas dentro da gestdo de operacgGes de servicos. Sendo assim, os principais temas cobertos na
disciplina sdo:

i Servicos, produtos e a diferenca entre
eles

i O conceito e o processo de servico

i O papel do cliente no processo de
Servigos
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i Areas de estudo em operacBes de

servico

METODOLOGIA DE ENSINO

O curso se baseara na leitura de artigos seminais, discussdo em sala de aula e seminario dos alunos. No inicio do curso,
os alunos se dividirdo em grupos e escolherdo temas de interesse do grupo. Cada grupo realizara 1 ou 2 seminarios
(dependendo do nimero de inscritos). Espera-se que no seminario, os grupos ministrem uma aula sobre o tema
escolhido. Para isso, deverdo se basear na leitura basica sugerida e buscar novas referéncias, principalmente referencias
mais atuais para apontar para os colegas para qual dire¢gdo o campo de pesquisa esta indo. Durante os semindrios, a
professora e os outros alunos discutirdo conceitos relevantes relacionados a tematica e aos textos lidos.

AVALIACAO

Participagdo (30%): refletird a participacdo do aluno em sala de aula e sera medida com base na presenca em sala,
leitura dos textos e contribui¢do para as discussoes.

Semindrio (40-50%): refletird a qualidade do conteddo ministrado e da apresentacdo feita e serd medido de acordo com
critérios pré-estabelecidos e opinido dos outros colegas.

Essay (20-30%): é uma dissertacdo individual sobre um dos temas visto em sala de aula, podendo ser o mesmo tema ha
estudado pelo aluno no seminario. Serd avaliado de acordo com critérios pré-estabelecidos.

COMMUNICAGAO
Encontros para discussdo e duvidas disponiveis sob agendamento. Enviar um email para: Juliana.bonomi@fgv.br

PLANO DE AULAS — SUJEITO A ALTERAGAO

Datas Temas
08/Ago Servicos e Produtos: qual a diferenca?
15/Aug As operagdes de servigo
22/Aug Conceito de servigo
29/Aug Processo de servigo
05/Sep O papel do cliente no processo de servigo
12/Sep A experiéncia de servigo
19/Sep Produtividade em servigos
26/Sep Desenvolvimento de servigos
n s mesocmon Av. 9 de Julho, 2029 - 01313-902 - Szo Paulo, SP
< ~ANa A faleconoscosp@fgv.br www.fgv.br/eaesp
N
B Hous e QMBA

ACCREDITED

- Brasil


mailto:Juliana.bonomi@fgv.br

N"FGV EAESP

BIBLIOGRAFIA

N&o had livro base para essa disciplina, mas sim um conjunto de artigos que cobrem as diferentes temdticas estudadas.
Todos os alunos deverdo ler os textos recomendados para a aula. A lista abaixo pode sofrer alteragdes.

1 Servicos e Produtos: qual a diferenga?

Luiz Corréa, H., Ellram, L. M., José Scavarda, A., & Cooper, M. C. (2007). An operations management view of the
services and goods offering mix. International Journal of Operations & Production Management, 27(5), 444-463.

Araujo, L., & Spring, M. (2006). Services, products, and the institutional structure of production. Industrial
Marketing Management, 35(7), 797-805.

Gadrey, J. (2000). The characterization of goods and services: an alternative approach. Review of income and

wealth, 46(3), 369-387.

2 As operag0es de servigo

Silvestro, R. (1999). Positioning services along the volume-variety diagonal: the contingencies of service design,
control and improvement. International Journal of Operations & Production Management, 19(4), 399-421.

Kellogg, D. L., & Nie, W. (1995). A framework for strategic service management. Journal of Operations Management,
13(4), 323-337.

Schmenner, R. W. (1986). How can service businesses survive and prosper?. Sloan Management Review (1986-

1998), 27(3), 21.

3 Conceito de servi¢o

Edvardsson, B., & Olsson, J. (1996). Key concepts for new service development. Service Industries Journal, 16(2),
140-164.

Roth, A. V., & Menor, L. J. (2003). Insights into service operations management: a research agenda. Production and

Operations management, 12(2), 145-164.

4 O processo de servigo

Ponsignon, F., Smart, P. A., & Maull, R. S. (2011). Service delivery system design: characteristics and contingencies.
International Journal of Operations & Production Management, 31(3), 324-349.

Sampson, S. E. (2012). Visualizing service operations. Journal of Service Research, 15(2), 182-198.

Tax, S. S., & Stuart, I. (1997). Designing and implementing new services: The challenges of integrating service

systems. Journal of Retailing, 73(1), 105-134.

5 O papel do cliente no processo de servigo
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Sampson, S. E., & Froehle, C. M. (2006). Foundations and implications of a proposed unified services theory.
Production and operations management, 15(2), 329-343.

Chase, R. B. (1981). The customer contact approach to services: theoretical bases and practical extensions.
Operations research, 29(4), 698-706.

Bitner, M., Faranda, W. T., Hubbert, A. R., & Zeithaml, V. A. (1997). Customer contributions and roles in service

delivery. International journal of service industry management, 8(3), 193-205.

6 A experiéncia de servigo

Parasuraman, A, Berry, L. L., & Zeithaml, V. A. (1991). Understanding customer expectations of service. MIT Sloan
Management Review, 32(3), 39.

Parasuraman, A., Zeithaml, V. A., & Berry, L. L. (1985). A conceptual model of service quality and its implications for
future research. the Journal of Marketing, 41-50.

Zomerdijk, L. G., & Voss, C. A. (2010). Service design for experience-centric services. Journal of Service Research,

13(1), 67-82.

7 Produtividade em servigos
Frei, F. X. (2006). Breaking the trade-off between efficiency and service. Harvard business review, 84(11), 92.
Schmenner, R. W. (2004). Service businesses and productivity. Decision Sciences, 35(3), 333-347.

Mersha, T. (1990). Enhancing the customer contact model. Journal of Operations Management, 9(3), 391-405.

8 Desenvolvimento de servigos

Bitran, G., & Pedrosa, L. (1998). A structured product development perspective for service operations. European
Management Journal, 16(2), 169-189.

Froehle, C. M., & Roth, A. V. (2007). A resource-process framework of new service development. Production and
operations management, 16(2), 169-188.

Santos, J.B., & Spring, M. (2013). New service development: managing the dynamic between services and

operations resources. International Journal of Operations & Production Management, 33(7), 800-827.
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Tecnologia da Informacdo e Comunicagdo como Resposta a Desafios da
Sociedade

DEPARTAMENTO..........INFORMATICA E METODOS QUANTITATIVOS (IMQ)

CURSO .......ccccevvevvernene..MESTRADO E DOUTORADO EM ADMINISTRACAO DE EMPRESAS
DISCIPLINA...................:.TECNOLOGIA DA INFORMAGAO E COMUNICAGCAO COMO RESPOSTA A DESAFIOS DA SOCIEDADE
PROFESSORES................ MARIA ALEXANDRA CUNHA (IMQ) E FERNANDO MEIRELLES (IMQ)

... 22 SEM 2018

DURAGAO

SYLLABUS

INTRODUGCAO

Podemos observer um espectro amplo de desafios que sdo enfrentados pela sociedade e que comecam a ser de
interesse da comunidade de sistemas de informagdo. Na construcdo de respostas a tais desafios, como os do meio
ambiente, vida nas cidades, democracia, inclusdo social, trabalho e emprego, economia informal (e muitos outros) estdo
sendo experimentados diferentes empregos de tecnologias tradicionais e inovadoras, novos arranjos de governanca
com o suporte de tecnologia, novas formas de projetar e implementar tecnologia. A pesquisa em Tecnologia da
Informacdo e Comunicacdo aponta uma contribuicdo positiva no enfrentamento destes desafios. Os beneficios e
contribuicdes da tecnologia estdo sendo investigados ha algum tempo, mas ha inUmeras oportunidades em ampliar o
conhecimento sobre estes fenbmenos e em como se ddo essas contribuices da tecnologia, sob diferentes
posicionamentos e perspectivas. Também é importante chamar a aten¢do sobre as consequéncias pretendidas e as ndo
pretendidas do emprego de tecnologia, positivas e negativas.

OBJETIVOS

O objetivo desta disciplina é discutir como a tecnologia da informacdo responde a grandes desafios da sociedade e
como é por ela impactada. O objeto de interesse é o nivel societal de analise de fendmenos na area de Information
Systems. Foram escolhidos alguns temas de estudo no curso, mas a abordagem se fard principalmente pelo exame de
teorias e métodos de investigacdo apropriados a anélise de fendmenos desse tipo.

Ao final do curso, os participantes terdo tido contato com:
9 Abordagens tedricas e conceituais adequadas ao entendimento dos fendmenos que relacionam Tecnologia da
Informacdo e Sociedade.

9 Abordagens metodoldgicas para o estudo destes fendmenos.
T Alguns campos de estudo ja disseminados na area de Information Systems.
METODOLOGIA
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O curso empregara aulas expositivas, discussdo de casos, seminarios apresentados pelos estudantes e leituras
objetivando discussdes sobre a literatura adotada. O curso esta estruturado em 8 encontros em que serdao abordados
diferentes topicos relacionados a Tecnologia da Informagdo e Comunicagdo no enfrentamento a desafios da sociedade.

AVALIAGAO

Participagdo: 20%
Seminario: 20%
Projeto — Entrega preliminar 20%
Projeto — Entrega Final: 40%

Participacdo: Esta nota serd resultado da frequéncia e contribuicdo do estudante nas discussGes em classe. A leitura
prévia dos artigos recomendados para cada aula é essencial para que se atinja um nivel de discussdo compativel com
um programa de mestrado/doutorado.

Semindrio: Havera um curto semindario em todas as aulas, sobre o tépico que estara sendo discutido. A literatura basica
serd recomendada mas é esperado que os estudantes que prepararem o semindrio tragam mais literatura relacionada
ao tdpico a ser discutido em sala.

Projeto - Entrega preliminar: Entrega de um projeto de trabalho de investigacdo no nivel societal de andlise, na terceira
aula do curso.

Projeto — Entrega Final. Versdo preliminar do trabalho de investigacdo empreendido, no formato de um artigo
académico. Este artigo deve ser entregue uma semana apos a ultima aula do curso.

CONTEUDO

A lista de contelddo proposta englobe aulas dedicadas a métodos e teorias adequadas ao nivel societal de analise e
Each of the eight classes of the course will cover one subject related to the main topic of the course. Bellow the list of
subjects proposed:

Tecnologia e sociedade: um panorama da area
Teorias e métodos para o nivel de andlise societal
Projeto — Entrega preliminar

Smart cities, smart governance

Social media

Social inclusion

Digital democracy

Environment

© N s WN e
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Teoria Social e Capitalismo: O Debate Contemporaneo

DEPARTAMENTO ......... FSJ—FUNDAMENTOS SOCIAIS E JURIDICOS DA ADMINISTRAGAO
CURSO .....ceoeeerreennenenn: CMCD - MESTRADO E DOUTORADO EM ADMINISTRAGAO DE EMPRESAS
DISCIPLINA...................: TEORIA SOCIAL E CAPITALISMO: O DEBATE CONTEMPORANEO
PROFESSORES..............: ISLEIDE ARRUDA FONTENELLE
PERIODO...........cconoo.....: BIMESTRE/ANO: 32/2018
PROGRAMA
OBIJETIVOS DA DISCIPLINA

Este curso propde a leitura de alguns autores contemporaneos que discorrem sobre as transformagdes do capitalismo
em suas dimensdes econdémicas, sociais, politicas e culturais e em interlocucdo com tépicos como afetos, tecnologias,
ideologias e humanismos.

CONTEUDO RESUMIDO

- O que é o contemporaneo?

- O momento da virada: o que aconteceu ao capitalismo no final dos anos 1970 e suas repercussées hoje;
- Um novo espirito e uma nova cultura para o capitalismo;

- Os afetos no capitalismo;

- Multiddes, individuos e dividuos;

- As utopias e distopias tecnoldgicas;

- Os humanismos e o pds-humanismo

METODOLOGIA

Aulas expositivas com debates.
Ambos os formatos (exposicdo + debate) pressupdem a leitura prévia dos textos pelo aluno, e isso serd objeto de
avaliacdo.

CRITERIO DE AVALIACAO

Participagdo nos debates/seminarios + autoavaliagdo: 50%
Avaliacdo final: 50%

BIBLIOGRAFIA

Agamben, Giorgio. O que é o contemporaneo e outros ensaios. Santa Catarina: Argos, 2009.

Boltanski, L; Chiapello, E. O novo espirito do capitalismo. Sdo Paulo: Martins Fontes, 2009.
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Sennett, Richard. A cultura do novo capitalism. Rio de Janeiro: Record, 2006.
lllouz, Eva. O amor nos tempos do capitalismo. Rio de Janeiro: Zahar, 2011.

Dufour, Dany-Robert. A cidade perversa. Rio de Janeiro: civilizagdo brasileira, 2013.

Marazzi, Christian. Capital and affects: The politics of the language econamyngeles CA:MIT Press Books 1, 2011.

Rifkin, Jeremy. Sociedade com custo marginal zero. Sdo Paulo: M Books, 2016.

Zizek, Slavoj. Problemas no paraiso. Rio de Janeiro: Zahar, 2015.

Harvey, David. 17 contradi¢des e o fim do capitalismo. Sdo Paulo: Boitempo, 2016.

Crary, Jonathan. 24/7: capitalismo tardio e o fim dos sonos. Cosac Naify, 2014.

Harari, Yuval. Homo Deus: uma breve historia do amanhd. Sdo Paulo: Companhia das Letras, 2016.

Delleuze, Gilles. Conversacdes. Sdo Paulo: Editora 34, 1992.

Raunig, Gerald. Dividum: machinic capitalism and molecular revolutieifornia: Semiotext(e), 2016.

Virno, Paolo. A Grammar of the multitud€alifornia: Semiotext(e), 2004.

Wallerstein, Immanuel. O fim do mundo como o concebemos: ciéncia social para o séclim ¥Xlaneiro: Editora
Revan, 2002

Livros e textos complementares serdo disponibilizados na programacao do curso a ser encaminhada aos alunos antes do
inicio das aulas.
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